
The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barry Brenner, Los Angeles, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Burley Herrin, Stewardson, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ren Navez, Venice, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Judith Berkshire, Niles, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mayellen Henry, Bellevue, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kevin C Armitage, Oxford, OH
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jan Maddron, North Bend, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Valeria Locati Brignoli, Spain,

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gosia Mitros, Sachse, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Holly Moore, Olympia, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Paul Forgey, Seattle, WA

The Supreme Court’s Citizens United decision, which lifted restrictions on corporate political spending, is an attack
on people's interests from the corporate interests. The public needs to know who is spending money to influence
U.S. voters in 2012. I want information about how much money political campaigns spend on advertising at my
local stations. I want to know who is paying for these ads. And I want broadcasters to make this information
available online where it can be easily accessed. Broadcasters enjoy free access to our airwaves; in exchange,
they’re supposed to serve the interests of the communities in which they broadcast. They can start by putting their
political files online, and by fully disclosing the names of both the front groups that place political ads and the
financial interests that bankroll these commercials.
—Heng Liu, San Ramon, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joseph Wiesner, Milwaukee, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Christian Kropf, Reno, NV

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Dunmire, Ford City, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jill Grimes, Craig, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Delite Hawk, Wyomissing, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Betty Greaves, Glendale, WI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Allen Hecht, Granada Hills, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Linda MacNeal, Oak View, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—T frost, Toledo, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tom Maringer, Cincinnati, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dan Lieberman, Boothwyn, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brodie C. Nalle III, Shreveport, LA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary Comtois, seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert McCombs, Arcata, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Peter Avildsen, Sausalito, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Loree M. Rice, Edmond, OK

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Shawn Williams, Tavares, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Parker, Las Vegas, NV
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Suzanne Hirai, Wood Village, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mame Aument, Winter Park, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kaydell Gaasvig, Bemidji, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Clarice Rankins, Nashville, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Margaret Hollenbeck, hillsboro, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Benjamin A. Greaves, Seaside, OR
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Young, Berkeley, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Edith Doubleday, Kerrville, TX 78028, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rosemarie Lion, Petaluma, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Eric Arn, Milford, NH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jim Leftwich, Roanoke, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeff Stout, Cincinnati, OH
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jim Murphy, Newton, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jane Affonso, Redondo Beach, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David R. Marshall, Morristown, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kimberly Burgess, Las Vegas, NV

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kathleen Lanctot, Scotts Valley, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Zeman, Deadwood, SD
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ted Nagel, janesville, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jess Gutierrez, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Martha Jean Ottina Ph.D., Sherman Oaks,, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Pam James Obst and Thomas, seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Shelley E Phipps, Tucson, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—E Perkins, Talmage, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—, Eureka, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Beatrice Lewis, San Diego, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gordon Gerbitz, Santa Barbara, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Luan Van Le, Arlington, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed. Better yet,
remove the ads completely. No one cares for ads in the first place. TAKE BACK AND DEFEND PUBLIC
MEDIA. Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kyle Crookshank, Saint Marys, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Susan Hartje, plymouth, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Warren Kelly, Murrieta, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Earl Olsen, Freeland, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Francis Czarnecki, Green Bay, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Leona Terry, city, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Susan Dunaway, Grants Pass, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Margaret Bonnema, Collierville, TN
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Chris Ward, Salt Lake City, UT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Frank Hallock, Arcata, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jerry Pruce, Redway, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gary Hulse, Wallowa, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Greg Gordillo, Houston, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carl Schwensohn, Minneapolis, MN

Free Press



The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rev Zak Zennii, Charleroi, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tim Taylor, Denver, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—William Glatfelter, westborough, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rebecca Berlant, Brooklyn, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Abul Mohibullah, Middleburg Hts, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—William Gerstein, gardena, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kent and Kay Hill, San Diego, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Georgeanne Samuelson, Oakridge, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Andreas Wittenstein, Woodacre, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Don Noel, Medford, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cynthia Gecas, OAKLAND, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Janet Lofgren, New York, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Charles W Mitchell Jr, San Diego, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Garfield Ladd, Columbia, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—D Snook, Sacramento, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—tomdog Klisuric, Castle Rock, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Phil Broussard, Portland, OR

Only cowards hide behind anonynimity and we demand the right to know who is funding attack ads on public
airwaves. I demand to know how much money and from who these ads come. Its only right, its the America way!
The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Diane Vandermark, Old Town, FL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Guillermo Terrones, Los Alamos, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joanna Crocker, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Benny Lichtner, Providence, RI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Handelsman, Evanston, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Chris Ashton, San Diego, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Linda Ethier, Portland, OR
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Melody Smith, Iowa City, IA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Paul H Frey III, Canaan, ME

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Eric Conard, Tulare, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
Let's protect our Democracy...
—Carl Asbury, Livermore, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Edward Pay, Petaluma, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ryan Ketley, BROOKLYN, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joe Dunlap, Mandeville, LA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kyle a. Todoulakis, San diego, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dawn DiPonio, Warren, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Karen Fraley, Bradenton, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jim Swanson, Chico, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carol Rocha, Martinez, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sue Doersch, Ashland, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marguery Lee Zucker, Eugene, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nelda G. Mold, Durham, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Izabelle Joie Doucet, escondido, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Todd Johnston, Oxford, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Steven Wilson, seymour, IN
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Peter Yackel, Plymouth,, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard & Lucy Zaslow, Jamaica, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ms. Katherine Cronin, San Francisco, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rick Nixon, McCloud, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary G Lerps, Kailua, HI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kathryn Ellis, High Springs, FL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—A P. Koedt, new York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Chris Lanane, Bishop, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert B Newsome, Charlottesville, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Norman Pugliese, Califon, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Emile G. Ilchuk, N. Catasauqua, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Matthew Conforth, Wayne, NJ
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alice Fierros, Oakley, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tai Klyce, Mill Valley, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sally Simpson, Garland, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nan Callan, Winter Haven, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online and by mail so and where it can be easily
accessed. Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Burgess, Eugene, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—April Ewaskey, Long Beach, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sam Rosser, Matawan, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Schatz, Everett, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sandip Dasgupta, Santa Monica, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joe Melhado, city, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barbara Hibino, Palo Alto, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jesse Keeler, La Mesa, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—N Bliker, DALLAS, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bobbette Axelrod, St. Paul, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gale Ormiston, St. Louis, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rogers Turrentine, Oceanside, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Riley, Bend, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Messiah Bane, Lancaster, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Haydn Huntley, Haiku, HI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Richkus, Jersey City, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Abramis, Santa Monica, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Toby McElravey, Portland, OR

Transparency, please. It is inconceivably hypocritical for the apostles of "personal responsibility" to hide behind
anonymous Super PAC's. Call them on this, please. The public needs to know who is spending money to influence
U.S. voters in 2012. I want information about how much money political campaigns spend on advertising at my
local stations. I want to know who is paying for these ads. And I want broadcasters to make this information
available online where it can be easily accessed. Broadcasters enjoy free access to our airwaves; in exchange,
they’re supposed to serve the interests of the communities in which they broadcast. They can start by putting their
political files online, and by fully disclosing the names of both the front groups that place political ads and the
financial interests that bankroll these commercials.
—Mike Kostich, Milwaukee, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Madelyn Schaefer, fort lupton, CO
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kara Walsh, Lakewood, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lee L'Enfant, Denver, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ronald D Wurzer, Milwaukee, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary Rothermich, Saint Louis, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jason Henderson, El Sobtante, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mike Kovach, Pensacola, FL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ed Schulz, San Pablo, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Moore, silverton, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Judith Dunn Lee, Sedro Woolley, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cathie Schneider, Squires, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Howard Leonard, Petaluma, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Karen Bassett, Lynn Haven, FL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nancy K. Edmonson, San Francisco, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Anne Malone, Albuqueque, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Flo Flowing, Eureka, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kay Schaser, Eureka, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Peter Mawhorter, Santa Cruz, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tom Larsen, Vadnais Heights, MN

Free Press



The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—rick Burns, Petaluma, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rick Brown, Burbank, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Heather Barrow, Irondale, AL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeanne Stillman, Hastings on Hudson, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bob Toth, Lorain, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Monty Haugen, Montpelier, ND
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Palmer Alexander, st louis, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
For the life of me, I cannot conceive of a single argument against the promotion of transparency as to the identity of
those who spend millions to influence our elections. We are, or claim to be, a democratic, representative republic.
The FCC, as one of our agencies of government, must reflect our country's values. Requiring transparency is
certainly one of them. Hence, you are urged to do what is consistent with your charge and therefore require that the
public have easy access to public information.
—William H. Lorentz, Maplewood, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joel Fithian, Santa Barbara, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sarah Braddock, Valrico, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Pedro Hernandez, Winston-Salem, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lee V Raper, Wichita, KS
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bennett Hoffman, Tallahassee, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Eva Landeo, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Scott Jacobson, Scarsdale, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kathryn McBride, Pasadena, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kathlene O'Loughlin, Brooklyn, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mr. Shelley D. Dahlgren PhD, Issaquah, WA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Candelario Lopez, North Hollywood, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Asche, Medford, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Yigal Toister, Corvallis, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Douglas, Goleta, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Thomas, Kensington, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Julie Robinson, Chicago, IL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alice Arnold, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joseph Jackson, Pittsburgh, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—D'Ann Paton, San Diego, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Adam Faja, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nicole Smith, North Haledon, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Quinn, Madison, WI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—L Andrews, Portland, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sean M, Santa Cruz, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sean Boyd, Tacoma, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lawrence Simms, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Taylor Smith, New Carlisle, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jt Talley, pensacola, FL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rob Mortimer, Boulder, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Scott Arensdorf, Cedar Rapids, IA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Kratz, Stevens Point, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Judith B Fisher, Covallis, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Skidmore, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Logan Mulford, Knoxville, TN
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James William Watkins, Grand Rapids, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard Devletian, Los Angeles, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kent` Parshall, Oakland, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bob Montwillo, Mahopac, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Albert Green, Hackensack, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alan Lippert, Mercer Island, WA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Janet Zimmerman, Warwick, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Julie Webb, Redmond, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Allen Haydon, tekoa, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Donald Wilson, Philadelphia, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Daniel Higgins, Saint Louis, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gay Chung, San Francisco, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jared Epstein, Sammamish, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Henry Garfield, Fort Washington, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—C Spivey, Goshen, AL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Chris Sipp, Navarre, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Harrison Fearnley, Willington, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Donn Simpson, Warren, VT
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard A. Engel, Beachwood, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Andrea Nicolaides, Portland, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Julie Edwards, Ferndale, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Bennett, Fredericksburg, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert E. Robey Ph.D., Knightdale, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Fred Rible, Los Angeles, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Annette Lys, Berkeley, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Garth Rohn, Harvard, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bert Hoff, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kellie Smith, Deering, NH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bob Segal, Tucson, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ken Cover, Olympia, WA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stephen Dergosits, Homosassa, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Matthew Stavis, Select one, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Allen Caswell, Oneonta, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Samuel Maine, Jackson, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kevin Macdonald, Belgrade Lakes, ME

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Paul Herman, Beverly Hills, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Josh Taylor, Dallas, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Susan De Vos, Madison, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gerry Cain, Menominee, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mr. Craig Pruess, Ashland, OR

The public has a right to know who is funding political advertising. It's just that simple. One cannot make a case as
to how it is not completely in the public's interest to have full disclosure for political speech. If donors fear
retaliation, regardless of what they might be advocating for, then they probably shouldn't be donating in the first
place. I want information about how much money political campaigns spend on advertising at my local stations. I
want to know who is paying for these ads. And I want broadcasters to make this information available online where
it can be easily accessed. Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the
interests of the communities in which they broadcast. They can start by putting their political files online, and by
fully disclosing the names of both the front groups that place political ads and the financial interests that bankroll
these commercials.
—Benjamin Wenker, Saint Anthony, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jan Marsh, Prairie Village, KS
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Patricia White, Orleans, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brad Hoggatt, Bloomington, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Kallechey, Atlanta, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—, Agoura Hills, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bob Petersen, Melbourne, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Nicol, Portland, OR
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Anita Pisciotte, Grand Junction, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kenneth Jaffee, Union City, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carl Bleyle, Ames, IA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Corynn Loebs, Brooklyn, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brian Haug, ,

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jose Ricardo G. Bondoc, San Francisco, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Wendy Scott, Ceres, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Shafie, Westfield, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Danny Dwinell, Shoreline, WA

Anonymously sponsored political attack ads are antithetical to America's model of a civilized democracy. As such,
they are doing serious damage to our nation's ideals and must be stopped. Either the public should know exactly
who is paying for these ads, or whom the sponsors represent, or the ads should not appear. The above are my
words; and what follows comes from Freepress. I am in full agreement with the statements below: The public needs
to know who is spending money to influence U.S. voters in 2012. I want information about how much money
political campaigns spend on advertising at my local stations. I want to know who is paying for these ads. And I
want broadcasters to make this information available online where it can be easily accessed. Broadcasters enjoy free
access to our airwaves; in exchange, they’re supposed to serve the interests of the communities in which they
broadcast. They can start by putting their political files online, and by fully disclosing the names of both the front
groups that place political ads and the financial interests that bankroll these commercials.
—David E. Roy Ph.D., Fresno, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mark Bois, Honolulu, HI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Steven C. Anderson, Stockton, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bettemae Johnson, Albuquerque, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Denton, San Leandro, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Harvey Bidwell, Roslindale, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marie Gutkowski, Ridgewood, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Libbe Madsen, Laytonville, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lee Smith, California Hot Springs, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Chad Hanson, Crawfordville, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jennifer Wingard, Labelle, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Charles Gates, Hilo, HI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michelle Parsneau, Mankato, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Allen DelPrete, Saint Petersburg, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jim, brownsville, OR
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Chad Derosier, Portland, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marianne Gibbs, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kathleen Johnson, Reno, NV

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ron Varasteh, Irvine, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Allen Rapatz, Minneapolis, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dale Musselman, Pittsburgh, PA
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This is an assault on Democracy and an abdication of responsibility of the free use of our airways by broadcasters.
The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bob P. Funkhouser, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael MacLafferty, Berkeley, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Todd Corbett, Umpqua, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Shirley Allison, Lakewood, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ken DiPonio, Warrem, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Karen Patterson, San Pedro, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Donna & John Aha, Portland, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Betty Kennedy, Coos Bay, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carol Dugger, Brevard, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Arun Ramakrishnan, Santa Clara, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Andrew Merriweather, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kimberly L Jacobs, Converse, TX
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Bauer, Jeffersonville, VT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dennis Stevens, Oakland, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary Littrell, springdale, AR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ada Calderwood, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Patricia Ellis, Good Hope, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—E Ochmanek, Boston, MA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Judith Sanders, Fredericksburg, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Reynold Lamal, marinette, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Terrence Spohn, Escondido, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jennifer Campbell, Alton, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Heyward Bracey, Venice, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marc Lionetti, Austin, TX

Free Press



The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joe Pratt, Kensington, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alice Swan, Eastsound, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Don Grierson, Los Angeles, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Steve Bucher, St. Paul, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Anna Muraco, Los Angeles, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kathi Lee, Kalaheo, HI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Julia Villars, Bath, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Aaron Mefford, Orem, UT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—pauline Loewenhardt, ann Arbor, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lowell Hayes, Valle Crucis, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ethan Winn, Ithaca, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Salskov, Bellevue, WA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Melisande Charles, St. Paul, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—T Fernandez, Burbank, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lem Roby, Des Plaines, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mark Klemmer ___2172-90118@x.x, Portland, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kirby Ellis Elmore, Orlando, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Judith Coates, Tacoma, WA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sandy Estrada, Mariposa, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—A Anita Hidalgo, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Julene Weaver, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jon Nadle, Pittsburgh, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kathy Nelson, milwaukie, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Erin Metcalf, santa clara, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carol Watts, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Amanda Walsh, Boulder, CO

I think the FCC has done a pretty good job in the past by regulating communications. However, i would really
appreciate it taking steps to advance itself. The public needs to know who is spending money to influence U.S.
voters in 2012. I'd like to know, as im sure others would too, information about how much money political
campaigns spend on advertising at my local stations. I'd like to know who is paying for these ads. And I'd also like
broadcasters to make this information available online where it can be easily accessed. I could be wrong, but i was
under the impression that Broadcasters enjoy free access to our airwaves (i'm not exactly sure though) and in
exchange, they’re supposed to serve the interests of the communities in which they broadcast. Wouldnt it be great if
they started putting their political files online, and by fully disclosing the names of both the front groups that place
political ads and the financial interests that bankroll these commercials? Thank you for you time, and of course, I'm
no whiz with FCC regulation, so please feel free to correct me or point me in the right direction (sometimes its just
nice to know a person is on the receiving end of my correspondence). But I do feel like there's something a little
shady going on with these ads and I'd like to be able to find out more information about them and exactly who's
paying for them. Thank you again, Chandler Hill, Student at the University of California, Davis
—Chandler Hill, Columbia, SC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Hank Wollman, middletown, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jenny Schaffell, Kensington, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dr. John David Baroski, TAMARAC, FL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Shepherd, Rives Junction, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kimberly DeVries, Kansas City, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Linda Hardesty, Boulder, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marcia Dempsey, San Bruno, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—M Chislom, Kansas City, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Linda Veiga, Plymouth, MA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Genevieve Le, Alamo, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Darlene Coffman, Rochester, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Terry Nelson, La Conner, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James E. Roper, Holt, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Danny Weaver, Denver, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gary L. Noe, Chula Vista, CA

Free Press



The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Erin Peters, Willow Spring, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—lenore Lee, milwaukee, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Debra Penn, grass valley, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Eschen, Grand Coulee, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Neil, Denver, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Byron Bostic, Waterford, MI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mr., Lincoln, NE

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Julie-Ellen Brodie, Boulder, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sandra Holt, Casselberry, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carl Gendvil, Staten Island, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Myhr, Gilbert, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Anthony Cook, Festus, MO
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nora Crain, High Falls, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alison Inconstanti, Sherman Oaks, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sandra Sitzman, Banks, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nanette Carter, Spring Hill, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael A Serrano Jr, Bayonne, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Eugene Blank, Portland, OR
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard Reuther, Richland, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Elizabeth Murphy, river forest, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stephen Hutchinson, Glendale, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Myrna Britton, Santa Cruz, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carolyn Griffin, Albuquerque, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sherry Clem, Portsmouth, VA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Linda Owen, Loveland, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kevin Brewner, St. Charles, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Noel Harris, cleveland, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Connie Cunningham, Council, ID

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dr. ben lee, reynoldsburg, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—kathleen kelly-Hoffman, Green Bay, WI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Roy Guild, portland, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stephen Yohe, York, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mara Hollaway, Honolulu, HI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rick Anderson, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Juliette Croteau, Sterling Heights, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Simon Hellerstein, Madison, WI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lonnie Clark, Royse City, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michele Balfour, Edgewater, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Pat Bakalain, Sacramento, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mark Spevak, city, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Steve Burek, Trevor, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stephanie Holmes, Bellevue, WA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Philip Johnston, Scotts Valley, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Elizabeth Robinson, Mountlake Terrace, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mrs. Lorrie Adams, Brooklyn Center, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ellen Fonoroff, Batavia, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Vicky Firkins, Tacoma, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Diane Good, Bellaire, MI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jason Varvas, Dove Canyon, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Craig T. Ponczak, Scottsdale, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Farnsworth, Austin, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Corinne Runkle, Madison, AL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Adrienne Williams, monroe, LA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stephen Stouffer, alliance, OH
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gina Griffith, St. Albans, WV

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brendan J. Conway, Apex, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joby McClendon, Ponder, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—George Homaich, Binghamton, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ricardo J Aguiluz Mayr, Miami, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Shawn L Britten, Franksville, WI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
People deserve to know the agenda of the producers of political ads--ACCOUNTABILITY IS CRUCIAL!
ACCURACY IS MORE SO!!
—Jasmine Dawson, Willits, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Chari Rosales, Naperville, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Vance, West Hartford, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary Barbara Walters, Springfield, MA

I urge you to make it possible for the public to know who is spending money to influence U.S. voters in 2012.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
Thank you for your attention to this important matter.
—William Leight, Cambridge, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Catherine Arnold, Tumwater, WA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Beth Beck, Madison, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard Royston, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Karina McAbee, Willits, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lori Kohlstaedt, Berkeley, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Croteau, Houston, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—William Hoffer, East Wenatchee, WA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Keith Waters, belmont, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marsha Shaiman, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kathleen Yanakis, Stevenson Ranch, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Samuel F. Furgiuele Jr., Boone, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Albert McDonnell, Dorchester, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Danielle Diuguid, Teaneck, NJ
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Geoffrey Collins, garden grove, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—William C. Thomas, Newport Beach, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gordon Radovich, Bremerton, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Childs, San Diego, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Benjamin Stepp, city, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Julie Keitges, Berkeley, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Vicki Warner, Hooksett, NH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sheila Mary Low-Beer, Charleston, SC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Peale, San Diego, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Matthew Franck, New Brunswick, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joshua Henderson, Bell Buckle, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Walter Schulman MD, Santa Cruz, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lonnie Lopez, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—lizbett Perez, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marietta Thompson, Oakridge, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brian O'Neill, Hanover, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Theron Jacobs, SAN DIEGO, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Andres Saavedra, New York, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marilyn Suriani, berkeley lake, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Sterrett, Platte City, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marjorie Crockett, Winchester, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bruce McPherson, Centerville, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mr. Thomas Harker, Circleville, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Noel Larock, Southwick, MA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Roberta Martin, San Francisco, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—P Evans, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gregg Kleiner, Corvallis, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Scott Davis, Portage, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sebastian Urrea, Leominster, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barbara Levine, SANTA CRUZ, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Macarthur Inbody, nickelsville, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ray Becker, Reno, NV

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Christine Boyd, Redwood Valley, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Walter Carlin, Del Mar, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Julia Glahn, Urbana, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joshua Pringle, Astoria, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Travis Wilson, coppell, TX

Dear Sir or Madam, The public needs to know who is spending money to influence U.S. voters in 2012. Our
current elections are only filled with attack ads instead of informing the voters as to ho not to vote for instead of
voting for the best candidate. I want information about how much money political campaigns spend on advertising
at my local stations. I want to know who is paying for these ads. And I want broadcasters to make this information
available online where it can be easily accessed. Broadcasters enjoy free access to our airwaves; in exchange,
they’re supposed to serve the interests of the communities in which they broadcast. They can start by putting their
political files online, and by fully disclosing the names of both the front groups that place political ads and the
financial interests that bankroll these commercials. We would like to see negative and /or attack ads band from the
election process, foster reasons to vote for a candidate, and no longer vote for the less of two evils. The Slatin
Family
—Mitchell Slatin, Boynton Beach, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert March, Warren, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tom Swem, dayton, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Maxine Olson, Kingsburg, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Wilton Roberts, Portland, OR
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Beth Stroh-Stern, Carnation, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Linsley Denning, Albuquerque, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dylan Fahey, Alturas, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Victor Didra, Tonasket, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Hank Beck, hamilton, ND

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sherman Buck, Seattle, WA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marilyn, Harrisburg, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary Rojeski, SANTA MONICA, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ken Snyder, Durham, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mr. Andy Saluga, Beechhurst, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Daniel Pewzner, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Dame, Stockton, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Loretta Bengivenga, Pen Argyl, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard Knablin, North Bend, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ken Scheffel, Mt. Healthy, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert J Hoitela, Piscataway, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—J Seeley, Newport Beach, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard Johnson, Mitchell, IN
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dylan Murphy, Charleston, SC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—M C Kubiak, Bloomington, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard Miller, Denver, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John A Joerg Jr, Venice, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barbara Snowadzky, Winthrop, ME

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gary Williams, Lake Jackson, TX
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Olaf Olson, Sacramento, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carla Bloom, Traverse City, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tim Kranyak, Concord, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Oliver Steck, Austin, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Chris Lyon, New Canaan, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Paul Lusk, Albuquerque, NM
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Peter Rubin, guilford, VT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lynn Friedman, Columbus, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bredo Johnsen, Houston, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Matthew Dittmer, Minneapolis, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Anthony Stella, Largo, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gerry Roy, Tavernier, FL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Preston Bernard, Atlanta, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Beatrice Kozak, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Edwin Nesman, Bolton, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Maureen Perron, Half Moon Bay, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marcia Freedman, Berkeley, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Greg Munro, Missoula, MT

Free Press



The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Wayne Tennille, San Dimas, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jerry Wathen, park forest, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Georgia Braithwaite, Cottonwood, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Virgil Tilden, McMinnville, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lance French, Broomfield, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stephen J. Maggi II, Killingworth, CT
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeffery Garcia, Mendocino, CA

The public has a right to know who is spending money to influence U.S. voters in 2012. I want information on the
money political campaigns spend advertising on my local stations and, who is paying for these ads. Broadcasters
who make this information available where it can be easily accessed. They can start by putting their political files
online, and by fully disclosing the names of both the front groups that place political ads and the financial interests
backing these commercials. Broadcasters enjoy free access to our air waves while making millions from
advertising. In exchange, we the people expect a quid pro quo to satisfy informational interests of our communities.
—Judith Alef, Portland, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Oshri Hilzhenrath, Petah-Tikva, None

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bryan Buchholz, Amherst, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Niklas Vollmer, Atlanta, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carla Beaudet, Minneapolis, MN
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Keith Morris, Los Angeles, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Jachimiak, Franklin, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alys Hay, Windsor, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Harold Kimpel, memphis, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Anita Cook, Elmira, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Matt Chapon, Jefferson Hills, PA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Orrin McMurry, Waynesboro, MS

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard A. Tucker, Pembroke Pines, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Donald Jones, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dawn Star, Albuquerque, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Charles G Barker, Portland, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Scott Myers, Powder Springs, GA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joseph Horowitz, Portsmouth, NH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Derald Myers, Santa Cruz, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—William N. Howald, Marysville, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marion Tidwell, Merrillville, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James V. Syron, Crestwood, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Peter von Christierson, Port Townsend, WA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Johnston, Holliston, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
Corporations are not people and money is not free speech.
—Scott Jenkins, San Luis Obispo, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary Moon, Fairport, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeff Kline, San Francisco, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Bodkin, South Barrington, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barry Hinkson, Portland, OR
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Louis Brown, Cotati, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—William Duda, bradenton, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Goodlett, Oakland, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Allen Francisco, Hayward, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Leslie Hicks, Los Angeles, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sandra Yount, Lemoore, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Harris Daniel L, Medford, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Elizabeth Gates Sanders, Delray Beach, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Margie Wells, Sacramento, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ed Kradoska, Collingswood, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Peggy O'Palick, Enfield, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mr. Dave Ewoldt, Tucson, AZ
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Kemper, San Francisco, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Karen Garvin, Morton Grove, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary Hunter, Chattanooga, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Annette Dubois, Hudson, NH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Linda Canfield, Southbury, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lynn Hasselberger, north barrington, IL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Daniel Jones, Bluefiled, WV

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nathan Hills, Oakland, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Steve Adler, chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Roberta Barton, Albuquerque, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barbara L Wood, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nadine Refsell, danville, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Daniel Wood, Colorado Springs, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gordon Brown, Maryland Heights, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bonnie Hughes, Berkeley, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Donald Dodge, San Francisco, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Diana Parmer, Hoboken, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Judy Treichel, Las Vegas, NV
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Linda Hall, Fontana, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Timothy Wheeler, Saint Paul, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jb Kline, San Francisco, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeffrey Wyckoff, Delaware, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Glenn Lambert, Springfield, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Eric D Leach, West Mifflin, PA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Chris Merola, Burlingame, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Susan Myran, West St Paul, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Leo Kuzmicki, Oak Park, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cynthia Lewis, Webster, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Martha Maske, Gresham, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—MIchael Dorer, Fremont, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—L Henry, Eugene, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
Now that corporations are allowed to involve themselves in what should be individual choices by individual voters,
we need to know exactly who is benefiting from these ads by pushing certain candidates for office.
—Betty Ramsey, Las Vegas, NV

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Valerie Chism, Baldwinsville, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nicholas Heikkila, Greenfield, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—300 East 40th Street Apt 22K, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Beth Hachtman, Far Rockaway, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard Davis, Wilsonville, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Beilla Gans, Stamford, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Laura Menz, Malibu, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Dodge, Fairfield, VT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jim Robertson, Santa Monica, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Eugene Griffin, NORTH HOLLYWOOD, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary Stark, pasadena, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jim Melton, Indian Land, SC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brian Yorgey, Corvallis, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Beverly King Pollock, Pittsburgh, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Helen D. McMahan, Portland, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Harvey E. Gossard, Willow Street, PA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Troy Rollins, Whitehall, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Michael Renshaw Jr., ROMULUS, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Steven Thomas Taylor, Berry Creek, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Paul Kauppila, San Jose, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—William Blair, Boise, ID

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Johnson, New York, NY

Free Press



The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bonnie Turnbull, South Lake Tahoe, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barbara Macdonald, Woodacre, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Marshall, Berkeley, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nathaniel Harrison, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jerry Lane, prudenville, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kalynn Amundson, Parsons, KS
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stephen L Larrington, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jim Gayden, Vancouver, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ted Kantardjieff, Los Angeles, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sophia Gevas, Norwalk, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Devin Schwab, oakwood, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Todd Perlmutter, Winter Springs, FL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Yomtov, San Jose, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—William Dale, Port Orchard, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Laurel Brown, Rutland, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jim Titus, Sioux City, IA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Clyde Bailey, Brookings, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Margaret Wilbur, Orleans, MA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carol O'Leary, Long Beach, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dan Syroid, Park City, UT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Fali Engineer, houston, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Archie Lynch, Farmington Hills, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lee Coady, Somerville, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Will Beuscher, Newton, MA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jason LaChance, Phoenix, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gavin Faulkner, Blacksburg, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Betty C. Gallagher, Charlottesville, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mr. Hnery Harris, Los Alamitos, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—robert W Gunn, san francisco, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mike Hobbs, hanford, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jim Fennell, North Attleboro, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Bayle, Kennewick, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Albertini, Charleston, ME

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Roger Kern, Richmond, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tom Hoffman, Pearisburg, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Leonard Yarmus, Stroudsburg, PA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Leonard Yarmus, Stroudsburg, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Fred Brockmann, Sarasota, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michel Rousseau, Santa Monica, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Steve Buffum, Austin, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joseph Kartheiser, Boca Raton, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—William F. Guler, Parrish, FL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brian Boortz, Los Gatos, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Augusto Gavino, Seattle, WA

It is critical that Americans know who is spending money to influence U.S. voters in 2012. What a tragedy it would
be if elections can be bought anonymously! I want information about how much money political campaigns spend
on advertising at my local stations. I want to know who is paying for these ads. And I want broadcasters to make
this information available online where it can be easily accessed. Broadcasters enjoy free access to our airwaves; in
exchange, they’re obligated to serve the interests of the communities in which they broadcast, but they WON'T be
doing that if they rake in advertising funds from anonymous big spenders. Just listing the name of a PAC doesn't
do the job: the names all sound great, but the reality is that many of them are fronts for a small group of wealthy
corporations. Clarity requires that broadcasters disclose the names both of the front groups that place political ads
and of the major financial interests that bankroll each commercial. Thank you. The success of American democracy
depends on you.
—Kathleen French, Del Mar, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cheryl Ann Alexander, Los Angeles, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dennis Brunnenmeyer, Cedar Ridge, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Laura Camp, Seattle, WA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jack Harmell, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Edgar Quiroz, San Diego, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ray Huffman, amesville, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gabriele J. McDonald, Ingleside, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Terrence Yelmene, Manitowoc, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ronald Harden, Loveland, CO

Free Press



The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Chris Rugulo, huntingdon valley, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bo Ahlberg, Duvall, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ronald Ellsworth, Discovery Bay, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Steven Aripotch, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mack Greer, Glendale, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Janet Childress, Helena, MT
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Casey Holtz, San Francisco, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Elizabeth Icks, Cable, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Saul, Portland, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rich Riordan, Harrisburg, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Santee, Copley, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Randall Esperas, Cupertinoc, CA

Free Press



The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Donna Pope, Tampa, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Frederic Peiss, Oak Park, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nancy Warlick, Orlando, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Greg Despopoulos, Greenville, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Penny Ryan, Anaconda, MT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Miriam King, Minneapolis, MN
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Helen D. McMahan, Porltand, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—William C. Briggs Jr., Hermosa Beach, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Pluma, Huntington Beach, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Beatrice Greenwald, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kirk Lumpkin, El Cerrito, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Adam Kaplan, llaguna beach, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brittany Kay, Beverly Hills, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kevin Silvey, Seminole, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Walker, Avondale, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Susanna Yurick, Brooklyn, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—S Pena, Moorpark, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Earl Freeman, Morris Plains, NJ
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kimberly Benton, detroit, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Anthony, Huntingdon Valley, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Douglas DeMers, Tokeland, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sef Magrath, Spokane, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Steven Meissner, San Diego, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Linstrom, Polson, MT
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Patricia L Hicks, Smyrna, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael C. Spradlin, San Antonio, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brian C. Williams, Westland, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mark Reback, Los Angeles, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—DeeDee Lionhardt, Burlingame, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bruce Lang, Bloomington, IL
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If today's political action groups claim the right of free speech, fine. But don't we have the right to know who is
doing the speaking? The Constitution guaranties that the government can't take action against someone for speaking
out. They have the right to be open about expressing themselves. It doesn't allow them to make anonymous (and
often misleading or false) statements any time they want. If their ideas are so good, shouldn't they stand with them?
Why must they hide their identity? The public needs to know who is spending money to influence U.S. voters in
2012. I want information about how much money political campaigns spend on advertising at my local stations. I
want to know who is paying for these ads. And I want broadcasters to make this information available online where
it can be easily accessed. Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the
interests of the communities in which they broadcast. They can start by putting their political files online, and by
fully disclosing the names of both the front groups that place political ads and the financial interests that bankroll
these commercials.
—Joe Minenna, Overland Park, KS

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ellen Mccabe, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Niendorf, Friday Harbor, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Susan Rowe, Coarsegold, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael R. Kiedrowski, Wausaukee, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cecil Brown, Oceanside, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stanley Fisher, Bend, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—johnny Foam, los Angeles, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jackie Jablonski, Port Huron, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Ould, Boulder, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary Bounds, Arlington, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Gach, Kihei, HI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Moore, Farmingdale, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joseph W. Turner III, Columbia City, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Amelia Haas, W. Hollywood, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Karen Christian, Vail, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bruce England, Mountain View, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Manisha Joshi, Seattle, WA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Melvin Taylor, Sacramento, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Christine Waddell, Emeryville, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jacob Neri, El Paso, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Patricia Purcell, Paradise, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Charles Zahnd, madison, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Albert Sterman, Tucson, AZ
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barbara Audley, Bellingham, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carlin Eng, Davis, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
Sincerely, Clifford Greene
—Clifford Greene, tulsa, OK

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ernest Hammer, Yonkers, NY

I "AM" an American taxpayer, and I demand to know who is benefitting from every political advertisement that is
broadcasted over the airwaves(TV/RADIO). The public needs to know who is spending money to influence U.S.
voters in 2012. I want information about how much money political campaigns spend on advertising at my local
stations. I want to know who is paying for these ads. And I want broadcasters to make this information available
online where it can be easily accessed. Broadcasters enjoy free access to our airwaves; in exchange, they’re
supposed to serve the interests of the communities in which they broadcast. They can start by putting their political
files online, and by fully disclosing the names of both the front groups that place political ads and the financial
interests that bankroll these commercials.
—Albert Luppo, Brentwood, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joann Ward, Port Reading, NJ
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Margie Matteson, Ashland, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alex Smith, Oakland, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary Sanchez, Detroit, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ted Leibowitz, san framcisco, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Steve Hudson, Southwest Harbor, ME

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Claire Gregory, Bloomington, IN
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gareth Bogdanoff, Berkeley, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Duqesa, Schenectady, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brad Proctor, Indianola, IA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—R Larry Schmitt, San Diego, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—William Popadic, Brooklyn, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gavin Needler, Muncie, IN

Free Press



The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dayna Hanks, Radford, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nancye Files, Blue Hill, ME

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Eugene Frazer, Woodbury, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ethel Harris, Scottsdale, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rebecca Baker, South Beach, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barry Ulman, Bellingham, WA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Thea Altman, santa barbara, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Peter Dillard, Montclair, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—, Las Vegas, NV

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Beth McDermott, Honolulu, HI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Linda Myers, Petersburg, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Schultz, Mattituck, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Glenn Christman, Nashville, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joyce Winslow, Eugene, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rebecca Webb, Portland, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mia Oramous, New Orleans, LA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gregory Spatz, Spokane, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Painter, millbrae, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barbara McCoy, Bella Vista, AR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—, Oakland, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carl Barnwell, Colcord, OK

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lucile M. Lenore, Collingswood, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tom Wojtusik, Ballston Spa, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Celia Nunez, Rocklin, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Valerie flores, Riverside, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Corinne Haley, Carrizozo, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Bren, Loveland, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sherry Narens, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Susan Wittig, watertown, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stephen Thomas, Taylorsville, UT
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tom Rook, Goleta, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gregory Lincoln, Laguna Beach, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kenneth De La Rosa, Anaheim, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Vincenza Connor, Fort Myers, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary Nicholson, Dallas, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carol Short, Mays Landing, NJ
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Todd Hauser, Ocean park, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nancy Cramer, Ewa Beach, HI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—ronald johnson Esq., braintree, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alex Torinus, Milwaukee, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carol Chatman, Valencia, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Selina Pierce, WILLITS, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sandra Brady, Pinellas Park, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Walker Sharpe, Savannah, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Kydonieus, San Francisco, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kimberly Sickel, Laguna Niguel, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cynthia Baker, San Diego, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeanne Ulrich, Campbell, CA
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While I have doubts about the depth of information that broadcasters actually possess about the true sources of
funding for political ad buys, whatever info they ARE required to collect is OUR INFORMATION - as in OUR
AIRSPACE, licensed for a song to them, for alleged benefits to the public. We must have prompt, unencumbered
access to it. More importantly, TV ads are the single most important reason that campaign costs have gone out of
sight, in recent years, and politicians have to sell their souls to get that money. Would it not be a public good to
make the campaign season SHORT, and the ads FREE, or much reduced in price. Broadcasters have no right to
ransom the republic's right to function, for their own extortionate profits. The public needs to know who is
spending money to influence U.S. voters in 2012. I want information about how much money political campaigns
spend on advertising at my local stations. I want to know who is paying for these ads. And I want broadcasters to
make this information available online where it can be easily accessed. Broadcasters enjoy free access to our
airwaves; in exchange, they’re supposed to serve the interests of the communities in which they broadcast. They
can start by putting their political files online, and by fully disclosing the names of both the front groups that place
political ads and the financial interests that bankroll these commercials.
—Robert Parshall, Davis, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Chris S. Smith, North Bend, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Martha L. Estes, Hempstead, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sharon Holford, Milwaukie, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sarah Dougherty, Bellevue, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeff Hebert, Vidor, TX
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lisa Wright, San Carlos, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Steve Bushy, Santa Rosa, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Charles Byrne, Champaign, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Andrew Koopman, cypress, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—L H, PHOENIX, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Arthur F. Lamb Jr., Livingston, TX
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lisa Simmons, Spearfish, SD

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dan Pilkington, Steubenville, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Janovsky, Honomu,, HI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Troy Grant, pompano beach, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Patricia Hurlic, Los Angeles, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kathleen Snyder, Bellingham, WA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—, Spring Valley, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bret Polish, los angeles, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Steven Kostis, Warren, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—LaVerne Uhte, Mill Valley, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nancy Mallory, Wheeling, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joan Peterson, San Rafael, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
What are they trying to hide and why?
—Ken Giffin sr, Shelton, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Andrea Villafane, Los Angeles, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ken Burke, Oakland, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ron Chacey, Pagosa Springs, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Arabella Dorth, San Francisco, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Scott Sibley, Oakland, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michele Combs, Syracuse, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Aaron Gayken, Sioux Falls, SD

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Emma Squires, Irving, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stephen Merrill, Santa Cruz, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Shaela Cook, Los Angeles, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Cloar, Fort Smith, AR
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—J Benevento, gilroy, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Leonard Obert, Renton, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Daniel Steele, MOUNTAIN GROVE, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Contreras, Pleasant Hill, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Karl Mazurak, Madison, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Merlene Stuerzer-Rhodes, Broken Arrow, OK
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Arlene Zahn, Cedarburg, WI

The public needs to know - and has a right to know - who is spending advertising money to influence U.S. voters
in 2012. There are rules about 'Truth in Advertising' that must be applied to those who would attempt to sway the
public with negative ads about candidates ... especially when the motive behind this advertising money is corporate
profit and not the public welfare. I want information about how much money political campaigns spend on
advertising at my local stations. I want to know who is paying for these ads. And I want broadcasters to make this
information available online where it can be easily accessed. Broadcasters enjoy free access to our airwaves; in
exchange, they’re supposed to serve the interests of the communities in which they broadcast. They can start by
putting their political files online, and by fully disclosing the names of both the front groups that place political ads
and the financial interests that bankroll these commercials.
—Julianne Ramaker, Bend, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Francis X Itzoe, New Freedom, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kevin Synan, Sevierville, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mark Zadarnowski, San Diego, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Anthony Barletta, Atlanta, GA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Thomas G Spencer, Lehigh Acres, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
We need more transparency in our political process, not less. Please go forward with this proposal, it's good for our
country. Sincerely, William Haley
—William Haley, Tye, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Eli Garcia, Culver City, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—E D. Schragg, Santa Cruz, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Daniel Kilkelly, Stillwater, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Patrick J. Keating, Seattle, WA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Harold T. Hodes, Ithaca, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Susan Hopkins, Renton, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Janet Tapley, Fullerton, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Mulcare, Clarkston, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ruth Furman, Tustin, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Pamela Kafton, Sherman Oaks, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—MJ Brune, Eudora, KS

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Pat Adler, Brattleboro, VT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Miss Stacy Wu, Brooklyn, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Genevieve Fujimoto, San Francisco, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dwight Richardson, Ithaca, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Donna Pedroza, Alameda, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kris Breza, Hemet, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ronald Clason, Columbus, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dick R. Jones, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marquis Z. Hodes MD, PhD, Indianapolis, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—joan Semmel, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Adam Goldman, Oakland, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—, Oak Park, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tracy Johnston, Uniontown, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeffery Morton, Boulder, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tammi Rondinini, Fort Lauderdale, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kenneth Sturmer, Bayonet Point, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Walt Bogner, Wilmette, IL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert W. Jones, Portland, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joseph Upham, Brookline, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michelle Gomez, Eugene, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Pam Pondel, Brookfield, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Edward Humphreys, Encino, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard DiMatteo, San Diego, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Earle Kasregis, Roxbury, ME

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Patricia Fox, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jan Pesek-Herriges, Menomonie, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Klayton Kasperbauer, Omaha, NE

Your job demands TRUTH in advertising not allowing all the LIES and MUD SLINGING money can buy !!!!
The public needs to know who is spending money to influence U.S. voters in 2012. Do the responsible thing!!!
Have the courage to act with integrity. I want information about how much money political campaigns spend on
advertising at my local stations. I want to know who is paying for these ads. And I want broadcasters to make this
information available online where it can be easily accessed. Broadcasters enjoy free access to our airwaves; in
exchange, they’re supposed to serve the interests of the communities in which they broadcast. They can start by
putting their political files online, and by fully disclosing the names of both the front groups that place political ads
and the financial interests that bankroll these commercials.
—Cathe Muller, Sequim, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. I want to know the key organizers of the funds, and their prior business or professional relationships with the
candidate they are supporting. And I want broadcasters to make this information available online where it can be
easily accessed. Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests
of the communities in which they broadcast. They can start by putting their political files online, and by fully
disclosing the names of both the front groups that place political ads and the financial interests that bankroll these
commercials.
—Judith Borcz, Redwood City, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Andy Hund, Alameda, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sharon Coombs, Shoreview, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bob Westal, Anaheim, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Matt Miner, Lawrence, KS

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Linda Faulhaber, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Sisk, Pembroke Pines, FL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Maureen Fahlberg, Boulder City, NV

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joel Farris, Oceanside, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Griffith, Honolulu, HI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Camille Gilbert, Santa Barbara, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Janet Coster, Aptos, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—JP Cohen, Alameda, CA

The public needs to know who the fuck is spending money to influence U.S. voters in 2012. Thus, I demand to
know just who the fuck is financing any and all attack ads that I have to put up with on TV and elsewhere and how
much the assholes responsible for this shit are providing!
—John Witte, Portland, OR

Free Press



The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carol Stoneburner, Minneapolis, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bruce Spring, Los Angeles, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Timothy Adams, Cincinnati, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sharon McGraham, Watsonville, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carl Richardson, Purlear, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Coralee Popp, Milwaukie, OR
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Raenell Soller, Atlanta, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brian Hargrave, hazel green, AL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nathaniel Shrage, Claremont, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alice Rosenthal, San Francisco, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Eric Heit, El Dorado Hills, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Edwin Davis, San Diego, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Li Schmidt, Tucson, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Catherine M Stanford, Highland Park, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I myself don't like to have to
watch these political adds and just watch other programing . That said I do feel that it's very inportant to state whom
is putting up the money that in effect could take away our democratic society. This needs to end it's to much ..Max
—Max Weber, Rowe, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Linda Henry, Collierville, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nancy R. Griffith, Sacramento, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—J D, tucson, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
Rika
—Rika Basrai, Mountain View, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary Geoghegan, Keyport, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Aimee Jost, Austin, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Matthew Arndt, Wheaton, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves. In exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They will be doing so when they put their political files online, and fully
disclose the names of the front groups that place the ads and the financial interests that bankroll them.
—Janet S Matthews, Rockville Centre, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Keith Gable, Tulsa, OK

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kimberle Lynch, LosAngeles, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jennifer Vigil, Oro Valley, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Colin Davis, Davis, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dave Lewis, St Louis, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Susan Suskiewich, Lyons, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robin Harper, Wallingford, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lois Chaffee, New York, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Elizabeth Wharton, Oakland, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stephen Paley, Coconut Creek, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Geanine Stanford, Oakland Park, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Wally & Kathy Bubelis, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nel Ward, Newport, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who pays for these ads.
I also want broadcasters to make this information available online where it can be easily accessed. Broadcasters
enjoy free access to public airwaves; in exchange, they’re supposed to serve the interests of the communities in
which they broadcast. They can start by putting their political files online, and by fully disclosing the names of both
the front groups that place political ads and the financial interests that bankroll these commercials.
—Phil Hanson, Portland, OR
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert D Mayton, owensboro, KY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bonnie Davis, Fayetteville, AR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Torres, Carrollton, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lewis Motisher, San Francisco, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nami Komatsu, Monrovia, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Donald Straussner, Ferguson, MO
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bert Blake, hampstead, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tina Snyder, Tonopah, NV

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dave Geare, porterville,, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Suzanne Hedrick, Nobleboro, ME

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Margaret Harrell, Hermosa Beach, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sharla Riley, chandler, AZ
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Will Mahoney-Watson, Lake Oswego, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Chuck Weirauch, Casselberry, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Floyd, San Diego, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nancy Rose, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Theresa DeLeon, Ruidoso, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sharon Torrisi, Hermosa Beach, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—George Lucas Hamlin, Wisconsin Rapids, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dan Sias, Los Angeles, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Benjamin Powell, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—S Robertson, Shrewsbury, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Zachary Totz, Eastpointe, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kevin J. Wixted, Chicago, IL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carol Jurczewski, Riverside, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Wayne Kelly, Ashland, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—shumye Berhe, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tanja Lehmann, Munich,

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Letendre, Portsmouth, NH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard L. Clinton, Corvallis, OR
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
Thank you for responsibly giving us this information.
—Jane Toth, Cleveland, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Matthew Russell Courter, seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Katya Peterson, Tucson, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David M. Hill, parma, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—L Nemschoff, Los Angeles, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Clark Bergman, Lino Lakes, MN
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Audrey Elsazasz, Chardon, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Christine Hanlon, Half Moon Bay, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ellen Levine, Castro Valley, CA

We the public need to know who is spending money to influence U.S. voters in 2012. we want information about
how much money political campaigns spend on advertising at my local stations. We want to know who is paying
for these ads. And We want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sue DiCara, El Paso, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mickey Foley, New Brighton, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Trina Cooper, federal way, WA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—philip Melcher, Birmingham, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
In this era in which Citizens United has, however egregiously, determined that "Corporations are people," I want to
know which "people" are trying to use misleading scare tactics to induce voters to vote for corporate interests rather
than the voter's own interests. If they're doing it, I say force them to ADMIT IT!
—Melissa Houle, Mountain View, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kay Tarr, Salina, KS

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Roger Maxwell, Stuart, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Pierre Landau, Tucson, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Undlin, Apple Valley, MN
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Fran Feeley, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Charley Wittman, Allentown, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nan Warshaw, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Grace Todd, Idaho Springs, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dori Grasso, Cockeyscille, MD

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Julie De Guzman, Valley Cotage, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ray Motley, Corvallis, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Payam Minoofar, Ventura, CA

IT'S EASY TO LOB HAND GENADES ANONYMOUSLY FROM BEHIND A CURTAIN! BUT, THAT'S
NOT IN THE BEST INTEREST OF THE VOTING PUBLIC! The public needs to know who is spending money
to influence U.S. voters in 2012. I want information about how much money political campaigns spend on
advertising at my local stations. I want to know who is paying for these ads. And I want broadcasters to make this
information available online where it can be easily accessed. Broadcasters enjoy free access to our airwaves; in
exchange, they’re supposed to serve the interests of the communities in which they broadcast. They can start by
putting their political files online, and by fully disclosing the names of both the front groups that place political ads
and the financial interests that bankroll these commercials.
—Albert D. Viener Esq., Miami, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John F Whittington, Punta Gorda, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Boyce, Lincoln, NE

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Oskar Oliver Horyd, Troy, MI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Merri Gelbard, Great Neck, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael McGuire, Los Angeles, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary Ayers, santa barbara, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Donna Carlisi, Greenwood, DE

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Rand Kelsall, rollinsford, NH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Karuna Ann Berryman, Ellensburg, WA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—S E. Williams, Stafford, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carl Munoz, Beaumont, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Molly K. Barry, Bothell, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Eugene Brandewie, Louisville, KY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Miriam Mellman, Oakland, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gerard F Gaudin, Metairie, LA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ruth Hayes, Olympia, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tim Kniep, Sioux Falls, SD

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mark Mahallak, Crystal Lake, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Steve Hamm, Nordland, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Andrew Putnam, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rita Falsetto, Aguilar, CO
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Roberta Stewart, Bandon, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—William Rossen, Boston, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Vance Blosser, Winchester, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Pam Round, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Douglas Blake, South Windsor, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ardith J Thomas, Madison, WI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Israel R., Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Koeller, Shawano, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brad Hunziker, Los Angeles, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Deirdre Brownell, burbank, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dana Asa Wright, new orleans, LA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kristina Carr, Jacksonville, FL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeffery Dorer, Los Angeles, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—William Thomas, Peoria, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Judith Ford, Hollywood, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kathy Errico, mahwah, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jim Lee, Uvalde, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Eugene Ayres, Lake Forest Park, WA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Umberto Lazzari, Los Angeles, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Juan Penagos, Ronkonkoma, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marcella Story, Wellington, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
—Steve Foss, Bisbee, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Wolff, Lexington, KY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Donnell Ruthenberg Sutherland, Holts Summit, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mindy Thompson, Clinton, WA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cory Brezina, Grand Junction, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carl Stuendel, Trout Creek, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kris Abu-Omar, West Lafayette, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Yost, Los Altos, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Patrick Dell'Italia, SELDEN, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—de Ann, San Diego, CA

Free Press



The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Naomi Steinfeld, Long Beach, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Peter Roche, Santa Fe, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jennifer Herrera, Los Angeles, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gary Isaac, Issaquah, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Claudia Lopez, Brooklyn, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cliffton Williams, San Diego, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Serge Lubomudrov, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Diane Merrill, Colorado Springs, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Josh Karaginides, Greeley, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Diana Crowson, Los Lunas, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sean Devaney, Cupertino, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Lawrence, marlborough, MA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Denise Janssen Eager, Evansville, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Peter O'Gorman, St. paul, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tim Faiella, Portland, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gary Lee Barton, Cincinnati, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Greg Weiss, Sylmar, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ellen Schorr, Pembroke Pines, FL

Free Press



The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Martha Acosta, Richmond, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marla Neto, Los Angeles, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brian Jendro, Huntsville, AL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Charles Roark, Indian Rocks Beach, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary Dunn, Portland, ME

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Yvette Robertson, Corbett, OR
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard Cassar, New Milford, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lucas Brown, Gaylord, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeffrey Stiglitz, Bellingham, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Maurya McCall, Bridgeport, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—john Krelik, New Egypt, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Potillo, Wichita, KS
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Greg Nikas, Newburyport, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brianna Zemke, Deer Park, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Peggy Atkins, Oak Park, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sharon Green, la puente, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Todd Gee, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gary R. Bush, St. Louis Park, MN
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Toni Adisano, Brooklyn, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Susan Smith, Hillside, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John McGuigan, Madison, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marjorie Worthington, Enumclaw, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carol Held, Middleton, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Garry Van Amburg, Kenner, LA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dr. Lisa Close-Jacob, Cincinnati, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dr. Fran Korten, Bainbridge Island, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—carolann Messner, Lake Toxaway, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Padd O'Connell, dublin, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Katherine Anne Stansbury, Portland, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Philip Bernard, Topanga, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Maureen Beck, Minneapolis, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Toni Barton, Foreston, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Elaine Bullin, Rocky Point, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I have the right to know how
much money political campaigns spend on advertising and who is paying for the ads on my local stations.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Roger Citron, haverhill, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dex Horton, Bellingham, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Darley Adare, Charlotte, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard Farrell, Bronx, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. Our presidential candidates,
whether Democratic or Republican or other, should not be determined by "invisible donors" through attack ads. The
candidates and the American people deserve to know, folks at the FCC! I want information about how much money
political campaigns spend on advertising at my local stations. I want to know who is paying for these ads. And I
want broadcasters to make this information available online where it can be easily accessed. Broadcasters enjoy free
access to our airwaves; in exchange, they’re supposed to serve the interests of the communities in which they
broadcast. They can start by putting their political files online, and by fully disclosing the names of both the front
groups that place political ads and the financial interests that bankroll these commercials.
—Deborah & James Gessaman, Tucson, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Deborah Whittaker, Tulsa, OK

We, The People have the RIGHT and the NEED to know who is spending money to influence U.S. voters in 2012.
I want, as is my natural right, information about how much money political campaigns spend on advertising at my
local stations. I want to know who is paying for these ads. And I want broadcasters to make this information
available online where it can be easily accessed. Broadcasters already enjoy free access to our airwaves; in
exchange, they’re supposed to serve the interests of the communities in which they broadcast. They can start by
putting their political files online, and by fully disclosing the names of both the front groups that place political ads
and the financial interests that bankroll these commercials.
—Larry Ellis Reed, Winona, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—J Hunter, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bryan Foster, St. Regis, MT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Tierney, Las Vegas, NV
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alan W. Thompson, Waukesha, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Scott Penwell, S. Euclid, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marjorie Joyner, Muncie, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jon Olsen, Jefferson, ME

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dr. Kay Arline Paul, Indian Rocks Bch, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sara Pohlman, Port Jefferson Station, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tim Golden, Lincoln, NE

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Longnebaugh, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brian LaPota, Tempe, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Annie Wilson, Long Beach, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Samuel S Crawley, Portland, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Regina Magee, Primos, PA

Free Press



The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alice Carli, Rochester, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lyman Hardy, Austin, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Edward Marquart, Stanhope, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—RWW Taylor, Rochester, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dara Engel, SF, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Randy Paul, Jackson Heights, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Amy Guskin, Malvern, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lorna Holmes, Hillsdale, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lisa Ronzo, Phoenix, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mike Orlock, Lisle, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Linda Church, Redondo Beach, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—E Kadera, Warrenville, IL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Leonard Schwarz, SANTA ROSA, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sharon Stark, Spring Green, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David DeBry, Salt Lake City, UT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary Dries, Brisbane, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Don Najita, Honolulu, HI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kristin Anthony, Jacksonville, TX
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Linda M Bishop, el dorado springs, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—KayLee Witt, Nashville, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Gabriel, Olympia, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marygrace Coneff, San Bernardino, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jana Rice, st louis, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joan Arnold, Huntington, IN
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bruce Humes, Duvall, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nancy A. Schaffer, Schenectady, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jim Pecoraro, Valley Stream, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ann Jackson, Olympia, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dana Kelley, Narberth, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Linda Brown, Reno, NV
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tom Bander, Columbia, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Ettinger, El Cerrito, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brandon Cord Bradshaw, Cincinnati, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—L Lasdon, ravenna, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—George Wolf, Broomfield, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—G Pivirotto, Fresno, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Luis Beltran, renton, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mike Janes, Attica, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dan Burr, The Woodlands, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John McGovern, Lopez Island, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—(rev) H.Pat Bentrup, Fairview, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jack A Douglas, Mount Pleasant, SC
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Graeme Sephton, Shutesbury, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Margie Mulligan, Fort Collins, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Susan Maletsky, Sonora, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joe Woo Jr., Burbank, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Peter A Sullivan, pukalani, HI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kyle Peterson, Sterling Heights, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
—Jean Lee, Sunnyvale, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Purnima Barve, King of Prussia, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stephanie Schneider, Royal Oak, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Scott Crockett, Florence, OR

I spent my entire working life as a creative director in the advertising business. I am embarrassed and angry when I
see political advertising on the air or in print with NO IDENTIFICATION of WHO has PAID to run it! All of us
in the public should be told WHO is paying for the political advertising than comes at us.. I want broadcasters to
make this information available online where it can be easily accessed. Broadcasters enjoy free access to our
airwaves; in exchange, they’re supposed to serve the interests of THE COMMUNITIES in which they broadcast,
not HIDE the interest of the political parties behind them. They can start by putting their political files online, and by
fully disclosing the names of the FRONT GROUPS that place political ads and the financial interests that bankroll
these commercials. Any candidate who hides who funded his or her messages SHOULD NOT BE ELECTED!
—Brian Dillon, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John C Nichols, Middletown, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—William G. Vinett, Nashville, TN
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Suher Rasid, San Francisco, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Vincent Silenzio, Rochester, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Diane Magasich, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Aaron Brave, Graham, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mauria McClay, Portland, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Thomas Robinson, St.Bernice, IN
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Lieberman, Honolulu, HI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard Brinton, Salinas, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tim Sevener, Mt Tabor, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Elizabeth Zarek, Wilmington, DE

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard E. Wood, Bethany, OK

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lorraine Jones, New Orleans, LA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Charles Binckley, Richmond, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cynthia Leeder, San Jose, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tim Williams, clearlake, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cheryl Merrill, Portland, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bruce Hector M.D., Santa Clarita, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lydia Garvey Public Health Nurse, Clinton, OK
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Loey Cohen Kirk, Albuquerque, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Eric Grau, Newton, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dara Burrows, Bellingham, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michel R Brandt, Menomonie, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mark Hanser, Jamaica Plain, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—, San Luis Obispo, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Whitney McMannis, Trenton, ME

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary January, Akron, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Chris Brewczak, Clinton Twp., MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barbara Mendenhall, Sacramento, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ainslee Dewitte, syracuse, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sara W. Baker, Portland, OR

Free Press



The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alyce Fritch, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Thiesmeyer, Penn Yan, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Virginia Williams, Cedar Mt, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Angad Singh, towson, MD

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dennis Dashiell, Bellinglham, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Miller Jr, Phila, PA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Don L Hannah, New Lexington, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Paul Murphey, Brentwood, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Vernetta Mullins, Tampa, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Meghan Shupp, Phila., PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jessica Wolfe, Sebastopol, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barbara A.L. Collins, Carbondale, CO
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kristina Mageau, Olympia, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Heidi Paquette-Falk, Robbinsdale, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Karen Wagner, Philadelphia, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Andy Mijokovich, Plain, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nicolas J S Davies, N Miami, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Philip Williams, Indianapolis, IN
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Elizabeth Thraen, Altadena, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert McCarley, Ames, IA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Russell Black, Saginaw, TX

"Information is the currency of democracy." - Thomas Jefferson "The preservation of the means of knowledge
among the lowest ranks is of more importance to the public than all the property of all the rich men in the country."
- John Adams The public needs to know who is spending money to influence U.S. voters in 2012. I want
information about how much money political campaigns spend on advertising at my local stations. I want to know
who is paying for these ads. And I want broadcasters to make this information available online where it can be
easily accessed. Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests
of the communities in which they broadcast. They can start by putting their political files online, and by fully
disclosing the names of both the front groups that place political ads and the financial interests that bankroll these
commercials. "The 20th century has been characterized by three developments of great political importance: The
growth of democracy, the growth of corporate power, and the growth of corporate propaganda as a means of
protecting corporate power against democracy." - Alex Carey, Australian social scientist, 1995 "The greatest threat
to democracy is the increasing concentration of major electronic media in ever fewer hands." - Rep. David Price (D-
NC)
—MB Hardy, Raleigh, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Glenn Friedman, Cleveland, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Hunter Wallof, POINT REYES STATION, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ariel Beckham, Springfield, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Faye Cook, McAllen, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brett Burford, Webster Groves, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Laswick, Springfield, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kate Paradis, Boulder, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Romanko, clifton, NJ
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—S Cook, Nixa, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sherry Lewis, Albuquerque, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Fred Sokolow, Santa Monica, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Karen Wehrman, Castro Valley, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Magaly Fernandez, San Francisco, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Wendi Huffman, so. milwaukee, WI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mark Ancker, industry, ME

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Matthew Lugauskas, Waterbury, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Danielle Dunn, Nashville, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Fritch, Pennsburg,, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stephen Parisi, Greenwood Lake, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gretchen Miller, Eugene, OR
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—William P Cody, Benicia, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rick Russell, Bowling Green, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Peter Kovarik, Columbus, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Roman Samul, Sandy, UT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Walker, Santa Maria, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Paul Giorgi, Culver City, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Clifford Rot, Elgin, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Pryor, grand blanc, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Darrell Phare, Bellingham, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Merilyn Hand, paia, HI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Eric Snyder, Ashland, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jane Berrigan, Bloomfield, NJ
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Frank Spadazzi, Providence, RI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Kellerman, iowa City, IA

The American people deserve to know who is spending money to get their votes in 2012. Broadcasters are required
to collect this information, and to make it available for public inspection. Once upon a time it might have been
reasonable to maintain paper records and to respond to written requests. But in this day and age it should be
required that such information be provided on line, or at the very least provided promptly in response to any email
request. Broadcasters receive their revenue from advertisers, and will naturally try to cater to their wishes. It is
absolutely the responsibility of the FCC to protect the public interest and to protect our rights to free and fair
elections by requiring and enforcing public accountability of political advertising. Corporate influence on our
elections is a seriuos threat to the future of our democracy and YOU MUST ACT NOW! This issue strikes at the
heart of what this country means. If our government is to be ours, our elections must be free and open. It is your
responsiblity to stand up for us and make sure that those who might wish to use deception and deceit to sway
elections can not hide behind fly-by-night organizations whose names are as deceptive as the ads they sponsor. The
names of the financial backers of these groups must be open to all of us IMMEDIATELY when political ads are
run. Please take action to require and enforce on line political ad accountability from all broadcasters during the
2012 elections. Thanks, Michael Lutter
—Michael Lutter, Boulder Creek, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dan Daily, Taos, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jennifer Holland, Albuquerque, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeff Loiland, Tacoma, WA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carl Berry, Westcliffe, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kevin Kingma, El Cerrito, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lee S Davis, Portland, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Hiromi Ueyoshi, Austin, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Brophy, vista, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Patrick Irwin, Griffith, IN
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard Sly, Portland, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Lang, Oak Grove, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—full name* Eunice K. Riemer, Los Alamos, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cassandra Bogue, Atlanta, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Teresa Winchester, Magdalena, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jamesha Walker, Portland, OR
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marlene Lehmkuhl, Bardstown, KY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tom O'Brien, Antioch, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joseph Brulenski, berkeley, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carlos De La Garza-Garcia, El Paso, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ray Lamoureux, city, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bev kelsey, BALTIMORE, MD
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tom Winski, Jacksonville, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Liz Vindiola, chico, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stella Pete Hansen & Lehnert, Iron Mountain, MI

Freedom of Speech needs to be linked to Freedom of Information -- the public needs to be told precisely *who* is
"speaking"! Without full disclosure of the source for monies expended on political ads -- ads which don't currently
have to meet any Federal political spending limits, and which hide behind pseudonyms to defraud the public -- "free
speech" is being turned into "free smearing with immunity". The public needs to know who is spending money to
influence U.S. voters in 2012. I want information about how much money political campaigns spend on advertising
at my local stations. I want to know who is paying for these ads. And I want broadcasters to make this information
available online where it can be easily accessed. Broadcasters enjoy free access to our airwaves; in exchange,
they’re supposed to serve the interests of the communities in which they broadcast. They can start by putting their
political files online, and by fully disclosing the names of both the front groups that place political ads and the
financial interests that bankroll these commercials.
—L D Best, Lebanon, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bascom Guffin, Davis, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed, additionally,
I want the broadcasters required to provide a simple hypertext link shown throughout the entire advertisement that
brings me directly to the information - it should be of a contrasting color, and a minimum of 12 point sans serif font
such as Helvetica so it's easy to read. Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed
to serve the interests of the communities in which they broadcast. They can start by putting their political files
online, and by fully disclosing the names of both the front groups that place political ads and the financial interests
that bankroll these commercials.
—David S. Greenberg, Highland Park, IL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Paul Fairchild, Menlo Park, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Russell Faeges, South Bend, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Sharpe, Great Barrington, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Becker, Flowery Branch, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Hanks, Forest Grove, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Natalie Borovikoff, Indianapolis, IN
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Emile De Antonio, Brooklyn, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jerry W. DeLoach, Florence, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Zandra Saez, Spokane, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Christopher Laing, Madison, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Kaufmann, Merritt Island, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lynne Bajec, University Heights, OH
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Bradshaw, Cape Coral, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael D. Atkinson, Boise, ID

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stan Miller, Elsberry, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Danenhower, Urbana, IL

The public needs to know who is spending money to influence U.S. voters in 2012. Transparency! Transparency!
Transparency! I want information about how much money political campaigns spend on advertising at my local
stations. I want to know who is paying for these ads. And I want broadcasters to make this information promptly
and readily available online where it can be easily accessed. Broadcasters enjoy free access to our airwaves; in
exchange, they’re supposed to serve the interests of the communities in which they broadcast. They can start by
putting their political files online, and by fully disclosing the names of both the front groups that place political ads
and the financial interests that bankroll these commercials.
—Matthew Madison, Berkeley, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lucille Wolford, Bear, DE
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tyler Williams, Greenfield, NH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alex Kinnee, Port Huron, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stan Marston, Juneau, AK

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ben Adams, San Francisco, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jimmie Johnson, Paducah, KY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Gallagher, Milwaukee, WI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Miyake-Stoner, Aiea, HI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Walter Pacek, palatine, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joe Strach, grand rapids, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David C. Faxon, Kingston, NH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kurt Fillmore, Petaluma, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
Where is serving the interests of the communities? It's time for a change and a fight. Thank you.
—Marcia Kelce, Albuquerque, NM
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jim Bearden, Milpitas, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Vince Snowberger, Louisville, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carolyn Trunca, Fort Salonga, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gregg Sparkman, Oakland, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Chris Connors, Mequon, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mason Kolendrianos, Layton, UT
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Chad J. Marsolek, Minneapolis, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Edward H Silverman, West Lawn, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Noal D. Preslar, Ashland, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jane Pedersen, Menomonie, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ansel Taft, El Cajon, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michelle Raney, Taneyville, MO
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Randolph Griffin, Cygnet, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alice Bloch, St Louis, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michelle Davis, santa Cruz, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lloyd Hauskins, Redway, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tom Talboom, IRB, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Aaron Taylor, Layton, UT
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Earl Frounfelter, Santa Maria, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Steven Foster, canandaigua, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Babs Marchand, Naples, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Craig Walker, Los Angeles, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Roger Pritchard, Berkeley, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John J. Templeton Sr., Amherst, MA

Free Press



The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Genaro Vazquez, Miami, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dirk De Lu, Sacramento, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Curtis Hollibaugh, Flower Mound, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Eric Schmidt, Homer, AK

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carol Mohr, Columbus, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ron Ward, Freeland, WA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Clark, st joseph, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Delbert Wayne Mathis, Eugene, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Susie Keistler, Rock Hill, SC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Thomas E Garland, Las Vegas, NV

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Steve Brett, Decatur, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mark Giordani, Van Nuys, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Steven Goldman, ny, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—George Hendrick, Madisonville, LA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Zack Blomberg, lopez, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Aylward, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Leonard, Hoodsport, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Yahara Katzeff, Turners Falls,, MA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Vicki Grunwald, Brooksville, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kay Lanza, West Hartford, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—William Elbring, Penngrove, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Frances Savini, Vero Beach, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Donald Leiper, Port Townsend, WA

The public needs to and has right to know who is spending money to influence U.S. voters in 2012. This includes
information about how much money political campaigns spend on advertising at local stations and, especially, who
is paying for these ads. This information needs to be accessible and available online. Broadcasters enjoy free access
to our airwaves; in exchange, they’re supposed to serve the interests of the communities in which they broadcast.
Start by putting their political files online, and have them disclose the names of both the front groups that place
political ads and the groups, organizations, and firms that bankroll these commercials.
—Gordon Miller, Walnut Creek, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—, Asheville, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Flora Metrick, Bonita Springs, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Keith A. Duncan, Boardman, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Charles Forster, Orlando, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Warren Wright, Oakland, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Steve Trammell, Meeker, OK

Free Press



The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kim F Floyd, Wrightwood, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—C Tharp, Westerville, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carson D. Monroe, Madison, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Harlan, New Orleans, LA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Feldman, Menlo Park, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jaymee Legaspi, city, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Raymond Skillin, Brooklyn, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Laurie Black, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bernie and Judie Printz, Aloha, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Vince cerutti, Ann Arbor, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joan Wallenstein, San Diego, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Steve Trangsrud, LOS ANGELES, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—M'Lou Christ, Tigard, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nathan Vogel, San Francisco, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lisa Dixon, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Steve Perrett, birmingham, AL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Anne Viswanatha, Rochester, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James W. Ingemanson, Crystal Lake, IL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Arthur Keskinen, Tomahawk, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Eldon Rollins, Coquille, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mignon Belongie, Redwood City, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Megan A Dorsey, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stan Grove, New Paris, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bill Russell, Atlana, GA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—S Thompson, los Angeles, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Steve Wilson, West Richland, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—B Class, Cumberland, MD

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Darryl Sclater, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Wright, Oak Harbor, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Gilliland, Bellingham, WA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Roger Hodge, Sumter, SC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Steve Jones, staten island, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ronald Cohen, Tucson, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alice Polesky, San Francisco, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joan Parrish, Santa Cruz, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rosemarie Zadikov, Los Angeles, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard Fullerton, Winston-Salem, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—C Yoshida, gresham, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Devin Grasso, Manchester, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Susan Salafsky, Corvallis, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Nattrass, Santa Fe, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Catherine George, Napa, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joanne Weidig, East Lansing, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Mixon, SAN DIEGO, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Doris Soroko, Barrytown, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marjorie Williams, Penney Farms, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alice Muller, Santa Cruz, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jonas Wickham, Los Angeles, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Andrew Choinski, bryn mawr, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jim Bell, San Diego, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Larry Steinbach, O.P., KS

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kathy and Gene Schmidt, Belle Vernon, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Janna Saslaw, New Orleans, LA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Steve Davy, San Francisco, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Weber, Park Forest, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joanne Corey, Vestal, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Amy Greer, Brooklyn, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jennifer Bloom, Green Mountain Falls, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barbara Nash, Middleton, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dennis J. Choleva, Warren, OH
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—George O'Neil, Shelton, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joseph Savant, La Mesa, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—S Owens, memphis, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jade Hersom, San Diego, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jerry Greenstein, San Rafael, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cathy Schrott, Redwood City, CA

Free Press



The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kay S. Wiggins, Cherokee Village, AR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Hazel Westly, Portland, OR

We the People have a right to know who is spending money on so-called issue ads. In fact, we need to know!
Please do what you can to bring more transparency to political ads that use our airspace. Sincerely, John Pakkala
—John Pakkala, Sturtevant, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Winston Moore, N. Powder, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barbara Oleksa-Reiss, Kent, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Tasker, Carson, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Elizabeth R. Henry, Camden, ME
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gregory Tabat, Santa Ana, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rory Bezecny, White Bear Lake, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Douglas Prescott, Downingtown, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Andrea Zinn, Brooklyn, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Miranda Godena, Knoxville, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jack Morrison, Costa Mesa, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Karl Johnson, Monroe, NH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Walter Kogut, brewerton, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kaamran Hafeez, Ann Arbor, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—William Schiemenz, Auburn, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brad Perkins, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Skinner, Alameda, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kevin Hill, Long Beach, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Cerullo, Boynton Beach, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Adam Morgan, Orem, UT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ruth Harris, Carthage, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joel Hawthorne, Oroville, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brie Gyncild, Seattle, WA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Abram Demski, Los Angeles, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Deborah Fexis, Nashua, NH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carol Jussaume, Fall River, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Susan Meiers, Macomb, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gail Neff, Buffalo, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lee L'Enfant, Denver, CO
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Janet Thomas, Endicott, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary G. OBrien, Highland Park, IL

WHERE IS THE MONEY COMING FROM?? The public needs to know who is spending money to influence
U.S. voters in 2012. I want information about how much money political campaigns spend on advertising at my
local stations. I want to know WHO IS PAYING FOR AIRWAY POLITICAL ADS. And I want broadcasters to
make this information available online where it can be easily accessed. Broadcasters enjoy free access to our
airwaves; in exchange, they’re supposed to serve the interests of the communities in which they broadcast. They
can start by putting their political files online, and by fully disclosing the names of both the front groups that place
political ads and the financial interests that bankroll these commercials.
—Nancy Brothers, Idyllwild, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—George & Lydia Saderman, forest hills, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jonathan Chadwick, forrest city, AR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Martin Williams, Decatur, IL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tala Wood, Cocolalla, ID

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marian Volkman, Ann Arbor, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Andrea Friedmann, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Linda Chamberlin, Los Alamos, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kim Groom, orting, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carl Carter, Hillsboro, OR
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Victoria Torres, Austin, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—George Cook, North Bend, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Virginia Brooks, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Helen Peterson, lacey, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Paul Deyo, Mount Juliet, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alice Watson, Columbia, SC
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mike Maksim, San Rafael, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Cooper, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
The American public has the right to know what is the truth aout all Ads, not just political ones.
—Gladys Gustafson, New Bern, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Chris Ibach, Lake Elsinore, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John House III, Boca Raton, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard Smith, Lakeland, FL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Wesley Meeker, Milford, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Karakas, Olympia, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Griffin, Saint Paul, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Leo Lamanna, Fairfield, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Patricia A. Borri, Wheat Ridge, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rosanne Leeson, Palo Alto, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Axel A. Ahlberg, colorado springs, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Craig Hollander, Los Angeles, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Howard Rubenstein, livonia, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Wardle, Youngstown, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jim Howe, Columbus, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gerald Nelson, Winterhaven, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Philip Berroll, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gene Groom, orting, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—M Murphy, no, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—William Kirk Snavely, Lawrence, KS

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Wendy McGill, Edgewater, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—651-439-5807, Stillwater, MN
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Thoyd Latham, janesville, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barry Meehan, Libertyville, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Harold Titus, Florence, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Daniel Costa, Hollywood, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rich Wills, Grass Valley, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary Harte, Berkeley, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—, Pepperell, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Patrick Burroughs, Phoenix, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barbara Montgomery, oWENSBORO, KY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barbara Horne, Boonsboro, MD

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Garry M. Doll, Williamsport, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gamaliel Respes, Elwood, NJ
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Willene Gunn, talent, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sara Shutkin, Milwaukee, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sylvette Nicolini, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Charles Price, Albuquerque, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Harvey Goldman, Del Mar, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Susan Lowenstein, amherst, MA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barry Schwartz, Los Angeles, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Aslam Karachiwala, jamaica plain, MA

The public needs to know who is spending money to influence U.S. voters in 2012. Money talks and I want to
know whose money it is. I want information about how much money political campaigns spend on advertising at
my local stations. I want to know who is paying for these ads. And I want broadcasters to make this information
available online where it can be easily accessed. Broadcasters enjoy free access to our airwaves; in exchange,
they’re supposed to serve the interests of the communities in which they broadcast. They can start by putting their
political files online, and by fully disclosing the names of both the front groups that place political ads and the
financial interests that bankroll these commercials.
—Susan Higgins, san francisco, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Zak Killian, Nederland, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carol Jackson, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Holly Yeatman, Fayetteville, AR
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mavis Bakken, Maple Grove, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ken Bidner, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Diane Pekarcik, Chesterland, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kenneth Cribbs, Kaneohe, HI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ryan McDuffee, Louisville, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joe Phillips, Colfax, NC
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gregg Conlee, Vashon, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ryan Lilly, Altoona, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Jones, Sun Valley, ID

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stack Kenny, Asheville, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Charles Klein, Issaquah, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kevin Greenberg, Columbus, OH
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alice Hoole, Chapel Hill, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jacqueline Kartman, Coon Valley, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marti Kantor, San Diego, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marjorie A. Short, Peabody, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Andrew Lawrence, San Francisco, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jan Case Koerwitz, Walnut Creek, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jane Cramer, Eugene, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Syene J, Brooklyn, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sharon Rieke, FLORENCE, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bruce Dickinson, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barry Fahrer, FREEPORT, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sally Billig, Cardiff, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard Riger, Albuquerque, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kenneth J. Kazmerski, Cocoa Beach, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nita Sembrowich, Cambridge, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joseph Calbreath, Springfield, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tom McLaughlin, Portland, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—J Covey, Carmichael, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
If corporations are now 'people', then we need to know which 'people' are funding these ads!
—Nancy Johnson, Durham, NH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Donald L. Burg, Pomona, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mike Masson, Cullowhee, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Vance Baldwin, Portland, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Thomas Hare, Princeton, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Peter Thomas, West Jordan, UT
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kristin Noel, Chichester, NH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary A Kelly, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed. Every
political tv ad must show a line at the bottom of the screen stating the name of the sponsor. Broadcasters enjoy free
access to our airwaves; in exchange, they’re supposed to serve the interests of the communities in which they
broadcast. They can start by putting their political files online, and by fully disclosing the names of both the front
groups that place political ads and the financial interests that bankroll these commercials.
—Claire Joaquin, Pollock Pines, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Linda Oeth, Corona del Mar, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kevin O'Connor, Davis, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carrie Thomas, Huntington Beach, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bob Leaming, Escondido, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Pete Wilson, Richmond, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dennis Monson, Cedar Hill, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Obertino, Warrensburg, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Roberta Buckle, Tampa, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barry Humphus, Lake Charles, LA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jack Phillips, Placerville, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Damon Scott Edwards, Orangeburg, SC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Chris Pan Launois, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Oshyan Greene, Santa Rosa, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Justin Sweet, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Elizabeth Rainwater, ,
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Manuel Nestle, Santa Rosa, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Titus Woods, Chico, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Walter Pinkus, Ann Arbor, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dian Lowe, St.Paul, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Leonard Hearne, Columbia, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Heidi Nordberg, Atlanta, GA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ellen Keller, Roswell, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carl Rosenstock, Brooklyn, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tim Giugni, Saint Helena, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jana Olney, Las Vegas, NV

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brian Kenney, Maple Grove, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—William Stellhorn, Lyndhurst, OH
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dewi Morgan, Round Rock, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dawn Bishop, Austin, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bob Prosser, Holland Patent, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ed Wagner, Mililani, HI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jessica Jarrell, Savannah, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Luis Berocay, Minneapolis, MN
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dorothy Asbury, Moro, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Caren Cote, Portland, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nikki Pacheco Theard, Coeur d'Alene, ID

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Patrick Norton, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Grace Ann Legates, CHELSEA, OK

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Anne Lloyd, Meredith, NH
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brent Gunderson, Two Rivers, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Susan Shapira, San Francisco, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tam StClaire, Furlong, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Pitman, Vancouver, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ken Rose, Fallbrook, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jerry Oliver, Sylmar, CA
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An overabundance of misinformation is acknowledged by all, no matter social-economic-cultural class. It's so
obvious and many (we your employers) are watching the FCC and how they are handling the responsibilities
expected from them. The public needs to know who is spending money to influence U.S. voters in 2012. I want
information about how much money political campaigns spend on advertising at my local stations. I want to know
who is paying for these ads. And I want broadcasters to make this information available online where it can be
easily accessed. Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests
of the communities in which they broadcast. They can start by putting their political files online, and by fully
disclosing the names of both the front groups that place political ads and the financial interests that bankroll these
commercials.
—Margaret King, Olney, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mark Edgren, Berkeley, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nicholas A. Camasto, Twin Lake, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Don Sban, Los Angeles, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kevin Ryan, Santa Rosa, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Guiseppe Getto, East Lansing, MI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Coni Provine, San Pedro, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—William Schaffer, Las Vegas, NV

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Patrick Russell, Oakland, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Karl Lohrmann, Whiting, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—William Huenemann, Minden, NE

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ernest Bennett, Montesano, WA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kazu Takeda, Wilmington, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marion Williamson, Tow, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lulu Morano, KENTFIELD, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Elizabeth Krocheski, Baltimore, MD

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joan Moderes, Pleasant HIll, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rose N. Crayton, Brooklyn, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Patricia Gause, Owego, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeff Lowry, Johnstown, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Margaret Olness, Stony Brook, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jay Cliffe, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Andrew Wilson, San Diego, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Amber Childers, Grand Prairie, TX
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert McNair, Boone, IA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joe Hester, seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Athena Huff-Sandstrom, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Roger Hoover, Divide, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dave Scanlon, Mpls., MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Bennett, Rocly Ford, CO
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Patrick Norton, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tulare Marx, newport beach, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Olness, Stony Brook, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tricia Philipson, Danville, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Shamus Nicholson, Mexico, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Edward L. Mari Jr., Ludlow, MA

Free Press



The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Csaszar, Fleetwood, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mercedes Dzindzeleta, Racine, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Patricia Blochowiak, East Cleveland, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard Rittenhouse, Colchester, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nicole Westre, Bellevue, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nancy Mickenbecker, champaign, IL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Delia Barrett, Rio Rancho, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Julie Sanford, Van Nuys, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Rose, Portland, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Greg Bublitz, Park RIdge, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Anne Folweiler, Brooklin, ME

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Phill Wiland, clinton, OH

Free Press



The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Martinez, east los angeles, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nina Wolfson, Guilford,, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sharlene White, Oceanside, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Maneesh Kenia, Oakland, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Martin Pitts, Los Angeles, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Amy Gail, Hoboken, NJ
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marcia Hazen, Waunakee, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Quirk, evergreen Park, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jason Duffany, San Francisco, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Andrew Scudder, San Francisco, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jill Jones, Renton, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Don McLean, Brimley, MI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kevin J. McCarty, Albuquerque, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Andre Ditto, Jacksonville, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jenny Skiver, Torrance, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Phil Wood, Columbia, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lawrence Fries, Tucson, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mark Toth, Tucson, AZ
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Andrew Leavenworth, Los Angeles, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ray Leeper, Lorain, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sara Deatherage, West Plains, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Deborah Bicknell, Bluffs, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gloriamarie Amalfitano, San Diego, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kenneth Hajduk, McMurray, PA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Christine Kellett, Fairfield, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bert Wood, Pasadena, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Hopkins, Lexington, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Kanarish, Parker, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Chris Berns, Blandon, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Aponte, Indianapolis, IN
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Thomas Welton, dayton, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Fine, San Francisco, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Elizabeth Saunders, Maplewood, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Henry P. Day Jr., Beaverton, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bruce Shames, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Justin Huntington, Whitehall, PA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ira Davis, Kenmore, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Debbie Wheatley, Apalachin, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lucia Port, Waterbury Center, VT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Knight, Lansing, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Briana Rose, MILL VALLEY, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—William Holt, Dickson, TN
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Shant Shahinian, upper darby, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Amanda McNeill, Cortez, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lettice Parker, Everett, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—William Claiborn, Venice, FL

It is vitally important to know who is spending money to influence my vote in the upcoming presidential election. I
want information about how much money political campaigns spend on advertising at my local stations, and I want
to know who is paying for these ads. I want broadcasters to make this information easily available online where it
can be readily accessed. Broadcasters enjoy free access to our airwaves; in exchange, they are obligated to serve the
interests of the communities in which they broadcast, whether they like it or not. They can start by putting their
political files online, and by fully disclosing the names of both the front groups that place political ads and the
financial interests that bankroll these commercials. I want to know who is at the bottom, full disclosure of the names
and amounts of money spent on which ads.
—Pamela Walker, San Francisco, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Don Weiner, Churchville, PA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Louis Evangelista, APO, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Magan Weid, Lake Isabella, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stan Zaske, Bartonville, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Abby Robinson, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Randall Schwab, langley, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Chris Burke, Brooklyn, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barbara Nardone, Wynnewood, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alexander Hernandez, Huntington Park, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Karen Levins, Albuquerque, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Heather Holliger, Oakland, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Edgar G. Petry Jr., Dayton, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Katherine Brienze, Oakland, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lois Purvis, santa fe, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—H S. Bowers, Madison, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Colleen Raner, Ben Lomond, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joseph A. Mustich, Washington Green, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marsha G. Heinzmann, Peterborough, NH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Arnold Roman, Nashville, TN
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Vincent Patti, Long Beach, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Glen Ihrig, Burbank, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—George Reeves, Stockton, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Kniprath, St. Paul, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Ransil, Valley Village, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joseph Lively, Fort Worth, TX
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barry Burk, Toledo, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Adam Hummell, LAWRENCE, KS

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeff Stone, Thornton, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barbara Branham, Portland, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lisa Moyer, Allentown, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Darryl Manthey, wantage, NJ
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Karen Gordon, Maurertown, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Cawelti, Martinez, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lammy Weisman, OKLAHOMA CITY, OK

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Katie Rutenbar, Auburn, AL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dennis C Adcox, Richardson, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Russ Brady, Somersworth, NH
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lisa Tillmann, Orlando, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Samuel W. Sneller, Prescott, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ronald Eike, Merritt Island, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kenneth Deehr, Pahoa, HI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marilyn Mullane, Winchester, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marco Garza, Seattle, WA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Walker Hibben, newport beach, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Catherine Hunt, Piscataway, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sandra Cole, Vancouver, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Donald M Gersteins, Cheyenne, WY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials
—Paul Romero, Oakland, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jennifer Stein, Ithaca, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—susaan Straus, Newton, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Daniel Pfoltzer, Albany, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bruce D Chambers, Minneapolis, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available at the end of the ad. Thank you.
—Deidre Moderacki, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Craig Blazier, Ann Arbor, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Antonio Martinez, Bonita, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
Personally, I hate watching those ads. They are so obnoxious. Indeed, I want to know who is paying for these.
—Sarah Anderson, Dobbs Ferry, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Roy Dunne, Las Vegas, NV

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeffrey Economy, Saugerties, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available on the Internet where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jordan Pakaki, El Paso, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Judith C. Bettencourt, Salem, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard A. Morgan, Tampa, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Daniel Lewart, Urbana, IL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Aida Marquetti, Astoria, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joan Parker, Colfax, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carol O'Neill, Portland, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gary L Robison, Hamden, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary Louise Abeln, portland, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kenneth David Steele, Redding, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Judy McKeon, Lakewood, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Windham, Oxford, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Domingo Hermosillo, Kent, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Daimon Sweeney, Bellingham, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sarah Rudawsky, Wooster, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brian Gentry, kansas city, KS
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Eanes Jr, Little Rock, AR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Heather Gray, Boynton Beach, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sg Sg, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Susan Farrell, Portland, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Drew Vogel, Marshall, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Katie Greenberg, Bronx, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Dixon, Terra Alta, WV

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nathan Godfried, Orono, ME

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lacey Smith, Fairbanks, AK

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Merle Koteen, Norwalk, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Leticia Roberts, Covina, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alejandro Procopio, Chula Vista, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Clyde Hartenstine, Philadelphia, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mandi Houston, gresham, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nan A Canter, N Y, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Walter Hollenberg, millburn, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nat Taverna, New Hyde Park, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bonita de trinis, Lyndhurst., VA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bonita de trinis, Lyndhurst., VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joel Plienis, Sioux Falls, SD

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Will Moore, Monroe, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
I feel WE THE PEOPLE have the right to KNOW just who is trying to BUY OUR ELECTIONS with the
misinformation and out-and-out lies being spewed by these shadowy organizations...
—Patricia Guthrie, Chalfont, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Richard, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ryan Taylor, Brisbane, KY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mike J. VanLandingham, Shawnee, KS

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—CK Ellis, Hillsboro,, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Rude, Clinton Township, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Charlotte Pirch, Fountain Valley, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tanya Field, Albuquerque, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Steve Downing, Santa Barbara, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jackie Wahlig, Glendale, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stephen Greenberg, Nevada City, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Benn Henry, Bellevue, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Christopher Savage, Austin, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John McDonough, Roswell, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Heather McCall-Kelly, Middletown, CT
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Susaan Aram, Laguna Beach, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—jenny Collier, Portland, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marla Simpson, Everett, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kay Weidig, San Francisco, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Christopher W. Walker, Pine Bluff, AR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jennifer Waters, Tempe, AZ
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Christina Regalado, Tampa, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carmi Bowles, San Francisco, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Patricia E. Palko, Denver, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bill Struven, Long Beach, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lindsey Dollar, Kalamazoo, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Virginia M. Moffett, Hilton, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Libby J. Goldstein, Philadelphia, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jon Elston, Depew, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—craig Blazier, Ann Arbor, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jim Thompson, Runnells, IA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Art Hurwitz, Highland Beach, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary Ann Ford, Kansas City, MO
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Muffett Kaufman, Santa Barbara, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard F. Peterson, Savoy, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Val Wilk, Calumet City, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Andrew Ainsworth, Placerville, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stephen Gaines, Watertown, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Sennhauser, Houston, TX
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stephen Mann, Westford, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jerry H. Matsui, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Gollings, Brooks, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Blomberg, Berkeley, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Froelich, Fontana, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Goforth, Eugene, OR
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Matthew Blocksom, San Diego, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Donald Williams, Somerville, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dean Vander Stoep, Houston, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—PD Hall, Keizer, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Deborah Morley, University City, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lee Helms, Hazel Park, MI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dede Hatheway, east hampton, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Betsy Wright Loving, Arlington, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Cooper, Spring Lake, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Pamela Wiggins, Gardiner, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gregory Hall, San Marcos, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rebecca Browning, Boulder, CO
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Greg Nichols, lawrence, KS

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barb Burghgrave, Geneseo, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Tarbell, East Setauket, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Paul Remagen, Maple Falls, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed. Elections
should be transparent, and this is only possible if the source of all advertising is fully disclosed. Broadcasters enjoy
free access to our airwaves; in exchange, they’re supposed to serve the interests of the communities in which they
broadcast. They can start by putting their political files online, and by fully disclosing the names of both the front
groups that place political ads and the financial interests that bankroll these commercials.
—Edith Borie, Karlsruhe, Germany, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John D. Smith, New York, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joe Lorigo, burbank, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Chuck Anthony, Albuquerque, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stephen Damrel, Greensboro, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dianne Roberts, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kristina Fukuda-Schmid, Culver City, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
In addition, every ad should be fact-checked. The cost of fact-checking should be charged to the sponsor.
—Melvyn Levrant, Cleves, OH
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mr. Victor Lidz, Chesterbrook, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Anita Babinszki, Las Vegas, NV

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dan Collins, omaha, NE

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dmitriy Belyi, Austin, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Aidan Dennis, Whitewater, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stuart Cotton, Framingham, MA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David shellabarger, Portland, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Donlon McGovern, Portland, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Theodore Smith, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—R Webb, Gardendale, AL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Thomas Gilbert, Fountain Hills, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James murphy, Coventry, RI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bonnie Margay Burke, San Diego, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dan Monaghan, Woodside, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Vicki Bynum, Boulder, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brent Rocks, Portland, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Belinda Rojas, Escondido, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Samuel Berg, NEWBERG, OR
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—george&audrey Harvin, norristown, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Surman, Beecher, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard and Betty Ann Smith, Easton, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Donna Gann, Bernard, ME

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Edward Handrigan, Oxford, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—L Chiapella, Palo Alto, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Chazz Alley, San Francisco, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gary Cogley, Hayward, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carol Olson, city, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
We need to stop making it easy for the connivers in Washington to get re-elected based on unethical schemes and
slander. The nature of these ads is questionable to begin with, but allowing those financially responsible for the
advertisements to remain anonymous is downright immoral.
—Jonathan Gardner, South Lake Tahoe, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Duane Byrd, Soquel, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Karen M. Sullivan, Alamo, TX
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Miller, Miami, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cheryl Johnson, fresno, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast--NOT to spout the rhetoric that political parties pay them to spout! They can
start by putting their political files online, and by fully disclosing the names of both the front groups that place
political ads and the financial interests that bankroll these commercials. I don't watch television myself, but I realize
that most people get their "information" from it. It's up to broadcasters to tell the REAL truth, and they must make
this information EASILY available.
—Susan D. Martin, Oakland, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alan Rich, Livermore, ME

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ann DesJardien, Mukilteo, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Laurance Doyle, Mt. View, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ina Butler, Florissant, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Eleanor Mell, Phoenix, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Daniel Brescoll, Los Angeles, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jack Michael, williamson, WV

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Mitchell, Bainbridge Island, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kristopher Kvenvold, Harvard, MA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tia Kolbaba, East Brunswick, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rena Lewis, Ojai, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Demetria Nanos, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Peggy Stewart, Ferndale, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Francisco Dominguez, El Paso, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joe Flatowicz, Los Angeles, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Beverly G Bean, Salinas, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Beverlee Collins, Louisville, KY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jef Harvey, Palmer, AK

Now that corporations can spend unlimited amounts of money on advertising for their favourite candidates, it is
only right that voters should know who is behind those ads. We need to know who is trying to influence us so we
can decide, for ourselves, whether or not that is acceptable, We all need - and want - information about how much
money political campaigns spend on advertising at our local stations. We need - and want - to know who is paying
for those ads. It is imperative that broadcasters make this information available online where it can be easily
accessed. Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They should start by putting their political files online, and by fully
disclosing the names of both the front groups that place political ads and the financial interests that bankroll these
commercials.
—Serafina Gardenvale, Elmhurst, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Elaine O'Brien, Amherst, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Randall Hartman, San Clemente, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Amy Schoppert, tacoma, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marion Stover, Clearlake, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Amy Rose, Irvine, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dee Sayre, Cordova, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kaye Jandrey, Reedsville, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cheryl Elkins, San Diego, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dave Bozzo, San Francisco, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gary Newton, Stephens City, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Anita Hamburg, Champaign, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—April Lightcap, Concord, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ray Engle, Bellingham, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sherry L. Karr, Dupont, WA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dave Jersey, Red Bank, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ed Cote, Lawrence, KS

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Merideth Genin, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Karen Saylors, San Francisco, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Eric Klusman, Encino, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—William W. Lindley, Houston, TX
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alexei Evdokimov, Swampscott, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeffery Slutz, Cincinnati, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lelia Lloyd, Boston, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Valerie Lyon-Parker, Bellingham, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Velten, Philadelphia, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Andy McGinnis, WEST PALM BEACH, FL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Peter Dachs, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bob 'Skippy' Blechinger, Sioux Falls, SD

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Don Long, Newport, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nancy Matthew, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John E. Gomolka, Brunswick Hills, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Miriam Kiss, Whitehall, PA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Charles Smith, Philadelphia, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Beverly Saunders, Blaine, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. I want broadcasters to make this information available online where it can be easily accessed. Broadcasters
enjoy free access to our airwaves, in exchange, they’re supposed to serve the interests of the communities in which
they broadcast. They can start by putting their political files online, and by fully disclosing the names of both the
front groups that place political ads and the financial interests that contribute to these commercials.
—Dr. Kate McGovern, Manchester, NH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Daniel Malooly, Morrison, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kristina Snyder, Lakewood, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sterling Showers, york, PA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barbara DelCotto, Venetia, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Larry Guzman, Wappingers Falls, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Frans Roosen sr, San Jose, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jay Zelenka, St. Louis, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeremy Kirkman, Warrenville, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Sehlhorst, San Diego, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David E Matthews, Central, SC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Terrie C. Williams, Vidor, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kim Ho, Peabody, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Charles Ward, Toms River, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sheila Smith, SALINAS, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dr. Phil Fischer, Alamo, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brian Hargrove, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mark R. Scott, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeffrey Trott, Cuyahoga Falls, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Anne Weinlich Miltenberg, Oceanside, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Amy Vernon-Jones, Somerville, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Karen Neuforth, Great Bend, KS
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—April Littlefield, bolivar, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard Hover, Dunedin, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Steve Hornsb, Tampa, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Vickie Haas, Fresno, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Chris Cortese, San Francisco, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sheryl Kaplan, Pasadena, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Roy William Erickson, Valencia, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gavin Kendall, Brooklyn, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jane H. Hope, Louisville, KY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeff Moluf, Urbana, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marlene Hanna, Tallahassee, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sandra Mitchell, Drapre, UT
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Shane L. McCune, Manhattan, KS

People all over the country are very disillusioned with how our government is functioning. We need to get our
democracy back! Holding broadcasters to their side of the bargain in return for use of public air space is a step in
that direction. The public needs to know who is spending money to influence U.S. voters in 2012. I want
information about how much money political campaigns spend on advertising at my local stations. I want to know
who is paying for these ads. And I want broadcasters to make this information available online where it can be
easily accessed. Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests
of the communities in which they broadcast. They can start by putting their political files online, and by fully
disclosing the names of both the front groups that place political ads and the financial interests that bankroll these
commercials.
—Kyle Rolnick, Lorane, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Erryl Eyster, Bellville, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Steven Bender, Centereach, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Darrel Sisson, Edinboro, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Thelma Matlin, Reno, NV
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Denise T. Dardarian, Los Angeles, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jessie Casteel, Houston, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stephen Bogoff, Mill Valley, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Darlene Jacobs, Los Angeles, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Theodora Crawford, Berkeley, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—William Tucker, Dallas, TX
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Steven Walker, Boise, ID

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jacob moran, leander, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jan Johnson, San Antonio, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Eileen ODonnell, Clinton, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dan Krebill, Chapel Hill, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary Anne Helveston, Detroit, MI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Janice Baranowski, Smithville, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Heidi Murphy, Big Bear Lake, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Schwenk, Brownsburg, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Margot Perry, Portland, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bette Carney, New Bedford, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dr. Ronald Eastwood, Stockton, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Mulder, Wappingers Falls, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Art Shelly, Easton, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ben Thompson, North Hollywood, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bret Wieseler, Minneapolis, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Harrison Donellan, Conway, SC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—George Beres, eugene, OR
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Virginia Ferriero, Delray Beach, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lawrence Swick, deland, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sydney Vilen, Berkeley, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mike R, Ypsilanti, MI

The public needs to know who is spending money to influence U.S. voters in 2012. This is particularly important
now that the Supreme Court has put corporations in the "people" category when it comes to political expression. I
want information about how much money political campaigns spend on advertising at my local stations. I want to
know who is paying for these ads. And I want broadcasters to make this information available online where it can
be easily accessed. Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the
interests of the communities in which they broadcast. They can start by putting their political files online, and by
fully disclosing the names of both the front groups that place political ads and the financial interests that bankroll
these commercials.
—Frank Glass, Albany, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David E Matthews, Taylors, SC
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Stachelski, Kaneohe, HI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Payton, Taylor, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary Madeco-Smith, Little Falls, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Judith Sutherland, Corpus Christi, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Amy Ashbaugh, Smyrna, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ron Kriha, Lincoln, NE
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nancy Roberts-Moneir, Gulfport, MS

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lindsey Gulyas, talent, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Havill D'Arcy, Camp Dennison, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mike Bird, Mariposa, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kenneth Larsen, Edcouch, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Onusko, Garden Valley, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dustin Lee Morse Duffy, st. louis park, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tony Costa, Cascadia, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sylvia Williams, Fayetteville, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nick Porter, Brooklyn, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tom Lawler, Stone Mountain, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dave Murphy, Big Bear Lake, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kenneth McCormick, Springfield, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—C J. Kalil, Alexandria, NH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jon Rose, Ulysses, KY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Donna Schlemmer, Las Vegas, NV

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Leigha Carter, Jacksonville, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Azim Rawji, SACRAMENTO, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Frances Goff, Valley Village, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Susan Winter, Santa Fe, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Margaret Denison, Corvallis, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Patrick Whalin, Little Canada, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rachel Foxman, Portland, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Chris Durbin, Snohomish, WA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sol L. Siegel, Philadelphia, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Erik Stark, Denver, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Max Campbell, carpinteria, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stephen Smith, Portland, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sharon Stockman, Santa Fe, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Laura Boss, Seattle, WA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Daniel Kafton, SPANAWAY, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Juan Sosa, Miami, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Irwin, Wilmington, DE

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mark Nelson, Keene, NH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jason Sauer, Tallahasee, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Don Sotack, Norristown, PA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Christine Gillen, Columbia, SC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kathleen Jacobsen, Travelers Rest, SC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ken Stern, Oakdale, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Fred Binkley, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Justin Small, Westfield, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Steve Weiner, New York, NY
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The public needs to know who is spending money to influence U.S. voters in 2012 in our republic. I want
information about how much money political campaigns spend on advertising at my local stations. I want to know
who is paying for these ads. And I want broadcasters to make this information available online where it can be
easily accessed. Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests
of the communities in which they broadcast. They can start by putting their political files online, and by fully
disclosing the names of both the front groups that place political ads and the financial interests that bankroll these
commercials.
—Karl Meyers, Grass Valley, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Andrew Keay, San Francisco, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lynne Weintraub, Amherst, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Arthur Specht, Fort Worth, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Stone, Whittier, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gary Schmidt, Lawrence, KS
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—April Ramirez, Hacienda Heights, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jon Stewart, Ipswich, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ginger Miles, Austin, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—William Rogers, Rock Hill, SC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carlos A Ramirez, Inglewood, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert L Foley Jr, Attleboro, MA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sara West, San Luis Obispo, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Annemarie Avanti, Phoenix, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David McROBERTS, PORT WING, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—George Grace, honolulu, HI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sue VanDerzee, Durham, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Wendy Fuchs, Boulder, CO
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Virginia Sharkey, santa rosa, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brenda Reiss, Greenlawn, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Laura Prestridge, Memphis, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—William Mosteller, Shawnee on Delaware, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dorothea Jackson, Pickens, SC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Staris P. Morgan, goldsboro, NC
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Linda Shore, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bonnie Aller, Hartland, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dr. Kenneth Reiszner, Lecompte, LA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rita Raftery, Ridgefield Park, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Moton, Bakersfield, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jennifer Cone, Brea, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Eric Vance, Phoenix, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Susan Goldberg, Highlands, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dan Holoman, Tampa, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Chris Middlekauff, Bend, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—_ _, Los Angeles, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Martina J Sierra, Salem, OR
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Vandeveld, Gladstone, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary Bostrom, Madison, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kathleen Simpson, new york, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Scott Reizburg, Boynton Beach, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Faulder Colby, Clinton, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Keith Mitchell, LA, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Arnold Rollin, Albany, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Fred Bishop, Miami, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Craig Antrim, San Pedro, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rodney E. Aiu, HONOLULU, HI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Spencer Adams, LOS ANGELES, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Della Fernandez, Austin, TX
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lynell A. Morr, Farmington Hills, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Eileen Ebner, Zionsville, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Heather Cougar, Berlin, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cynthia Merkey, Ocala, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jerry Peavy, Chico, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Scott Wall, Olympia, WA

Free Press



The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Harry Hudson, Oceanside, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ronald Jackson, Glen Allen, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ian Eternick, McHenry, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Olichwier, Arlington Heights, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Paul Hartl, Ketchum, ID

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Thomas A Budd, Eugene, OR
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Todd Wilson, Indianapolis, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Patricia Paschal, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Neil Lemstrom, Wheeler, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ivan Fernandez, Rialto, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sofia Vazquez-Duran, Windsor, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bruce Burns, Santa Cruz, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bob Gorman, PEMBROKE PINES, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
Thank you for your help! Sincerely, Derek Gendvil Las Vegas, NV
—Derek Gendvil, Las Vegas, NV

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Margaret Ann Bowers, Ithaca, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Larry Mahlis, seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—, Des Moines, IA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joseph Sakry, lino lakes, MN
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joseph Faletti, San Diego, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Linda B. Lawrence, Richmond, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Andrew Robert Schwab, Norcross, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mitchell Struble, Philadelphia, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Darlene Jakusz, Amherst Jct., WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Steve Skvara, Valparaiso, IN
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Maxine Willlams-Gboizo, Santa Monica, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Christopher Pastor, Jamaica Plain, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Christopher Lawrence, Spokane, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael o Panos, chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lyn Fink, new yorkl, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Russell Berger, Boise, ID
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jo Anne Moore, Cincinnati, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tom Bull, Toluca Lake, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Pettry, Wilmington, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lori Ersolmaz, Red Bank, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Andrew Abate, Lindenhurst, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary Blom, Sebastopol, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rhett Gambol, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Virginia Fujioka, Oregon House, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Billy Halgat, Austin, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gabe Condo, Columbus, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Claudette Schiratti, KANSAS CITY, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Victoria Hall, Manchester, NH

Free Press



The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Johnson, Albuquerque, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Elke Hoppenbrouwers, East Haven, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Laura Daniel, Hawi, HI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carolyn Glaisek, bergenfield, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Luis Arroyo, Brooklyn, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Karen Niles, Huntington Beach, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mike Ulen, Lake City, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ann Cobban, city, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard Newman, lexington, KY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brenda Owens, Atlanta, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brian Leidy, Wellsboro, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kathy Kirsh, veneta, OR
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Thao Nguyen, Cambridge, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Daniel Demetzky, North Ridgeville, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gerald Smolinsky, Austin, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tommy Bacorn, Los Angeles, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sarah Rubin, chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Peter Robbins, Los Angeles, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ben Prescott, Minneapolis, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Donald J. Bingham, Allentown, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Anita Johnson, W. St. Paul, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Thomas, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
C'mon: you have the jurisdiction to require this. Rattle some of their gilded cages and make 'em do what we want
and which you have the power to enforce. Don't let them get away with this. Be aggressive. Alicia O'Neill, Seaside,
Ca
—Alicia O'Neill, Seaside, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mike Pfeffer, San Francisco, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marie C. Antal, Santee, SC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Janine Lehmann, Santa Fe, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Brewer, Honolulu, HI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
We do need our politicians owned by those who put out ads for them. The Supreme Court that says there is no quid
pro quo is living in a the make believe world where communism would work. It does not. Neither is there a world
where those who place ads for a candidate do not get a return for there money.
—Brian Pinsley, n. wales, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gwen Mehring, Pensacola, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Larry Sparrow, Durham, NC
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sharon Johnson, Osceola, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Allen Huxley, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jocelyn Phillips, Leicester, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mitch Kihn, Warren, ME

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Karl Smyth, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—William Nuttle, Los Angeles, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Hannah, Henderson, NV

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Karon Fenn, Fresno, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joanne Gilmore, lakeland, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sara Freed, Boston, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Elijah Asaro, Kent, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Hatton, Putney, VT
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Estel, Menifee, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Walsh, St. Paul, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—J Cole, Zephyrhills, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Elizabeth Mellen, New Yoek, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ken Mowrey, Santa Cruz, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kendra Waddell, Tucson, AZ
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lynn Shoemaker, Whitewater, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ratner Ronald, Sioux Falls, SD

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Zelma Moss, hamden, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ross Barentyne-Truluck, Fort Lauderdale, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Juliette M. Cunico, Albuquerque, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
The Supreme Court can make the mistake of believing that corporations have the right to buy the elected political
system, too! We, however, can run the Federal Communications Commission and require the information of
licensed broadcasters!
—Jim Vaughan, Pittsburg, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Franklin Neubauer, East Rutherford, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Patricia Luken, Half Moon Bay, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lisa Seddon, Pacific Grove, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Benjamin Martin, portland, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lisanne Ferne Anderson, Brooklyn, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lynn Waters, Irmo, SC

Free Press



The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Merle Fishman, Los Angeles, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Llew Taylor, New Castle, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Eric Geswender, Texas City, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael A. Cerrato, Westville, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Domenico, San Francisco, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dr. Barbara Kidd-Hoffmann, Pike Road, AL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Roger Beck, South Lyon, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—JC Bower, Sumner, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ivan Kohler, Truckee, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ovina Maria Feldman, Kirkland, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Raja Anderson, San Francisco, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mark Creighton, E Greenbush, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Staris P. Morgan, goldsboro, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Thomas E. Kuehler, Silverthorne, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brenda Amick, Talent, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Benjamin Hendricks, Sherman Oaks, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rhonda Struminger, College Station, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alan Minor, Amherst, MA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kathleen Laws, portland, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Anthony, Sevierville, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Leona Konkel, Saint Louis, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Peter and Susan Gray, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Christopher Dutra, Napa, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carol M Mirassou, Ventura, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Laura Lagerstedt, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James L. Earlywine, Indianapolis, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ken Schiff, Jacksonville, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Esther M. Leonard, Huntington, WV

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ian Campbell, wilkes barre, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeff Songster, Martinez, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Douglas James Dunn, Indiana, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Evan Skallerud, Port Townsend, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Holly Holloway, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Faith Vigeant, Chelmsford, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Philip Mullen, La Crescenta, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marianne Edain, Langley, WA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Erik Wenzel, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Karina Y. Roitman, Goleta, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeanine Lee, San Jose, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard OConnor, Walnut Creek, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tim Bannock, North Hollywood, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mealnie Feder, philomath, OR
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Celeste Maher, San Francisco, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cletus G. Stein, Amarillo, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Christopher Wall, Sultan, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Derek Pettie, portland, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dick Reiss, Kent, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James W Powers, Colorado Springs, CO
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Leisl Schrader, Astoria, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Owen, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mark Weiner, Los Angeles, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael McCall, Humacao, PR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Roberts Stevenson, Daytona Beach, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Julia F. Polisher, Corvallis, OR
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stephen Tack, Fairbanks, AK

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kathleen Keske, Brooklyn, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mark Elmer, Gladstone, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John DeLeau, Springfield, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Devyn Drake, La Puente, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jordan Hahn, New York, NY

Free Press



The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Clifford Spencer, Conklin, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joann Eckstut, Rensselaerville, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gary Heck, Centennial, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—J Eggers, Addy, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael W. Butler, Clayton, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nancy Walker, Los Angeles, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Charles F. Cicco, Cleveland Heights, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Lechner, Needham, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Darwin Aronoff, Pasadena, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jennifer Ruggles, Mt. View, HI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carol Harris, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Eileen Miller, new york, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gregg Araki, LA, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rodney Arent, Little Rock, AR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—George Chianese, Philadelphia, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barbara A. Palecek, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Derek Southard, Oswego, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Larry Bahn, Thornton, CO
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Arthur Roggow, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dr. Barry Adelman, Vero Beach, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tex Cusic, Aberdeen, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Henri Campo, Burbank, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—R Bridges, Claremont, CA

The public needs to know who is spending money to influence U.S. voters in 2012. Information about how much
money political campaigns spend on advertising at my local stations is imperative. I want to know who is paying
for these ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online and by fully disclosing the
names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lucy Schneid, Portland, OR
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeffrey Rix, asheville, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Catherine Bormann, PINEVILLE, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Doreen Hulsey, city, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ron Simasek, mcadoo, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Greg Paxton, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marsha Kreinkamp, Guerneville, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Vernon Pope, Pittsburg, KS

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ron Miller, Allentown, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Paul Eisenberg, Bloomington, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Adam Victor, bremerton, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alexander Tufel, Fresh Meadows, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joseph Sites, Willows, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Peter Meados, Metairie, LA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Conrad Discont, Fresno, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gayle Tompkins, Mesquite, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Frederick Gardner, oston, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Hammel, Maryville, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jessica Hise, Albuquerque, NM
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dwight Hutchison, Jamaica Plain, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard Schueger, Hillsborough, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mayre Falta, Silverton, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Charles P Cartmell, Bristol, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Itle, East Petersburg, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Frank Carson, New York, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Charles Reavis, Endwell, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Valerie Gilhooly, San Diego, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Peterson, Mebane, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Coulbourne, Salisbury, MD

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lanny Goodman, Albuquerque, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Colleen Bergh, Santa Ana, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Laurine Fabrick, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
Otherwise, we should return to the "equal time" doctrine that served our nation well over many elections for
decades. There has to be some balance that allows free speech by individuals yet doesn't allow corporations to buy
elections by drowning out the voices of the people with paid commercial advertisements. The public airwaves
should be open to everyone and not just those with the millions of dollars of corporate money necessary to buy
political influence.
—B R. Black, Mountainburg, AR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Daniel Swartz, Slingerlands, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Leilani Clark, Captain Cook, HI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mark Rylance, Columbus, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Wilfred Robin, Hickory, NC
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rod Tripp, oceanside, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James R. Cook, Laredo, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Clarence Robbins, Missouri City, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Teejay Henner, MA, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary Sheppard, denver, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jennifer McCabe, Galt, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Moeller, Glens Falls, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Thomas Keenan, Coeur d' Alene, ID

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Elaine Risch, monroe, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bob Brill, Ann Arbor, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dana Snyder, Amherst, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—H Artie Carrasquillo, Brattleboro, VT
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Laura Astacio, McDonough, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary Gallagher, Settle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Francis Schilling, Vail, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cindy Buschena, New Brighton, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Martin Falk, Eugene, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Julia S. Russell, Los Angeles, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Clifford Richner, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Greg Mahoney, Denver, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Guy Moses, Mokena, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Yaklin, Fraser, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bruce Doenecke, golden, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nancy K Schneider, Palm Desert, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bill Sorem, Minnetonka, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Pail Magnuson, Morganton, NC

We, the public, need to know who is spending money to influence US, the voters, in 2012. I want information
about how much money political campaigns spend on advertising at my local stations. I want to know who is
paying for these ads. And I want broadcasters to make this information available online where it can be easily
accessed. Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Charlotte Trolinger, Boulder, MT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lacey, Burleson, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeff Kipilman, portland, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gwyn Williams, Sonoma, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jon Siegfus, norwalk, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ruth Meyer, Keene, NH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Froukje Brouwer, Santa Cruz, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jody Fox, Grand Island, NE

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jonathan Hall, Tehachapi CA, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeremiah Owens, Las Vegas, NV
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tim England, wentzville, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sherie Saufley, MINOT, ND

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nadya Tichman, Oakland, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cheryl Hamada, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Larry Smith-Black, Murphy, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Walter Drisdell, Berkeley, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Karl J Black, Thornton, CO

Only crooks and thieves need to hide their actions! The public needs to know who is spending money to influence
U.S. voters in 2012. I want information about how much money political campaigns spend on advertising at my
local stations. I want to know who is paying for these ads. And I want broadcasters to make this information
available online where it can be easily accessed. Broadcasters enjoy free access to our airwaves; in exchange,
they’re supposed to serve the interests of the communities in which they broadcast. They can start by putting their
political files online, and by fully disclosing the names of both the front groups that place political ads and the
financial interests that bankroll these commercials.
—Craig Garcia, Friday Harbor, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jerry Mastriano, Forest Hills, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alison Spears, Florence, KY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Walter Klockenbrink, Nixa, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dona van Bloemen, Santa Monica, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Leonard Tremmel, San Francisco, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—, Woodstock, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ruby Wood, Interlachen, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Potter, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mort Brussel, Urbana, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Patricia Hannah, San Pedro, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—T Miller, MIAMI, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jan & Ralph R Stone, Jemez Springs, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Charles Gray, Springwater, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Avery Leinova, Portland, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kelly Zatkowski, Woodstock, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—William R. Epp, Terre Haute, IN
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeff Roland, Baton Rouge, LA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Drysdale, Hanover, NH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rick Welsh, Pittsburgh, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barbara Todd, Milwaukee, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lucy Smith, Waterford, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Greg Mueller, Lynnwood, WA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nazanin S. Fard, Novato, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kyle J Curia, Westminster, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nancy Kosnar Hartman, Louisville, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Donald Richard Firth, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Helen Satterthwaite, Urbana, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jason Boschetti, Los Angeles, CA

Free Press



The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sara Coulter, Ridgway, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Larry Fishman, Oakland, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Carlisle, Trinidad, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Julie Bozeman, Ocala, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kimberly Heaton, San Rafael, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dean H. Anderson, Chicago, IL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barbara Thibodeau, Pacifica, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Margaret Moulden, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Wayne Goldman, Tinton Falls, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Yee Ju Riddell, Oakland, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Catherine Dean, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dale King, San Jose, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. I want a very clear verbal announcement saying who is sponsoring the advertising before the ad is read or
shown. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Margaret Ashley, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert G. Leemon, Newhall, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dalia Zatkin, Oakland, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Goodner, Rochester, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Morriss, Forest, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Randall Daugherty, Orange, CA

Free Press



The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Judy Whitehouse, Phoenix, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Patrick Waddle, Alameda, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Karen Lyerly, Jacksonville, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Clarke Dehler, Aurora, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jonathan Lentz, Makawao, HI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Byron Edelen, san Rafael, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Reginald Harvey, Columbia, SC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Orville Bruce Jones, Fruita, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mark Wirth, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jim Price, montclair, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Eric Dills, Orange, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Paul Greenleaf, philadelphia, PA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Justin Aplin, Oviedo, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lee Bagley, Brooklyn, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
There should also be a modicum of fact checking! Out and out misuse of facts, liable and slander should not be
allowed! Corporations and PAC's are not people!
—Dan Englund, Harris, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Paul Davies, Chattaroy, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Clarice D. Shockley, Colorado Springs, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Scott Kallio, Albuquerque, NM
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rohan Darksbane, Arley, AL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Denis Duncan, Dallas, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carol Anne Ogdin, Placerville, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—megan Webster, San Diego, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David J Parisi, Chardon, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mark R. Brux, Los Banos, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ray Waters, HERMOSA BEACH, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Harry Pollitt, lady lake, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Trish Parisy, Oklahoma City, OK

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Maribeth Chadwell, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Megan Dunn, Philadelphia, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ron Peterson, Carmichael, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tung Ton, San Diego, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nick Tamburri, Los Angeles, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Elizabeth Wedel, Hot Springs, AR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—nancy Macneill, Vestal, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sherry Treworgy, Orland, ME

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rick Bissonnette, CUYAHOGA FALLS, OH
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Christy Hradek, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Seth Laursen, LA, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ken Hill, Medford, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Honora-Bright Aere, Blodgett, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carolyn Mason, Prescott, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Graham Hunter, Charlotte, NC
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Daniel Hofmann, Newport Beach, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Matthew Herrington, Flushing, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mark Gyure, Oak Park, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Laura Herman, Anchorage, AK

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Patricia Cleere, College Station, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brenda Short, Portland, OR
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Harriet J. Brown, Bayside, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Sagle, Lisle, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Abigale Wool, long beach, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Viktoria Norberg, Redlands, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Katherine Pflaumer, Philadelphia, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Victoria Taylor, Los Angeles, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robin Sickels, Loxahatchee, FL

The public needs to know who, or what oragnization is spending money to influence U.S. voters in 2012. I need to
know how much money political campaigns spend on advertising at my local stations. I want to know who is
paying for these ads, and I want broadcasters to make this information available online where it can be easily
accessed. Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
Thanks for your time and consideration.
—Lee Bartell, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bonnie Kutmus, West Des Moines, IA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alice Hall, Corvallis, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Shelley Alonso, Vallejo, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Perlman, Forest Hills, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kenny Howell, Ellenboro, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Beth Kasner, Berkeley, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lori D. Haage, Montclair, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ken Stacey, Hudson, MA

Following the Supreme Court's Citizens United decision, it's become even more important that the public have
access to information about who is spending money to influence U.S. voters in 2012. Broadcasters enjoy free
access to our airwaves; in exchange, they’re supposed to serve the interests of the communities in which they
broadcast. Putting their political files online and fully disclosing the names of both the front groups that place
political ads and the financial interests that bankroll these commercials would certainly signal that broadcasters
know to whom they should be accountable. I want information about how much money political campaigns spend
on advertising at my local stations. I want to know who is paying for these ads. And I want broadcasters to make
this information available online where it can be easily accessed. I don't think that's expecting too much.
—Sondra Loucks Wilson, Grand Rapids, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Janet Tillotson, Scottsdale, AZ
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Duane Lynn Billington, Naples, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John D Wood, Vallejo, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Victor Giganti, Brooklyn, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kevin Metcalf, Mount Prospect, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Montoya, Albuquerque, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michelle Pavcovich, Seattle, WA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Allan Tanzman, Newton, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Martha Nicoloff, ST PAUL, MN

When the Supreme Court made its terrible decision in the Citizens United case, it argued that unlimited spending is
balanced by transparency. I do not agree that this is sufficient, but if we must in the short term submit to the
corrupting influence of money on our political system, we should make the flow of that money as transparent as
possible. In that regard, I endorse the text below, which I did not author. I especially endorse the call for
broadcasters to comply with their responsibility to serve the communities in which they broadcast in exchange for
the use of public airwaves: "I want information about how much money political campaigns spend on advertising at
my local stations. I want to know who is paying for these ads. And I want broadcasters to make this information
available online where it can be easily accessed. Broadcasters enjoy free access to our airwaves; in exchange,
they’re supposed to serve the interests of the communities in which they broadcast. They can start by putting their
political files online, and by fully disclosing the names of both the front groups that place political ads and the
financial interests that bankroll these commercials."
—Richard Potter, Las Cruces, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ethel M Williams, Oceanside, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Jonas, Seguin, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Glenn Wright, Oneonta, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bruce Britton, carmel, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Carosella, Los Altos, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stephen Comer, Sand Lake, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carol Garvelink, Troy, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dina Skeels, Normandy Park, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ron Crawford, Moscow, ID
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Annamarie Peterson, Knife River, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Christine Walker, buffalo, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Georgia J. Kahn, Novato, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—full name*Trevor Thomas, city, RI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jennifer Palmquist, Kalama, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Paula Bargiel, Park Ridge, IL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nancy Snyder, Cottonwood, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stephen Orsary, Corte Madera, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Tomczyszyn, San Francisco, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lee Rogers, New London, NH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tim Driscoll, mill valley, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Susan Glantz, Madison, CT
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Pat Cuviello, Redwood City, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Whitlock, Philadelphia, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Shana Updyke, sears, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Aita, Sebastopol, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Nowack, Marlboro, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lois Janove, Poughkeepsie, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tom Williams, city, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Reed McGowan, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
These swiftboat type ads are pithetic. Rove is responsible for most of this type organization.
—Ryan R. Riddle, Mount Vernon, KY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brian Timothy Lally, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dana Sewall, Gresham, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Howard Condyles, Mahopac, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Eszter Samodai, Amston, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dimitri C&G Stoupis, YUCAIPA, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John V. Katz, Bernville, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tom Schultz, Winchester, VA

Our politics is too driven be big money special interests! Help us take the system back and make politics more open
and responsive. The public needs to know who is spending money to influence U.S. voters in 2012. I want
information about how much money political campaigns spend on advertising at my local stations. I want to know
who is paying for these ads. And I want broadcasters to make this information available online where it can be
easily accessed. Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests
of the communities in which they broadcast. They can start by putting their political files online, and by fully
disclosing the names of both the front groups that place political ads and the financial interests that bankroll these
commercials.
—Scott Garren, Cuttingsville, VT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lenore Silverstein, New York, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nick Lerman, Brooklyn, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our living rooms as brodcast no longer exists...; in exchange, they’re supposed to
serve the interests of the communities in which they broadcast. They can start by putting their political files online,
and by fully disclosing the names of both the front groups that place political ads and the financial interests that
bankroll these commercials.
—Tina Juarez, Oakland, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Scott Powers, Raymond, ME

The public needs to know who is spending money to influence U.S. voters in 2012. The journalism school I
graduated from (Missouri University), drilled the words "vested interests" into us. If I know who's paying for ads,
I may know what their sucrrilous motive is so I can discount them. Respect my intelligence please -- and I do have
quite a bit. The public is being treated disrespectfully when it isn't allowed to know where political ads come from
and who pays for them. I want information about how much money political campaigns spend on advertising at my
local stations. I want to know who is paying for these ads. And I want broadcasters to make this information
available online where it can be easily accessed. Broadcasters enjoy free access to our airwaves; in exchange,
they’re supposed to serve the interests of the communities in which they broadcast. They can start by putting their
political files online, and by fully disclosing the names of both the front groups that place political ads and the
financial interests that bankroll these commercials.
—Carole Carlson, Anderson, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Werner Humann, Hurst, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Skrzypczak, Winfield, IL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kevin Damon, city, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ronald Greene, Durham, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Harold Wilkes Jr., Perth Amboy, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Matt Morrison, Fort Worth, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Harry Ison, Bellingham, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Edward Stanke, Prescott Valey, AZ
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Kelley, Garnet Valley, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dorothy Reynolds, Richmond, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tyson Thomas, San Mateo, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bryce Beal, San Francisco, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Donald R Rogers, Boulder, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kimberley Bush, Lambertville, NJ
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lawrence Day, Lincoln Park, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Roger Stutesman, Ann Arbor, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Terry Burke, Wyandotte, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Chris Ege, San Jose, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rebecca Connor, New Orleans, LA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Terry Thrasher, Indianapolis, IN
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brian Watson, Redmon, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Julie Pollack, Redmond, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nancy DeFrance, Edison, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jean Teach, Vancouver, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gabriel Dunsmith, Arden, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Eugene C. Dunaway, Grants Pass, OR
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—C Thrasher, Memphis, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Giordano, Silverthorne, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Linda Salamon, Harwich, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Scott Brown, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my national and local stations. I want to know who is
paying for these ads. And I want broadcasters to make this information available online where it can be easily
accessed. Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Elizabeth B. Barnett, Albuquerque, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Aldo Manfroi, Savoy, IL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary True, Pepe'ekeo, HI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Christopher Norcross, Harwich, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bonita Staas, Orangeville, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Philip Andrews, Waltham, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Vesta Shapiro, Fraser, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Charles Padro, New York, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—dave Tindel, capitola, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Raymond Moody, Honolulu, HI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard C. Burrows, Bonney Lake, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—William Melahn, Kingston, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—William Randall, Canon City, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Erica Grimm, Los Angeles, CA

Free Press



The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ken Lesem, Burlington, VT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard Johnson, Eugene, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Terrance Austin, Danville, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—, Belmont, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sean Quinlan, Duvall, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kyle Chidester, San Francisco, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joe Pummill, Berkeley, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ruth Kram, west orange, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Debbie Levenstein, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jason Hughes, Santa Clara, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Patricia Moran, Rio Rancho, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Blake Nicholoff, Denver, CO
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As long as Citizens United rules the day we will protest. The public needs to know who is spending money to
influence U.S. voters in 2012. I want information about how much money political campaigns spend on advertising
at my local stations. I want to know who is paying for these ads. And I want broadcasters to make this information
available online where it can be easily accessed. Broadcasters enjoy free access to our airwaves; in exchange,
they’re supposed to serve the interests of the communities in which they broadcast. They can start by putting their
political files online, and by fully disclosing the names of both the front groups that place political ads and the
financial interests that bankroll these commercials. We, the people, will not give up!
—Nancy Churchill, Oregon, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jerome Katz, Detroit, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Thomas Connell, Houston, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Judith Tomei, Lawrence, KS

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carolyn Pettis, Santa Clarita, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Mitchell, Houston, TX
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kevin Quirk, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—PD Minn, northidge, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sheila Sutton Carter, Everett, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brenda Zelinski, Port Barrington, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lauren Moss-Racusin, North Haven, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barbara Hatzfeld, Palm Beach Gardens, FL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Renata Dobryn, Montauk, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Billy E. Kemp, Tacoma, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mark David Cox, Long Beach, CA

It is essential to American democracy that the public be aware of who is spending money to influence U.S. voters in
2012. Voters must understand the now unseen factors affecting elections through unaccounted money resources
adversely affect political outcomes. As a result, I want information about how much money political campaigns
spend on advertising at local stations. And I want to know who is paying for these ads. So, broadcasters MUST
make this information available online where it can be easily accessed. Broadcasters enjoy free access to yhr
airwaves; in exchange, they’re supposed to serve the interests of the communities in which they broadcast. They
can start by putting their political files online, and by fully disclosing the names of both the front groups that place
political ads and the financial interests that bankroll these commercials.
—James Dougherty, Philadelphia, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary Feinberg, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Pamela T Wetrzels, Austin, TX
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mygan Ashton, Bullhead City, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joseph Morales, Bronx, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
This is crucial for the future of our democracy!!!!
—Malinda F. Briggs, Tucson, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Steve Allen, Berkeley, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Diane Libman, chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barbara Chambers, Bellevue, WA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rosemary DeSena, San Francisco, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kent Gravelle, Edina, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lillian Alex, Laguna Woods, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cyndi Ortman, Durango, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Vinita Ricks, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard J. Sweeney, Lowell, MA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Glen Sandberg, Gulfport, MS

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Eileen Sullivan, Charlotte, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Patricia Sheehan, santa rosa, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Liss, Toronto, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alvin Brightbill, Laguna Niguel, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gerald McDonough, Sun Prairie, WI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sam Crews, BURLINGTON, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Janelle Kaye, Windom, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Antonio Pinarelli, Santee, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John A. Wiles III, Olive Branch, MS

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cathy Bledsoe, Portland, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bennett Thede, Portland, OR
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeff Menaker, Astoria, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Shirley Withers, Borrego Springs, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John G., Finley, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Clyde Riley, Bronx, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Steve Haines, Philadelphia, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—CW Lupton, Eugene, OR
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lori Moldovan, miami, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard Partlow, Altadena, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cliff Hazen, Vancouver, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lloyd Bunker, green bay, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alene Cisney, Port Orchard, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stephanie Bershad, New York, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Philip Morgan, Kapaa, HI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cindy Marsh, Cambridge, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Catherine Butts, Fort Atkinson, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Emma Stark, Los Angeles, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Edward LaHaie, Adrian, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Portelli, Las Vegas, NV
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dave Oleson, Lindenhurst, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Steve Flora, Smiths Grove, KY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Lewandowski, Scottsville, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carlene Burton, indianapolis, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Sherrel, Fair Oaks, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stephanie Cornell, Duvall, WA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brian T Donovan, vancouver, WA

One of the buzzwords of the era is transparency, and it's a buzzword because Americans are demanding more of it.
Providing the source of funds for political ads on television, particularly now, would be a very positive move to
make.
—James Beckstrom, Ann Arbor, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Pat Berry, Evanston, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Camille Finno, Melburne, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sam Funk, Glendale, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—juanita Hunter, buffalo, NY

We need strong rules to show who is paying for ads in our political system. Please protect the public by forcing
broadcasters to indicate who is funding political ads.
—Karen Hensley, Renton, WA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Clifton Power, Belfast, ME

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Christine Blunt, Scottsdale, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dale Foster, Temecula, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Paul Haider, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Aren Lovin, Saint Louis, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Wendy Colschen, rawlins, WY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ginger Carter, Decatur, AL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David McGrath, Lake Jackson, TX

In order for voters to make informed decisions about candidates, they need to know who is spending the money to
pay for all those political ads! I want information about how much money political campaigns spend on advertising
at my local stations. I want to know who is paying for these ads. And I want broadcasters to make this information
available online where it can be easily accessed. Broadcasters enjoy free access to our airwaves; in exchange,
they’re supposed to serve the interests of the communities in which they broadcast. They can start by putting their
political files online, and by fully disclosing the names of both the front groups that place political ads and the
financial interests that bankroll these commercials.
—Erica Greer, Clinton, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Patricia Savage, Mammoth Lakes, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Karen H. Winnubst, CEDAR HILL, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sarah Nugent, New York, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barbara Bibel, Berkeley, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Eric Stephens, Lake Oswego, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Beverly Enz, Brentwood, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Judith Shipsky, Albuquerque, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Connie Vaughn, Cincinnati, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeremy Mazza, Winter Park, FL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ronald Calvisi, Toluca Lake, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Chris Eldridge, Wheaton, IL

The current political scene is appalling: it is soul sickening when one stops to consider the absence of integrity,
common sense, and honor no longer present within the political community. The public needs to know who is
spending money to influence U.S. voters in 2012. PLEASE START BROADCASTING TRUTHS, IDENTIFY
THE SPONSORS OF THESE DISGUSTING SLAM ADS. I want information about how much money political
campaigns spend on advertising at my local stations. I want to know who is paying for these ads. And I want
broadcasters to make this information available online where it can be easily accessed. Broadcasters enjoy free
access to our airwaves; in exchange, they’re supposed to serve the interests of the communities in which they
broadcast. They can start by putting their political files online, and by fully disclosing the names of both the front
groups that place political ads and the financial interests that bankroll these commercials.
—JoAnne Klein, Bakersfield, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Eunice Hafemeister, Minneapolis, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tulay Luciano, mansfield ctr, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Pipper Dean, San Francisco, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ruth O'Neal, Effingham, NH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brenda Wallis, dunedin, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ronnie Mitchell, Bellingham, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Grula, Pasadena, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Wayne Pipke, Rocky Hill, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Noel, Nashville, TN
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Anita De Felice, framingham, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sharon McIntosh, Westland, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Delbert Kyler, Pawhuska, OK

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Catherine Carpenter, Cambridge, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
Fair is fair. How can we fully understand the motivations of the people funding these ads if we don't know who
they are?
—Duane Paulsen, Tyngsboro, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kacey Milwicz, Boulder, CO
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeannette Bondurant, Los Angeles, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard Dunn, Los Alamos, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert L. Buzzard, Goshen, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Chuck Infantino, sterling heights, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Hannah S. Decker, Houston, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Edith Quevedo, Riverside, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Owen Poindexter, Berkeley, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Lebec, Sewickley, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Douglass Merrell, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jose Pangan, South Hadley, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Scott Samons, Glendale Heights, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard Lewis, Port Huron, MI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Katherine Yurcich, San Clemente, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Guy Cargulia, san diego, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rand D. Dawson, Westlake, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Bacon, East Hartford, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mark Sherman, Bakersfield, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joan Mortenson, Huntington Beach, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Celia Arambula, Phoenix, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Patricia Gump, Masontown, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carol Pippin, Peoria, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael VanderPloeg, Harvey, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bruno Ripp, Warren, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tom Lynch, Parshall, ND
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ann Sutton, Houston, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barbara Rosenbaum, Southington, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jacqueline Salomon, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Charlene Boydston, Pahrump, NV

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
Our country can be great only if the citizens are aware of how and when they are being manipulated. I strongly urge
you to keep America strong by making it crystal clear who is supporting which ads. We deserve no less.
—mary Goodell, Oakland, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carl Angelo, Staten Island, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barbara J. McVein, Vista, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kenneth G. Dean, Seminole,, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Anthony Hendrix, Spokane, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tom Sherer, Palm Desert, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Thomas Sprague Jr, grass lake, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Edd Mabrey, Laguna Beach, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Betty McElhill, Tucson, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lee Frank, Sherman Oaks, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bill Owens, Mount Holly, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robin Bartlett, Kennebunk, ME

Information which is "publicly available" but practically impossible to access is not really publicly available. The
public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Steve Goldhaber, Boulder, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Arthur Gregorian, Oakland, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nancy Weatherwax, Albion, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Phillip Knoll, Watertown, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Susan Rautine, Pacific Grove, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Thomas Willette, Greencastle, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Roy (Skip) K. Martin, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dustin Hodge, Seattle, WA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Fred Morgillo, West Haven, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—William Huddle, Ivanhoe, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Peter Salutterback, Tamarac, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joe Fastaia, Fairport, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Helene Mertz, houston, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mark O'Keefe, Nederland, CO
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Pamela VourosCallahan, Granger, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
My name is Edward Posnick and I endorse this statement!!!"
—Edward Posnick, Los Angeles, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joyce Johnson, Burbank, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David C Johsnon, Beaverton, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gary Fulk, Philadelphia, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Hess, Roslindale, MA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mark Bodenheimer, pinehurst, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Keith Hall, Guerneville, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lynda De Vol, Pleasant Hill, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Karen Erikson, West Brookfield, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carl Gorney, West Seneca, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Karla Von Huben, Vancouver, WA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Mugge, Phoenixville, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rick Manion, Atlanta, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Nimmo, Oklahoma City, OK

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carlos Oropeza, Somerdale, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Elizabeth Leone, Fresno, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Francis Raber, Steubenville, OH
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael J Moody, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Danielle Skiendzielewski, PHILADELPHIA, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stu Weiss, Lake Ronkonkoma, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nancy L Pont, Attleboro, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Becky Byrd, Gardendale, AL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barbara Bogard, Mill Valley, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dena McKitrick, Sacramento, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rick Ritchey, Eugene, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kimberly Seger, KITTANNING, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lisa Graziadio, old bridge, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Andrés Leal, Pine Mountain Club, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Sjostrom, Key Largo, FL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sharleen Kapp, West Springfield, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Marek, Memphis, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sylvia Kaneko, Newton, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Patrick Stinson, East Bend, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tanya Tillett, Durham, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Frank Graziadio, old bridge, NJ
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ronald Osborne, Cotopaxi, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lars Jefferson, Albany, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Edward J. Dietrich, Palm Springs, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Book, Winter Garden, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lawrence E. Bernard, San Francisco, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Barton, Belding, MI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Friedman, Yuba City, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Saleh A Zaki MD, Fort Myers, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Miryam Bachrach, Los Angeles, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sara McDonald, Mission Viejo, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jonathan Fisk, St. Joseph, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jane Piliavin, Madison, WI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Susan Johnston, East Hartford, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cheryl Lee, Mattoon, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barbara Good, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Peter Wentworth, Mt Pleasant, SC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kevin Scanlon, fort bragg, CA

We have a right to know who is paying for TV ads filled with misinformation in order to influence voters to back
candidates who will stand up for their best interests. Whatever happened to "Truth in Advertising?" I want to know
who is paying for these ads. And I think broadcasters should make this information easily accessable online where
the public can see it . Broadcasters enjoy free access to our airwaves; in exchange, they should disclose the *937
financial interests that bankroll these commercials.
—nancy O\'Hearn, Framingham, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jean-Pierre Swennen, Sebastopol, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
Networks should inform its viewers of the factual, or non-factual contents of such ads.
—Frank Jenkins, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Donald Jacksina, Colchester, VT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Betsy Blackard, Round Rock, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tom Lynch, Columbus, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Bettencourt, Weehawken, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Bull, West Suffield, CT
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alan Sinclair, Santa Cruz, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Toddy Perryman, Corvallis, MT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bohdan Rhodehamel, La Mesa, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Geoff Richcreek, long beach, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Evan Smith, Centennial, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marie Fitzpatrick, Philadelphia, PA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gretta Zorn, North Brunswick, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Chris Nies, Grand Marais, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Wayne Steffes, Redding, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Karalee Harding, San Francisco, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Melinda Tharan, Tucson, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ruth Hardy, cincinnati, OH
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Qua, Boston, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Helen Ehrensperger, Crystal Lake, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mr. david simpson, Brooklyn, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—D William Boehler Jr., galena, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lynne Teplin, Bronxville, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John oda, San francisco, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Harriet Petti, Lakewood, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—William Garrison, Brighton, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Raso Hultgren, Missoula, MT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Matthew Heath, Hayward, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joyce Ellwanger, Milwaukee, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James DeLuca, Sun Valley, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joan Zawaski, Oakland, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barbara Chally, Sunrise Beach, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Shirley Hale, lovell, ME

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Slimmer, Skokie, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Julia Katz, Kihei, HI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John J Cox, Portland, OR
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Chris Sandow, LaFayette, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Frank Ackerman, Berkeley, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Royer, Chandler, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ann Larimer, Lincoln, NE

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jason Bidwell, los angeles, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Roanne LeBrun, Pahoa, HI

Free Press



The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dan Lara, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Clifton McMillan Jr., Helena, AL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rebecca Reber, Wynnewood, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gregory Austin, Charlotte, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Janet Behrend, Mabelvale, AR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Zonn Moore, Escondido, CA

Free Press



The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kevin Del Lambert M.D., Salt Lake City, UT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael MacLean, Pontiac, MI, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Chris Casper, Madison, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—William J Sann, Ashland, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeff Condit Ph.D., murfreesboro, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Elizabeth Vierling, Amherst, MA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lynn Morris, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Trepp, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Frances Wilgren, Waltham, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—William Mentz, Orlando, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lama Lane, Santa Ana, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Karon Allen, Cypress, TX
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Julio Paz y Mino, Havertown, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dale Goodin, Lakewood, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeff Klotz, Houston, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Thomas Taylor, Los Angeles, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Wade Mayer, Bartlett, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Aaron Brown, Banks, OR
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mrs. Deb Baverstock, Fitchburg, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jennifer Lake, Taylorsville, UT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lisa Nesselson, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Annette M Klapstein, Bainbridge Island, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rick Ohm, Oak Harbor, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Natividad Cruz Jr., Round Rock, TX
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Aaron Auerbach, Los Angeles, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Darrell La Lone, Greencastle, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michele Yellin, Cary, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Steve Miller, Zeeland, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Anthony Hausle, Kenmore, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nina Klippel, New York, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Edward Merrick, Saint Petersburg, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Al Koury, Bedford, NH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Megan Ferry, Anaheim, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Floyd Lujan, Las Vegas, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cynthia Mahlau, Portland, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Christopher Reed, Philmont, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Seiler, Santa Monica, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ormand Tegland, Big Bear City, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Shad Barrett, Gettysburg, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Steve Cross, Nashville, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—William Campagna, St Louis, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Randolph Fisher, Ewa Beach, HI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ryan Stuckemeyer, Robinson, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—RC Weimann, MIMS, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—full name*Phil W, city, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Steven Brown, N. Chesterfield, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Steven Gottschalk, Wilton, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nancy Schick, St. Louis, MO
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Warren R Wotton, deltona, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sue Chavel, Southfield, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Betty Rodgers, Columbia, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carl Lindstrom, Cambridge, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Egan, New Rochelle, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jane O'Connor, floyds knobs, IN
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lydia Schmidt, Missoula, MT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brad Jones, Salt Lake City, UT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sander Shipper, manhattan beach, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Evin Price, Memphis, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—William Mills, Guerneville, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mike Scott, Walnut Creek, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kathleen B. Ray, Angola, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Scott Gillies, Los Angeles, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
An informed public is essential to a functioning democracy, and transparency is critical to being informed. If you're
proud of an ad, you should be proud of funding it. And if you don't want people to know you're funding an ad,
maybe you shouldn't even be running it.
—David Scrimenti, Ansonia, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—George R. Canada, Oklahoma City, OK

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Valerie Sanfilippo, San Diego, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joan Winkler, GREENVILLE, SC
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dan Stabel, aberdeen, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Markic, Cleveland, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—W K Dboski, chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lorraine Schaeffer, topanga, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Randy Harrison, Eugene, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Susan Itelson, Davis, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Reuben Chapman, Empire, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert J Burch, Coquille, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Hooper, Fort Gibson, OK

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Boehme, Santa Clara, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Glenn Schuetz, Austin, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard Glynn, Bremerton, WA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Geraldine Brylski, Lake TOmahawk, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David John Ulibarri, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. Not just the name of an
organization, but who controls it. I want information about how much money political campaigns spend on
advertising at my local stations. I want to know who is paying for these ads. And I want broadcasters to make this
information available online where it can be easily accessed. Broadcasters enjoy free access to our airwaves; in
exchange, they’re supposed to serve the interests of the communities in which they broadcast. They can start by
putting their political files online, and by fully disclosing the names of both the front groups that place political ads
and the financial interests that bankroll these commercials.
—Emily Willoughby, Tukwila, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gary J Weinstein, North Hollywood, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary R. Wolfe, Lutherville Timonium, MD

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Anne Pieper, Concord, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Maria rua, Paterson, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mr. Christopher Boch, Northfield, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stacy Rauch, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Hubert, Sarasota, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Chris Baker, Coeur d Alene, ID

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kelly Sutton, Des Moines, WA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Womack, Placentia, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Eric Hedling, Nesconset, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kathy Ryan, Tiverton, RI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gared Oudeans, Green Bay, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bernice Vetsch, St Paul, MN

Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. Information about how much money political campaigns spend on
advertising at our local stations and who is paying for the ads (not just the names of the front groups) must be
disclosed to listeners and viewers. Broadcasters also should make this information available online where it can be
easily accessed. The public needs to know who is spending money to influence U.S. voters in 2012 and in future
elections.
—Wendy Ebersberger, Front Royal, VA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mike Kane, Hollywood, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I think it is only fair that the
public knows how much money political campaigns spend on advertising at my local stations. In addition I would
like to know who is paying for these ads. Please require broadcasters to make this information available online
where it can be easily accessed. Also why could it not accompany the ad when the ad is aired? Broadcasters enjoy
free access to our airwaves; in exchange, they’re supposed to serve the interests of the communities in which they
broadcast. They can start by putting their political files online, and by fully disclosing the names of both the front
groups that place political ads and the financial interests that bankroll these commercials.
—Linda Peck, St Cloud, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Theresa del Rosario, St. Paul, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bill Wharton, Port Charlotte, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dennis Burdick, Milwaukee, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Julie Gilbert, Redwood City, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sue E. Dean, SCOTTSDALE, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Pat Vingo, Norwalk, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Simon Redman, Los Alamos, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barbara Hicks, Sarasota, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jose Serrano, Middle Island, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Juliet Dee, Wilmington, DE
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barry Flicker, Woodacre, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Roberto Luna, Deerfield, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Coverdale, Bowling Green, KY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Martha Mollison, Portland, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Peeters, Kankakee, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Floss Shahbegian, Whitestone, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Clinton Anderson, Madrid, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Daryl Gleiche, Tigard, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lisa Mo, Bowling Green, KY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Therese Maher, Sinsinawa, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Andrea A Costello, Roslindale, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mills Wood, Red Wing, MN
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kim Pierce, Dallas, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lawrence Mosqueda Ph.D., Olympia, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Francesco V. Greco, san francisco, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Helen Lembeck, Chula Vista, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Steve Trammell, Meeker, OK

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tom Kuppe, Minneapolis, MN
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—William P. Ostrander Jr., Bellingham, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dr. Douglas E. Horton, Sarasota, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Janet Fotos, Hollis, NH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Pamela Clark, ABQ, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary Shope, Queen Valley, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Constance Del Nero, Easton, MD
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lawrence Cummings, Middleport, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Claudia R. Warner, Williamsburg, IA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alan Brooks, Milford, NH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cara Anderson, Boulder, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Pat mullan, Berkeley, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lynd Blatchford, North Berwick, ME
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jay Mauch, Minneapolis, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary Smith, NYC, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Peggy Light, cleveland heights, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jacob Newgard, Winlock, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Damon Burke, marlborough, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Matthew Shapiro, Fort Lee, NJ
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Keith Welshinger, Duluth, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—DD Slettehaugh, Bloomington, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Neil Brown, Allentown, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Peter Townsend, Miami, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Calvin Walker, NORTH MIAMI, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—William Young, Weston, CT
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Virginia Lambert, Eagan, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Susan Puscheck, Ypsilanti, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—William Leavy, Winston-Salem, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jessica Lowe-Wilson, Santa Cruz, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Susan Gamble, Tucson, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joan Lang, Cleveland, OH

Free Press



The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Janet Ulinski, Rochester, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kathryn Hofmann, Yacolt, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Helene Rosen, Ivyland, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bulmaro Martinez, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Helen Gex Greer, Tucson, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Susan Schimling, Tacoma, WA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Derrick Laney, Northern Cambria, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Frank Onishuk, Wolfeboro, NH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Peter Nicholas, Syracuse, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barbara Mc Neill, Daly City, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Beverley Tierney, Carlsbad, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Vital Demonti, Kailua-Kona, HI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jim Thomas, Chapel Hill, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tracy Griswold, Bronxville, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—S dboski, chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marcia Bailey, Dunedin, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Patrick Flynn, Larchmont, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Betty Karst, Vancouver, WA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Arlene Alvarado, Butte, MT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rachel Edwards, Santa Barbara, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Efrem Thomas, city, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barbara Caso, Rocky Hill, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jill McFall, Indianapolis, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Harry E. Kingslow, Union, NJ
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary Workman, Deltona, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Frank Dennis, Austin, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Betty Karst, Vancouver, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Denali Van Ness, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sally E. McDaniel, El Rito, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Mendelson, Venice, FL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Vandeventer, Los Angeles, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Chris Holt, Dickson, TN

The name of a PAC is not enough. Money is officially political speech, so we need to learn who exactly is behind
political advertising dollars intended to influence U.S. voters in 2012. I want detailed information about how much
money political campaigns spend on advertising at my local stations. I particularly want to know who is paying for
these ads. And I want my local broadcasters to make this information available online where it can be easily
accessed. Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Russell Hodin, san francisco, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Schreffler, Spring Valley, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Debra Rehn, Portland, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Murl Jones, Vancouver, WA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Linda Huunt, berkeley, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—R C Perez, Austin, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—P Wappner, Austin, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kathleen Hazelton, Rainier, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Zola Packman, Raleigh, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Abramson, Mountain View, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brenda Lear, Walsenburg, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Wiley, Minneapolis, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Edward Iwanicki, Groton, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mike Keller, Plano, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Patricia Zylius, Santa Cruz, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kelli Lent, Alameda, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Heath, Odessa, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Etta Jon VandenBosch, Santa Rosa, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Floyd O'Brien, Stockton, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Asdfsd, Schenectady, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sheila Krstevski, Yorktown Heights, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Eric Jensen, Schaumburg, IL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary C Schrader, Burbank, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carlos M Pasiche, Claymont, DE

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Shelley, Plymouth, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—MaryAnn Imkamp, Coupeville, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Linda Wood, Edina, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lisa Goldman, MOUNT PLEASANT, SC
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bonnie Hamilton, Glen Ellen, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kevin McGuire, York, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—BA McClintock, Honolulu, HI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed. Now that
groups have no qualms about flooding the airwaves with negative attack ads whose truth is extremely doubtful, we
must know exactly who is responsible for these ads, with contact information to demand proof of their claims and
to be able to direct our displeasure with their reckless tactics. Broadcasters enjoy free access to our airwaves; in
exchange, they’re supposed to serve the interests of the communities in which they broadcast. They can start by
putting their political files online, and by fully disclosing the names of both the front groups that place political ads
and the financial interests that bankroll these commercials.
—Neil Cohen, Tempe, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nancy Harlow, Haydenville, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—G Szczerbowska, hickman, NE
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Verne Dregalla, Pittsboro, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Walter Winch, kansas city, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Donna Scramling, Paris, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lisa Langlitz, McMinnville, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Matthew Thompson, North Riverside, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Doraetta Hesse, Hamlin, WV
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Eric Lundgren, coram, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James B Dowling, Ann Arbor, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ms. Lisa Pirlot, San Jose, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jon Povill, city, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Phyllis Park, Chillicothe, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—William House, swarthmore, PA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Anne Salzer, Greenland, NH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Adam Haley, State College, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—F Ann McKinney, Oregon city, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ken Canty, oxford, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Karen Willson, Saint Louis, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Waida, rochester, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alan M. Armstrong, STONE MOUNTAIN, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Norm Conrad, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barbara Fry, Alton, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jenny Zoss, Brooklyn Park, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Paula Brennecke, Bonham, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ms. Lou Caylor Mcdermott, Glen Mills, PA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tony Stroup, dallas, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—William Fisk, Hendersonville, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tom Vachon, South Tamworth, NH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dan Auerbach, Thousand Oaks, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael McConnell, edina, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jackie I. Brown, Fullerton, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Suzanne Saunders, St. Petersburg, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—George Rawley, Chico, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alex James, san angelo, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bonnie Smith, Asheville, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by FULLY
DISCLOSING the NAMES of both THE FRONT GROUPS THAT PLACE POLITICAL ADS AND THE
FINANCIAL INTERESTS THAT BANKROLL THESE COMMERCIALS.
—Susan Miller, Hillsboro, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Laurie Soward, Omaha, NE

Free Press



The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Eesha Williams, Brattleboro, VT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carol Simon, Swanville, ME

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard Hoff, Occidental, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barbara Walrafen, Prescott, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brian Williams, Riverside, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sharyle Bell, Juneau, AK
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Carson, Rochester, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kevin P. Bunnell, Boulder, CO

We the people need to know who is spending money to influence U.S. voters in 2012. We want to know how
much money political campaigns spend on advertising at our local stations. We want to know who is paying for the
ads. Broadcasters could post this online where we all can get to it easily. Since they enjoy free access to our
airwaves; broadcasters are supposed to serve the interests of the communities in which they broadcast. By putting
their political files online, and by fully disclosing the names of front groups that place political ads and financial
interests that bankroll these commercials they will help the 99% of us. Thank you for listening.
—Karen Achor, charlotte, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mariah McKay, Spokane, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Francis, Morton, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bob Gunn, Black Mountain, NC

Free Press



The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Albert F. Emanuel, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David L Lumpkins, Ocala, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard Hoffmann, Neptune, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Chris Mead, Southfield, MI

The public needs to know who is spending money to influence U.S. voters in 2012. The information must be
available to provide transparency. I want information about how much money political campaigns spend on
advertising at my local stations. I want to know who is paying for these ads. And I want broadcasters to make this
information available online where it can be easily accessed. Broadcasters enjoy free access to our airwaves; in
exchange, they’re supposed to serve the interests of the communities in which they broadcast. They can start by
putting their political files online, and by fully disclosing the names of both the front groups that place political ads
and the financial interests that bankroll these commercials.
—Stephen Chapman, Redlands, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Leslie Cogan, oakland, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mike McGill, Dubuque, IA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lois Jordan, Tucson, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nicholas Grimes, Riverside, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ray Kalinski, Saint Cloud, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Terry, Eureka, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Heather Miyagi, Covington, IN
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barbara Berry, Iva, SC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jane Hadley, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nancy Greer-Laura, Columbia, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jean D.Clark, Pleasant Hill, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cherie Sanborn, Sacramento, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mishka Chudilowsky, Pacific Grove, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Suzanne Dossinger, Naples, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Caroline Zaworski, Corvallis, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Scott Carlin, Austin, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stephen Duskin, Audubon, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Charles Paul Becker, LITCHFIELD, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Henry Azama, Pacific Grove, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Raul Aristy, Brooklyn, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Scott Schlosser, Ellijay, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Renya Sabosch, ,

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
The broadcasters have the information, and it needs to be accessible, and printed in newspapers, and available
through station website, or though an organization such as Free Press or Democracy for America organization.
Sincerely, Ted Liljleholm
—Ted Liljeholm, Portland, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carol Hammond, Binghamton, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jon Stein, battle ground, WA

Free Press



The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Yolan Mistele, Arbor Vitae, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tom Backus, Grand Blanc, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dianna Mullen, Kearney, NE

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Eric Thibaut, Weymouth, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ken Lauter, Nacogdoches, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Farris, Aumsville, OR
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Trombetti, Redondo Beach, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Graeme Smith, Fort Gratiot, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Linda Miller, Palo Cedro, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Paul Sinacore, Tujunga, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Donald M Boyd, SACRAMENTO, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Loralee Clark, Williamsburg, VA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mike Lauver, Lincoln, NE

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Harrison, Georgetown, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Pauline Callahan, Jordan, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nancy Diskin, Eugene, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bradley Tryon, richmond, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Arnie Roos, Minneapolis, MN
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kirk Aigner, Steamboat Springs, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sylvia de la Rua, Miami, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joel Goldberg, Los Angeles, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mark Prosser, Florissant, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Aaron Thurston, Ithaca, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Chris Brockman, Franklinton, NC
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alan Dorfman, Delray Beach, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Wendy Roberts, Brighton, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—G Wagner, boca raton, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Maria Moore, Kingman, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jim Carlstedt, Santa Monica, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mahir Morshed, Carbondale, IL
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Dear television executives: The airwaves belong to We The People, so let us know who are funding the political
ads! I want information about how much money political campaigns spend on advertising at my local stations. I
want to know who is paying for these ads. And I want broadcasters to make this information available online where
it can be easily accessed. Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the
interests of the communities in which they broadcast. They can start by putting their political files online, and by
fully disclosing the names of both the front groups that place political ads and the financial interests that bankroll
these commercials.
—Julie Leininger Pycior, Hastings-on-Hudson, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Colleen Albert, Covington, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Isabel Lima, New Orleans, LA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barbara Speidel, La Mesa, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Abra Gwartney, Portland, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Christopher D. Himes, Portland, OR
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brian Cummings, Milwaukee, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lawrence Mick, Dayton, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Steve Wendt, Chico, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stefanie Sellars, Simi Valley, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Linda K. Thomas, Oneonta, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Rowe, Santa Rosa, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Allan V. Aquino Vieira, Ocoee, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Chris Asch, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I have a right to know this so I can
assess the veracity of the ads.I want to know who is paying for these ads. And I want broadcasters to make this
information available online where it can be easily accessed. Broadcasters enjoy free access to our airwaves; in
exchange, they’re supposed to serve the interests of the communities in which they broadcast. They can start by
putting their political files online, and by fully disclosing the names of both the front groups that place political ads
and the financial interests that bankroll these commercials.
—Sandra J. Carrubba, Buffalo, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—le Alvarez, Miami, FL
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We, the people, have a vital need to know who is spending money to influence us as voters in our 2012 elections
and beyond. I want and need information about how much money political campaigns spend on advertising at my
local stations. I want and need to know who is paying for these ads. And I want, need and demand that
broadcasters to make this information available online where it can be easily accessed, AND also to disclose it in
the ads, themselves. Broadcasters enjoy free access to our airwaves; in exchange, they have a responsibility to the
public: they’re supposed to serve the interests of the communities in which they broadcast. However, they clearly
do not, in most cases, and this is an outrage and a violation of the public trust, for which they should rightly forfeit
their licenses. They must start to correct this situation by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads AND the shadowy financial interests that bankroll these
commercials. In addition, this information should be disclosed in the ads themselves, perhaps in an abbreviated, yet
substantively informative, manner. This is the absolute minimum that the FCC must require of these broadcasters.
In my humble opinion, they should be required to do much more. Such as televising many more debates, that are
actually debates, run by INDEPENDENT third party organizations, such as the League of Women Voters, or other
non-partisan groups, AND NOT by the political parties, themselves! This makes a mockery of the entire process
and ensures that no real debate that serves the public interest will take place. If political ads are necessary at all,
which I do not believe that they are, the broadcasters should provide all candidates with a reasonable amount of free
air-time. Our elections should not be the shameful opportunities for obscene profiteering by broadcasters and
PR/Ad firms that they have become, to the detriment of the public interest and our country. The Supreme Court’s
infamously flawed "Citizens United" (read Corporations United) decision, which lifted restrictions on corporate
political spending, unleashed countless millions of dollars for these campaign ads. This year political ads will
swallow up more air time than campaign coverage on local television newscasts, much less legitimate debates of the
very serious issues facing our country! This is shameful, damaging and must change if our country is to survive as
a free nation, dedicated to liberty, equality and justice for all under the law. A government of, by and for the people,
cannot exist if the people are denied critical information about who is funding ads for or against political candidates
as well as the very important issues facing our country. We know what we are up against. In a recently filed
comment to the FCC, the National Association of Broadcasters urged the agency to drop its effort to make it easy
for the public to ferret out this information online. I also understand that another group of broadcasters warned the
FCC against any effort “to stimulate such examinations” of public files. I urge you to reject these ludicrous, wildly
unpopular and and anti-democratic requests and to serve the public interest. In so doing so, you also serve the
highest ideals and best interest of our nation. Broadcasters are not even using their ill-gotten billions of dollars of ad
revenue to enhance news operations (sorely needed!) and ensure in-depth coverage of candidates and issues of vital
importance to citizens. They refuse loud and repeated cries for transparency from the public. Instead, they just
continue to pad their bottom lines to the tune of a projected $3 billion, while continuing to leave the public
increasingly in the dark about who really sponsors these ads, what interests they represent, and whether the content
of the attacks and claims are true. This is wrong, degrading and harmful to our true national interest and the vast
majority of its citizens...and it must change. I call on the FCC to uphold it's oath and duty to serve the public interest
by requiring basic transparency from broadcasters to inform the public as to who is funding political ads in the
advertisements, and to disclose this information online so that we, the people, can access it. This should not even be
controversial. If the FCC follows through on this simple, democratic initiative of transparency, perhaps we might
even be able to save our country and pull it out of the deep economic ditch into which the selfish, monied interests
have plunged us as a nation. I hope and pray that you make the right decision...for all of our sakes.
—Donna McKee, Lederach, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lete Davis, Sherwood, OR
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joe Slavin, Philadelphia, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Root Routledge, Durango, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sally Farneth, Yardley, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rita Woods, ,

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Peter Rosenbluth, North Conway, NH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Linore Latham, Ann Arbor, MI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John calderwood, Leavittsburg, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Thomas Blatchford, Gloucester, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Virginia Fleming, Los Angeles, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gordon Gibson, Knoxville, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Laura Rappaport, Hanover, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
It is insufficient to the public to learn that the advertisement has been paid for by, say, "Concerned Citizens For Tax
Relief" or some other label. It is the business of the newsroom to be able to tell us specifically the origin of the
funds. That is what investigative journalism is about. To penetrate smoke screens and inform the public.
—Irwin Schechter, New York, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brian Bixby, Las Vegas, NV

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barbara Parton, Cambridge, MA

Inform the people. Who are the people making the ads and who are the people responsible for paying for the ads?
The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mark Findler, Goodyear, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Terry Tedesco-Kerrick, Phoenix, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sean McKaig, Emeryville, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gene Hill, San Diego, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michelle Taylor, Easton, ME

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard Corrigan, NYC, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michelle Jarrett, dewey, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Denise Rappold, PITTSBURGH, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jose Emilio Martinez, Brentwood, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Matt Berg, Houston, TX
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Judith Decarolis, leominster, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Samuel Wilson, Rio Grande, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Scott Puckett, Bloomington, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
WE the PEOPLE have every "right" to know, WHO pays for the ads...If it is all "TRUE" no problem, but 99/44-
100% is "FALSE" so let's get with it. Enough is enough...If your suited for office, you DO NOT HAVE TO LIE
OR SNEAK TO GET IN. .From what I see and hear. there is not "1" candidate running "FIT" for the officein the
Republican Party.......All have too much baggage and one even says he'll bomb Iran...WHAT, another Republican
WAR? Unles you have a problem, you can tell the PEOPLE, who pays, EH?
—Connie Nowe, Port Richey, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard Rouse, 600068, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mark Edelstein, Rancho Palos Verdes, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Matt Smith, Cleveland, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mr. Galen Davis, city, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Vicky Shiefman, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marc Friedman, Darien, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nadine LaVonne, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Valerie Sanders, Julian, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Evelyn Hamilton, Princeton, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Douglas Grimes Ph.D, San Diego, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kyriakos Spentzos, Santa Rosa, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Debra Knight, Davis, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dennis Honigs, Minneapolis, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David McKenna, Philadelphia, PA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—William Cassidy, Southampton, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dennis Gadowski, Mantua, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Thomas Willis, Scottsdale, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robin Taft Smith, Asheville, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ross McKenzie, Sierra Vista, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jacoba Dolloff, La Mesa, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sally Pierone, SPOKANE, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marshall E Deutsch, Sudbury, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Varney, Big Lake, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Howenstein, St. Louis, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dinah Jentgen, Las Cruces, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Hlavna, elk grove village, IL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jose Monje, El Paso, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tony Wilson, TUCSON, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Maureen Lang, Wonder Lake, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Edmund Pusch, Omaha, NE

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Aaron Kendrick, Manchester, NH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nancy Crom, Colonie, NY

Free Press



The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rusty Miles, Nashville, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Margaret Sekowski, Wheaton, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Johnson, Berkeley, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Scarlett Shockey, holyoke, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ms. S Eoff, Gainesville, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marcin Ziemianow, Queens, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James MacNair, Browns Mills, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brian Smith, ellington, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Allen Eickstaedt, Columbia, SC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dorothy Burgess, Bellingham, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert P. Bard, Easthampton, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Janczyk, Muskegon, MI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sara B. Leviten, North Miami, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—William Frank, Leadville, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Laura Overmann, Burlingame, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stephan Lubega, Altadena, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kenneth Koerner, Bishop, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Laurie Mazza, Canon City, CO
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Eugene Howell, Reno,, NV

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Regina McNerney, Providence, RI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rick Shoaf, Longview, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Melanie Cross, Palo Alto, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—full name*June Dean, Bellingham, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
Laurence E. Thomson
—Laurence E. Thomson, Richmond, VT
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marilynn Ford, Spring Park, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Thomas Cullen, Simsbury, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David H. Stetler, Everett, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mark Peterson, Philadelphia, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—William Jones Jr, Exton, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary Lou McGaffey, detroit, MI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ron Davis, Pompano Beach, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Paul Groh, Gulf Breeze, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeff Hearn, Hatboro, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cynthia Thompson, Salina, KS

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joe Foster, Brooklyn, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kenyon Donohew, Oceanside, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Russel Brooks, Walla Walla, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kelly Long Crow, Denver, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Frank Green, Red Hook, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ms. Alicia Stewart, chico, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Terry Twitchell, boston, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Evans, Bloomington, IN

Free Press



The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ronald Jacob, San Jose, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tracy ORourke, Dayton, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dean Borgeson, Brooklyn Park, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marlene Thomas, Danville, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Thomas Gillespie, La Mirada, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jan-Ivar Bruaroey, Philadelphia, PA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rebecca McDonough, Menlo Park, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Melissa Kraus, summerville, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Arturo J. Viscarra, Wilmington, DE

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—LIbby Duncan, Cocoa Beach, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rob Beemer, Sherman Oaks, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Elsy Shallman, Loxahatchee, FL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ed Scheid, Pittsburgh, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Patricia Henderson, Federal Way, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Peter Curia, Scottsdale, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Elizabeth Colon, Santa Barbara, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Chuck Ambrus, f, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Paul Mintzer, Southampton, MA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Patricia A. Caldwell, Towson, MD

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Knight, East Providence, RI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Damon Maulucci, Brooklyn, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Doris Griffith, Grand Rapids, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kyle Clark, calabasas, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jim McQuaid, Durham, NC
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carolyn A. Tinus, Longmont, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Fidel Jaramillo, Denver, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barrie Stebbings, Stinson Beach, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—JC Williamson, Encinitas, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Henry Godinez, Los Angeles, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Tunison, Sacramento, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Milton Siler Jr, NECYORK, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sharon Weiner, Scarsdale, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Esther Garvett, Miami, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jacques Zakin, Worthington, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—William S Cummins, Pensacola, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Norman Beffert, Lincoln, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—WIlliam Byars, Greenville, SC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Roger E Floyd, Grove City, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Daniel Stenge, Portland, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
Cockroaches have to live in the dark. Who is doing these adds?
—Bryce Hutchinson, Rogue River, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Howard Masin, Manchester, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ann Webb, Lakewood, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bob Lippitt, Tavares, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Patricia Troxell, Olalla, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Nichols, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Andrew Hogle, Denver, CO

The public needs to know who is spending money to influence U.S. voters in 2012. We often see "Paid for by this
committee or that", but who are the people using these names to promote their financed candidate? Are they
corporations using a proxy committee title? I want information about how much money political campaigns spend
on advertising at my local stations. I want to know who is paying for these ads. And I want broadcasters to make
this information available online where it can be easily accessed. Broadcasters enjoy free access to our airwaves; in
exchange, they’re supposed to serve the interests of the communities in which they broadcast. They can start by
putting their political files online, and by fully disclosing the names of both the front groups that place political ads
and the financial interests that bankroll these commercials.
—Howard Higgins, Pocatello, ID

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ms. Ione Shadduck, West Des Moines, IA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tom Cali, Rochester, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard Selleseth, Lodi, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—K Siwek, Santa Ana, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—George Berreman, ventura, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Peter Brazitis, Hansville, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Russell Campbell Mills Jr., San Francisco, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sam Huven, De Pere, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Carlson, North Haven, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brad King, Richland, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Edward Rubin, Chestnut Hill, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—291 Pine Arbor Circle, St Augustine, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary Frances Hogg, Salina, KS
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tim & Tammy Liebe, Syracuse, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Christopher Jalbert, Bradford, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Grace Burson, Plymouth, NH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Donald Harland, Candler, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Daniel Johnson, North Adams, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barbara Dittmann, San Rafael, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard Myers, Madison, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Leslie E. Young, Wanatah, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—George C. Browder, GERMANTOWN, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Matthew L. Carr, Bowling Green, KY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Beckie Ziemer, Palatine, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ceilia Marx, Montara, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Paul Kingsolver, Johnstown, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Vivian Sherman, Portland, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Thomas Clark, Los Angeles, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Patricia Thomas, Overland, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Liz Squires, Olympia, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gigi Gaulin, santa fe, NM
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Frank Evelhoch II, Mechanicsburg, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Pamela Clum, Boulder, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bob and Karen Goodrich, Bakersfield, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Diana Lauber, River Forest, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Riedl, Mansfield, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Margaret Yelenik, Manalapan, NJ
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Pamela Braun, Cold Spring, KY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dan Ceppa, Johnson City, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barbara J. Hall, Kennesaw, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Howard Rouser, North Miami, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marie Lundheim, Minneapolis, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Walt Parus, Arlington Heights, IL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Christine Erickson, Ann Arbor, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Linda Mitchell, San Rafael, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nicholas Weglowski, Providence, RI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Oilicec Robbio, Ridgefield Park, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tony Bolotsky, N.Hollywood, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
Capitalism is organized crime. ... END CORPORATE RULE !!! 99%
—Stephen Sleeper, Bonita Springs, FL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ralph T. Conroy, West Chazy, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Peters, LINCOLN, NE

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Charlene V. Maker, Little Compton, RI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Helen Anbinder, Dobbs Ferry, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Darvin Oliver, Groesbeck, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sara De Leon, Rockvale, CO
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James A.lyon, Del City, OK

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kirk Scott, Arroyo Grande, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary Ann Smale, Steuben, ME

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Beverly Tarbell, Novatao, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David A. Smith, Irvine, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mattias Daly, Guilford, CT
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Susan Tileston, stanford, KY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Paul Williams, Princeton, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Paulette Clarke Wood, Tampa, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gail Cook, Albuquerque, NM

Broadcasters enjoy free access to our airwaves. I want information about how much money political campaigns
spend on advertising at my local stations. I want to know who is paying for these ads. And I want broadcasters to
make this information available online where it can be easily accessed. They can start by putting their political files
online, and by fully disclosing the names of both the front groups that place political ads and the financial interests
that bankroll these commercials.
—Jeanette West, Bradenton, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jim Foerster, Carbondale, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Samuel Jackson, Scotts Valley, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bryan Baier, Denver, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jacob Helton, St. Peter, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Schoenberg, circleville, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ron W. Dawson, L.A., CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Elizabeth Burke, Kittery Point, ME

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Martha Simon, Burlington, MA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Clayton Jacobs, Des Moines, IA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Fred Hunt, Harrisville 02830, RI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mayme Snow, Dorchester, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Eric Wickstrom, Mission Viejo, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gloria McCracken, Chiloquin, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Julianne Savage, Greenfield, MA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bob Barlow, Wassaic, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—J B Dunbar, McMurray, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ruth Shipley, Lowellville, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Belch, Pittsburgh, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary Grimaldo, garland, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Fred Koster, New York, NY

Free Press



The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Melva Mills, Sacramento, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jason M Bodi, Toledo, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ray Torres, Philadelphia, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kristofer Raikes, Santa Cruz, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—June Rosenberg, Brookline, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Wilson, Tucson, AZ
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rand Carter, Utica, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Donald Castonia, Menasha, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Isaac Salazar, Los Angeles, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Matthew McConnell, Burlington, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lowell Headley, Columbus, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Robert Lightbourn, Makawao, HI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Eric Rothermel, Littleton, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ken Wong, Qns, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Toni Garmon, Dawsonville, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bruce Watson, Raleigh, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Donald Fox, Houston, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robin Justice, Laguna Niguel, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Samantha Mucha, Brook Park, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kenneth Elmes, Riverside, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—lynn Scott, forest knolls, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—George Kearney, Apache junction, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Amy Budow, Atlanta, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jason Strunk, Ipswich, MA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joan Heron, Idyllwild, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—F Michael Montgomery, Santa Rosa, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bradley E Read, North Attleboro, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Phil Parson, Santa Barbara, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Thomas Lewis, Atlanta, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary Hood, Plain City, OH
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sister Jeanne Stickling, Wilmette, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lindy Metz, Stow, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ann Hildebrandt, Detroit, MI

Please require the sponsors of political ads to identify themselves in their commercials. The public needs to know
who is spending money to influence U.S. voters in 2012. I want information about how much money political
campaigns spend on advertising at my local stations. I want to know who is paying for these ads. And I want
broadcasters to make this information available online where it can be easily accessed. Broadcasters enjoy free
access to our airwaves; in exchange, they’re supposed to serve the interests of the communities in which they
broadcast. They can start by putting their political files online, and by fully disclosing the names of both the front
groups that place political ads and the financial interests that bankroll these commercials.
—Earlene Fiori, Fresno, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Billie Close, Weehawken, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—J F. Renish, San Jose, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Jett, Shelbyville, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Adam Baumunk, Wilmington, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mr. Norman Yoshida, Portland, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Irene Radke, Dania Beach, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gene Messick, Christiansburg, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cherri L Nelson, Los Gatos, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Amandio Sousa, Taunton, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joanna Harmon, Albuquerque, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mark Orlando, Hesperia, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jerry Fleetwood, Boise, ID

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jason J Borden, Akron, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Luke Battles, Roseville, MN
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alan Barbier, Chichester, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stephen Leone, Smithtown, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rosemary Hofmayer, Florissant, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Darrel Easter, Bartlett, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeff Ball, Sacramento, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James M. Reaume Jr., Munising, MI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stephen Kramer, South Bend, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—S Harrell, Fort Collins, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Susanne Maria Lilja, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012 and on an ongoing basis. I want
information about how much money political campaigns spend on advertising at my local stations. I want to know
who is paying for these ads. And I want broadcasters to make this information available online where it can be
easily accessed. I also want the ads themselves to clearly state who paid for the ad and where the money came from.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
How else can the public "follow the money"? As a consumer of information, I need to know the source of
information and who is paying for it. That helps me to discern how credible the information is. We can't have a free
and informed democracy without full disclosure.
—Carol Boyle, Glenside, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kathleen Pelton, Sloansville, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kay Krause, Racine, WI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Art Alfaro, Azusa, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alex Buechle, Olympia, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—patricia Harriss, angier, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mark A. Hogarth, Albany, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ken Allen, Towson, MD

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these
commercials.We are allowing broadcasters to make a fortune on these ads and they owe us a responsibility in
return.
—Judith Guder, Princeton, NJ
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carol Bradstreet, Broadlands, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Susan Armstrong, Hackettstown, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rachel Scarlata, Divide, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Thalia Syracopoulos, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joselynn Burton, Santa Cruz, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Doug Landau, St. Petersburg, FL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Harvey Grady, Sedona, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Christopher Lee, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Shiva Scanlon, Berkeley, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
Most of these political ads are a disgrace. If the networks weren't making money off them they'd censor them.
—Charles Pitchalonis, holland, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cathy Schlesinger, Studio City, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Forrett, San Jose, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Margaret Read-Weiss, Lexington, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jack Kolb, Port Orange, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Daevid Vincent, Redmond, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Nielson, Portland, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert & Ann Saxton, Amherst, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Elizabeth Yarus, chicago, IL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Geraldine Laconti, Corning, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Malcolm Bastron, Rochester, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jason O'Bryan, Royal Palm Beach, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jessie Lawrence, syosset, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dustin Hanna, Lexington, KY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nora Parrish, Jacksonville, FL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bennye Willis, los angeles, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Archie Burke, Brunswick, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Scott McKown, Palm Harbor, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Deborah Bodeau, Nashua, NH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Charles T. Cowdin, Hartland, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gessika Rovario-Cole, Martinsburg, WV

Free Press



The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stu Hackel, Dobbs Ferry, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Hill, Waupaca, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary Truelove, Martinsville, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jim Gaylord, evanston, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Laurie Heckman, Valdez, AK

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Erwin D. Brown, Troy, PA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jim Bergquist, Coon Rapids, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Larry E. Miller, Beverly Hills, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Doug Seaman, Simi Valley, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard Bell, Denver, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Renee Robb-Cohen, Asheville, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nina Kane, New York, NY

Free Press



The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jan Karol, denver, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jon Leaman, Ocoee, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeannine Reynolds, Sun Lakes, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeri Dulitz-Altman, Longmont, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Eugenia Harris, Carlisle, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jerri-Beth Scott, ONTARIO, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tony Ippolito, Atlanta, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Harrington, euene, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—L J Ripple, houston, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—, Columbus, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kevin Kreiss, SEATTLE, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Scott Kampas, Pekin, IL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jackie Hokw, Denver, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alan Scott, B, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Don Preister, Omaha, NE

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bill k, Sain, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Deborah Bratcher, Lubbock, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tyson Weems, Portland, ME
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jennifer Graham, Clifton Park, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Trina Brown, Salem, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jack McClain, Sacramento, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Noel Nevins, Portland, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Noel Nevins, Portland, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dan Kelley, kurtistown, HI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Judith Goldsmith, Charleston, SC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Paul Moore, waterbury, VT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—M J Pouliot, Bloomington, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Darshan Jessop, Espanola, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Andrea Kaufman, Guerneville, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Poteet, Canandaigua, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mike Albar, Hillsborough, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Mari, Bedford Hills, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Al Russell, port richey, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary Barker, Lancaster, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Shane F. McAndrew, Prospect Park, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Fuhrer, Newport Beach, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Andrew Smith, Greenback, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kathie Clark, Cheltenham, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Vicki Richards, Olmsted Falls, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lauren Godbey, Fort Collins, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ernest Wood, volintown, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Maureen C. Burley, Hager City, WI
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The public needs to know who is spending money to influence U.S. voters in 2012. We want information about
how much money political campaigns spend on advertising at our local stations. IWe want to know who is paying
for these ads. And we want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David and Betty Knutzen, Waunakee, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carlton Glasford, Far Rockaway, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lou Kipnis, Santa Fe, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
Please: This transparency is crucial to our democracy itself.
—Allan Fix, Albany, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John & Donna Snyder, Hemet, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tim Bocardo, Richardson, TX
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Drew Wilson, Atlanta, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—G Allen Daily, Wauwatosa, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brad Cotton, Circleville, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ann Mahoney, Santa Barbara, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barbara Mongomery, Bristol, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nancy Corr, des moines, WA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marcia K Rock, Englewood, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sybil S Rockwell, Wauwatosa, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Ferguson, Houston, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bruce Elsensohn, new orleans, LA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Camo, kendall park, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Andrew Ramirez, Stockton, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rhea Wyss, North Mankato, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carol Storke, Silverton, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ralph Browning, medford, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Anne Crockett, Woburn, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Debra Hunter, NY, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ketric Nedelea, Taylors, SC
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Diane Cadonau, Hillsboro, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Steven G. Kellman, Shavano Park, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brian Ross Edwards, Ingalls, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Katie Bell, santa fe, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Megan Hartman, Glenview, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stephen Childs, Wilmington, NC
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Warren Fremling, Winthrop Harbor, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mitchell Fulford, Hanahan, SC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed. It is
especially important to disclose political ads that are funded from out-of-state, since this is in direct contrast to the
imperative for broadcaster's station licenses to serve the local community. Centralized corporations own
broadcasting stations in multiple markets, further compounding the problem. Political ads not directly authorized by
a specific political candidate should be subject to the Fairness Doctrine, which should be implemented again,
especially in light of the Citizens United ruling by the Supreme Court. Broadcasters enjoy free access to our
airwaves; in exchange, they’re supposed to serve the interests of the communities in which they broadcast. They
can start by putting their political files online, and by fully disclosing the names of both the front groups that place
political ads and the financial interests that bankroll these commercials.
—David Lowell, Arlington, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Harriet Jernquist, millburn, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sharon I Gouwens, Fort Worth, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cady Berkel, Tempe, AZ
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—George Motisher, Greenville, SC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bruce Clark Sr., Zion, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lorena Peters, Los Angeles, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Donna Miller, Albuquerque, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeff Harris, Des Plaines, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Donna E. Williams, Columbus, OH
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Karin Meacham, Woodburn, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Ward, Willingboro, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—57 South State Street PO Box 19, Ripley, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary Davis, Eden Prairie, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marc D Ziegenhagen, Minneapolis, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Karen Olsen, Myrtle Point, OR
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tom Whitehead, Sixes, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Larry Norman, Malibu, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Maryann C. Dooley, Trempealeau, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carl Foner, Brooklyn, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Vivian Donahue, Charlottesville, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sergey Falko, Brooklyn, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Phil Blaustein, Parrish, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Neetu Balram, Hayward, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—CLIFFORD D.Worden, Zeeland, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Susan Morrissey, Menasha, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Keener, Landisville, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mark Sebree, Albany, GA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sheri Henry, Rotonda West, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dennis Branse, Tamarac, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Weld, Hoffman Estates, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carl Grams, Franklin, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ron Delp, Portland, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dorothy Enright, Glenside, PA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Roger Corpolongo, Detroit, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Henry Curtis, Vancouver, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Donna Lee Ryan, Cotati, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Margaret Wessels, Aptos, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Thomas Hennigan, Rio Rancho, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Chris Reardon-Noblet, Jamestown, RI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lillian Wilder, Anchorage, AK

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can easily be viewed. Broadcasters
enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the communities in which
they broadcast. They can start by putting their political files online, and by fully disclosing the names of both the
front groups that place political ads and the financial interests that bankroll these commercials.
—James P. Page, Madison, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—William Shalongo, Cambridge, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sandra Roby, Fort Wayne, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brian Greeson, South Wales, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Loren Molling, Onalaska, WI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Larry Norman, Agoura, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jack Cogswell, Fairhaven, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Angus m Macdonald, Elkwood, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
You owe it to your viewers/listeners to be responsible members of the broadcasting community. Secret sources of
revenue do not lead to open communications, much less a source of confidence in your business.
—Shirley G. Muney, Tucson, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Myron McVeigh, Keokuk, IA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sister Elaine Gremminger, Campbellsport, WI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Fiona Boyd, Camden, ME

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Natasha Ericta, Los Angeles, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeremy Thompson, Hattiesburg, MS

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Martha Tapley, Tyler, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Diana Dee, North Hollywood, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Pat Stitzinger, Flourtown, PA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stanley McDonald Jr., Sherborn, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jim Phillips, Sonoma, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sita Wilson, Smyrna, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Toby Stahl, Phoenix, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Martha Dragovich, Martinez, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lee Musgrave, Lyle, WA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Curt Nevan Rayvis, Brookfield, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Mayerson, port Saint Lucie, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ruth Ungar, Oakland, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Howard Eisenberg, San Mateo, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jenalea Smith, Los Angeles, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Julia Cato, Berkeley, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Seth Carr, signal hill, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carrie Franklin, sammamish, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert C Fratini, Naperville, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bernard Basgall, ALBUQUERQUE, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Daniel Hiscock, Seville, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Denise deGoumois, New York, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Peggy White, Owensboro, KY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lynne O. Fox, West Sacramento, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Snyder, North Syracuse, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ann Warner, Sherwood, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Judy Ritter, Roswell, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Amanda Burger, Livonia, MI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jody Gibson, Des Moines, IA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Leake, Kaneohe, HI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—1SG Arthur Greathead, Butler, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard Tarr, Carthage, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rosalie & John Ballis, Bel Air, MD

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Wesley Dilno Voth, Mapleton, OR
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Susan Herner, Pound Ridge, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Banov, Brooklyn, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Christian Heinold, Oakland, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nancy E. Ellingham, Bellevue, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Colin Foster, Mesa, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alison Zaharee, Ypsilanti, MI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Ellis, Clovis, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Patricia Jarrold, Shasta Lake, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Meredith Priestley, Bedford, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jen Gough, Fair Oaks, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Diane Lutz, Milwaukee, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—J Beverly, Urbana, IL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sue Halligan, Woodbury, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jamila Powell, Los Angeles, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joseph Wagner, Portland, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Levy, carlsbad, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sharon Laabs, La Jolla, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joseph Berrkowitz, Willowbrook, IL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Templin, Bluffton, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Julie May, Los Angeles, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeff Brown, ST PETE, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dan Coplan, mdr, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jill Farber-Bramson, West Bloomfield, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Sullivan, Chicago, IL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barbara L Green, Clatskanie, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Regina I. Baker, palo alto, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kathy Fish, Allenton, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ann Berndt, Belmont, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Albert L. Colone, Oneonta, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Graham Mathews, Palm Bay, FL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Yvonne Greene, Slaton, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Daniel Mulvihill, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joel Weisberg, northfield, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Roy Prefontaine, Southborough, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Day Denton, Pensacola, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Hocevar, Georgetown, CO
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Karen Cumberland, Nekoosa, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dennis Parker, Portland, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Patricia Goldsmith, Hudson, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Laurice Ferris, Chapel Hill, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Fisher, Pomona, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nowell Karten, Santa Monica, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ralph Davis, Fredericksburg, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kim Kleyboecker, Albuquerque, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard Ives, Fort Lauderdale, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Paul Farrell, Portland, ME

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lois S. Durso, Philadelphia, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Terry & Nick Hoodak, Yardley, PA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary Massey, Lincoln, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gregg Mierow, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Ross, San Francisco, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Rice, BAYTOWN, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Broomfield, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gregory R Ruth, Mission Viejo, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary Wijas, Kilauea, HI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tony Graves, Rowlett, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
WE CONTINUE TO BE POSITIVE AND HOPEFUL, BUT IT CAN BE VERY DISCOURAGING..FORGE
AHEAD! THE SWAIN FAMILY
—Robert&mary Swain, GRAND RAPIDS, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kathleen Morgan, San Jose, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kenlyn Blecker, Anacortes, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gina Arents, Lutherville, MD
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Floyd T. Walling, Kerrville, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barry DeMillion, Windsor, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Eric Bayon, San Jose, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lisa Sottile, Milwaukee, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cynthia Edney, Sandia Park, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Christopher Strunk, jackson, MI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Anthony Davis, Antioch, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ben Brooks, Somerville, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dieter Schwab, kirkland, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dean Stephens, Alma Center, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Shepherd, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Luanne Anderson, Chinook, WA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gail Karr, Santa Fe, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Bartow Barfield, Plano, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Walter Weathers, Durham, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mark Kinstle, Waterford, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Zachary Bishop, Ashland, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rich Gady, Lakewood, CO

Free Press



The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—JR Jarvis, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert A. Ramsay, Fresno, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Elisa Dasher, Keymar, MD

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joe Prebeg, Madison, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jane Larsen, encinitas, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Raymond Clark, Fircrest, WA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Chris Malo, Larkspur, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jack Loose, Somerville, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carol Mosley, Hampton, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Helen A. Oxley, Scotts Valley, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Reba Bandyopadhyay, Gainesville, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Shirley A. Snyder, Columbia City, IN
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Maggie Davidson, Pompano Beach, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jim Gibbings, Livonia, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Andrea McGuire, Hendersonville, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mark Reischel, Concord, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barbara Stephan, Pgh, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Enrique Baloyra, Biscayne Park, FL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rita, new Paltz, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Julia Barry, Brooklyn, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barry Stucker, lou., KY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mr. Thomas Monsees, Oakland, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Rowe, Essex Junction, VT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Emmalee Clark, Omaha, NE
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Owen, Honolulu, HI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
Where is Wikileaks when we need them? They expose secrets and rightly so in a democracy.
—Jack Gearld Hartley, twin falls, ID

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lori Straits, venice, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lyla Fadali, La Jolla, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jessica Howard, Westhampton, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Misty Hay, Santa Rosa, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marie-Louise Jackson-Miller, Quincy, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sandy Kennedy, Merrillan, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Irma Woollen, fort collins, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jody Fritzke, Isanti, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mike Donovant, spencer, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—robert Marston, CHELMSFORD, MA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—J Andrew Smith, Bloomfield, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Russell Stein, Cocoa, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Andrew Robinson, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Andrew Zander, Silverdale, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Edwin H Holmberg Jr, RICHMOND, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Babak Rezai, San Jose, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nathaniel Maus, Canton, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ellen Stevenson, Stonington, ME

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alexandra Gruskos, Pittsburgh, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lawrence Schuchart, Spokane, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dale Zavadovics, Wayne, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ronald Ankowski, Fort Myers, FL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alan Tipps, Portales, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Christine Linabury, Allen Park, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Louis Miller, Brooklyn, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dwain Haines, Shingle Springs, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Raelyn Michaelson, Seatac, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard S. Riggs, Somerville, NJ
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Prof Duane Whittier, Madbury, NH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Susan Chandler, Ft Pierce, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marie Quinn, Waukegan, IL

The public needs to know who is spending money to influence U.S. voters in 2012. More than likely it is the
corrupt and fascist corporations and the criminal class of rich people. I want information about how much money
political campaigns spend on advertising at my local stations. I want to know who is paying for these ads. And I
want broadcasters to make this information available online where it can be easily accessed. I believe the corrupt
and fascist corporations should be nationalized and the 1% jailed for theft, environmental crimes and crimes against
humanity. Jail the 1%! Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the
interests of the communities in which they broadcast, not the criminal class of rich people and their corrupt and
fascist corporations! They can start by putting their political files online, and by fully disclosing the names of both
the front groups that place political ads and the financial interests that bankroll these commercials. Nationalize the
corrupt and fascist corporations! Jail the rich!
—William Davis, Bearsville, NY

If PACS and Corporations have FREE SPEECH RIGHTS, then I want them to have the same responsibilities
required of me. Every political contribution I make requires my name, date, amount, employer, occupation - I cannot
remain anonymous. My contributions are PUNY and individually carryNO influence. PACS donate thousands of
dollars and greater. While PACS are touted as exercising a free speech right - the funders of the PACS actually are
BUYING influence over the candidate benefiting from their ads. Their point of view is strongly influential. Hence,
Corporations, wealthy individuals, Lobbyists should not be able to remain anonymous and HIDE behind the
LOGO of a PAC. I am not able to finance an AD in major MEDIA. If I do not know names of prime sponsoring
individuals or corporate contributors to a PAC, I cannot direct my response to an Individual or a Corp - only an
anonymous PAC. individuals behind the PAC I want information about how much money political campaigns
spend on advertising on the media spewing out PAC ads in my locale. I want to know who is paying for these ads.
And I want broadcasters to make this information available online where it can be easily accessed the day the ads
are public. Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of
the communities in which they broadcast. They can start by putting their political files online, and by fully
disclosing the names of both the front groups that place political ads and the financial interests that bankroll these
commercials.
—Robert F Kapela, kirkland, WA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ken Skead, Pleasant Hill, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Stephens, Huntsville, AL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dorothy Carpenter, Lake Tapps, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Teresa Manzella, Maplewood, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Chris Baker, Twinsburg, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jonathan A Lien, Maple Plain, MN
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nora Dixon, Chicago, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ryan Drickey, Boulder, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Justin Prentice, Normandy Park, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Eithne Davis, Boulder, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dennis Feltz, Cedar Falls, IA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mark Van Wormer, Troy, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Linda Matychak, Huntington, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Angie Hart, Yuma, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Clara Bakker, Holland, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Karen T, Darien, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dorothy Andrews, Sandusky, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Debra Saude, Sweet Home, OR
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jordan Fishman, Hollywood, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ron D Jones, parker, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Karen Herwig, West Des Moines, IA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—William Herzfeld, windsor, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rick Willing, terlingua, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Professor of Philosophy Duane Whittier, Madbury, NH
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Daniel Wollrich, Saint Louis, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bill Duffey, Scottsdale, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Esther B. Wolf, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Starr, Sacramento, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gina Baker, Star City, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Andrew Hughes, Eastsound, WA

Free Press



The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Rust, Sebastopol, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Vera Davis, santa fe, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeffery Watt, Grandview, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Matt Bauske, Oklahoma City, OK

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard Wasson, Racine, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jim Fellows, Middeltown, CT
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Craig Charlier, Green Bay, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kay Trevarthen, Glenview, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Sheeler, Asheville, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bernie Zelazny, Alpine, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Craig Pullen, Babylon, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Glen Aponte, Bronx, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Chuck Burgess, Albertville, AL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Patricia Abdullah, Cincinnati, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Toni G., Dawsonville, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Andrew Northrop, Minneapolis, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Eric Wagner, Harleysville, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Harriet Ingram, San Francisco, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Peter Craig Martin, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rhonda Holt, Miamisburg, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert B. Kaplan, Port Angeles, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
The insane amount of money that is being spent on this election is subverting our democracy. We should at least
have the ability to know the truth about who is spending that money. Every dime spent on our public airwaves in
the attempt to sway our elections should be accounted for in a publicly accessible manner.
—Marcia Gaston, Culver City, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—William Donegan, Knoxville, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barbara Beaumot, North Liberty, IA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Herb Bostrom, Madison, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Betty Ann Duggan, Princeton, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Loren N Stevens, The Dalles, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Vachet, Ojai, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brian Fonner, Largo, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Mosley, New York, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Patricia Shaw, denver, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Taylor Gillespie, Santa Clara, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Patricia Chernoff, New York, NY, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Steven Rhodes, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Janice Hallman, St. Paul, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sonia Hernandez, Longwood, FL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Elizabeth Wahl, Palo ALto, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Terry Angelli, Fairhaven, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael B Knopp, Easton, MD

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Laura Manges, Berea, KY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jerry Mosley, Sarasota, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—F Richard Leslie, Fayetteville, PA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—DeeMana A. Christoff, west new york, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Lindberg, milwaukee, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Brock, Houston, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Steve Eklund, Salinas, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Diane Arceneaux, grand coteau, LA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Steven Purtee, Cortlandt Manor, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Peha, Ventura, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—, Old Greenwich, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kate Thill, Ashland, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dennis Stevens, Columbus, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Clarence D. Smart, Vesta, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Viola Huffman, Evansville, IN
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Keith Hulsey, 1025 Redwood Ave., OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Peter Aufiero, Harrisburg, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dave Fallow, Madison, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Connie Cook, Dundee, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stafford Kramer, Milwaukee, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dennis P. Cholley, kissimmee, FL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carl Smith, PORTLAND, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Howard Davidson, San Carlos, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Andrea Slavney, Madison, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Linzmeier, Palatine /, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Natalie Van Leekwijck, Beaverton, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Minturn Collins, Los Angeles, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jerry Heft, Camp Meeker, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stephen V. King Sr., Marietta, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Paul Fleischer, Deer Park, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mr. Patrick Pringle, Milwaukee, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard Berghofer, Cudahy, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Susan Pottle, Atlanta, GA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Russell Novkov, Madison, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gary McCormick, Tucson, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Edward C. O'Neill, Piscataway, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Doleta Chapru, Madison, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Llyn French, St Petersburg, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
Our very democracy is at stake. We need to know who's funding whom.
—Sandy Neese, Pegram, TN
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Balsai, Philadelphia, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ken Hayes, Austin, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—NJ Carlile, Guadalupe, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barry Mommsen, Saint Paul, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Karen Berger, Montrose, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Josh Keyes, Ann Arbor, MI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barry Marchessault, SAN BRUNO, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard Firestine, myerstown, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Boland, North Olmsted, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Steven Burkhart, San Francisco, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kelly Burch, Oakhurst, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Shaurain Farber, Bronx, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Andy Berkvist, Northampton, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mark Petty, Minneapolis, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Helen Jo, Bradenton, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Don Bliss, city, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Andrew England, Winnetka, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jason LeValley, Tucson, AZ
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jasson Duran, Fontana, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nicole Orner, Phoenix, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John F Morris, Houston, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Lovinger, hillsboro, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Amy Keshen, Miami, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barbara Bailly, Madison, WI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marion Powell, Monroe Twp.,, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—MrsJusteen Beeles, Crestwood, KY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Pfitzner, Lagrangeville, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joan Carroll, Barefoot Bay, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeffrey Galvin, San Carlos, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Larry Wilson, Wichita, KS
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lisa Neste, High Point, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Edward E. Pharaoh, Maysville, OK

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James R Kotchmar, THIELLS, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Scott Kilburn, Los Angeles, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mike Theuninck, Maple Grove, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Sondgerath, Asheville, NC
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Hedy Griffiths, Portland, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mark J. Fry, Elgin, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lo Auer, Columbia, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James French, Seattle, WA

DON'T LET DAVID KOCH RUN OUR COUNTRY IN SECRET. The public needs to know who is spending
money to influence U.S. voters in 2012. I want information about how much money political campaigns spend on
advertising at my local stations. I want to know who is paying for these ads. And I want broadcasters to make this
information available online where it can be easily accessed. Broadcasters enjoy free access to our airwaves; in
exchange, they’re supposed to serve the interests of the communities in which they broadcast. They can start by
putting their political files online, and by fully disclosing the names of both the front groups that place political ads
and the financial interests that bankroll these commercials.
—Mark koppel, NY, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nancy Moser, Louisville, KY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Patrick hart, Willits, CA

The public needs to know who is spending money to influence U.S. voters in 2012. We want information about
how much money political campaigns spend on advertising at my local stations. We want to know who is paying
for these ads. And we want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
When political interests pitch their case to us, they must at least tell us whose case it is.
—Don and Mabel McElhaney, Hillsborough, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary G Mataisz, Pitkin, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I demand to know who is paying for
these ads and I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
It's the least they can do to repay viewers for being forced to observe the slander contest ensuing over public
airwaves.
—James Dolas, Laguna Beach, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joann Seethaler, Arvada, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Boris Kulikov, Berkeley, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rita M. Carreon, Burbank, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Janice Niblack, Monument, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Booh Edouardo, San Francisco, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Daniel Hawley, Ketchum, ID

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Pierre Billon, city, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bill Martin, Tigard, OR
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Lindeman, Glenshaw, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cathy Commesso, Palm Harbor, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Roy Nitzberg, Forest Hills, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Raphael Kosek, Hopewell Jct., NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sandra Fujita, Kaneohe, HI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tom de Gruyl, Ronkonkoma, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jack Ramshaw, Asheville, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Andrew Pease, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert J Luxmoore, Harriman, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mark Videen, SSP, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Milan Slavkovich, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kortney Adams Martin, Hyde Park, MA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sol Metz, Ann Arbor, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Aaron Powell, Orlando, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kenneth Leary, Pinehurst, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Betty Gordon, Skokie, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tony Bell, Austin, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael L. Parsons, Aguilar, CO
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jonathan and Charlene Morse, Marlboro, VT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barry Danielson, GreenValley, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sterling Shaw, woodinvile, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ross Aird, Waterford, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stefany Burrowes, Santa Fe, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—AY Conn, city, PA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeff Hotchkiss, Santee, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Billie Watkins, Boulder, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ada Lee Pearson, Santa Rosa, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jennifer Brace, Los Angeles, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Shelton Gayles, Van Nuys, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brandon Alcala, Surprise, AZ
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Abraham Leibson, Lambertville, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Donald Rubin, Plympton, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Angela Gunn, Savannah, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stacey Wrona, Tucson, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David deVries, Evanston, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barbara Lauman, Littleton, CO
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Megan Adams, Placerville, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Judith Shardo, Mercer Island, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ms. Maria DeLuca, Brattleboro, VT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ann Abel, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Denise Romesburg, Phoenix, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Thomas Thibeault, Pocahontas, AR
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Megan Evans, des moinnes, IA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Patrick Adams, olathe, KS

When I hear an ad attacking a candidate, I always want to know who paid for it: was it a political opponent, or an
independent group? That has a lot to do with the credibility I give it. I think the public needs to know whose money
is influencing our votes in 2012. Please require broadcasters to make this information available online where it can
be easily accessed. Thank you!
—Lisa Hannon, Anamosa, IA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Steve Poole, Wilson, WY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nancy Matthews, sedona, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ruth Maples, Edina, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sue Chandler, city, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James J. Bagley, Tucson, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Pastor Tim Redfern, Dryden, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Clayton Chan, Irvine, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Manley Perkel, Peoria, AZ

Who is spending money to influence U.S. voters in 2012? I want information about how much political campaigns
spend on advertising at my local stations. I want to know who is paying for these ads. I want broadcasters to make
this information readily available on the net. Broadcasters, who benefit from free access to our airwaves, are
supposed to serve the interests of the communities in which they broadcast. They can start by putting their political
files online, fully disclosing the names of both the groups that place political ads and the interests that bankroll these
commercials. Sincerely, Susan E. Page
—Susan Page, portland, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Anne Scott, Calistoga, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Louis Burklow, Los Angeles, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dexter Bradbury, Vinton, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Thomas, Chapel Hill, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Eileen Mitro, Ukiah, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lois Brooks, Ferndale, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tom Pedersen, Fargo, ND
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Busick, g, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bruce Gregg, WA, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Helen Bouchard, Marcellus, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Debbie Slack, Lynchburg, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Christian Bookter, Goldendale, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Evelyn and Harvey Greenwald, San Luis Obispo, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nancy Van Cleve, Lake Elmo, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Al Sears, Redondo Beach, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gail Grabow, Minneapolis, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alan Miracle, Waterloo, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Andrew Mackenzie, Fairfield, IA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Powers, Westdcliffe, CO
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nancy Galloway, Albuquerque, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Riley, bronson, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Charlie Mencke, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sarah Nagle, warwick, RI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Yvonne Wootten, Lexington, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Karen Springer, Portland, OR
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alix Ingber, Sweet Briar, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Fred Lavy, Harrisonburg, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joan Gannon, Kealakekua, HI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Greiner, Soquel, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dave Forgianni, Minnetonka, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed. Those
Broadcasters that enjoy free access to our airwaves should be required to serve the interests of the communities in
which they broadcast. They can start by putting their political files online, and by fully disclosing the names of both
the front groups that place political ads and the financial interests that bankroll these commercials. Those
Broadcasters that charge consumers for cable service should likewise provide the consumer with information
regarding the names of groups that place political ads as commercials during programming: the consumer pays for
the broadcast service and should have access to the identity of financial interests that present information through
the cable service that they pay for.
—Renee Flower, Santa Cruz, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Shawn Wykle, Chillicothe, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Patricia Garrison, Ellensburg, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Annette R Nolan, Waupaca, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jorie Hofstra, Highland Park, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Steve Scarff, Bozeman, MT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard Bartkowicz, Hoffman Estates, IL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—june L Baker, CHICAGO, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Linda Dawson, Euless, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Blumenthal, Seattle, WA

Don't hide the truth! The public needs to know who is spending money to influence U.S. voters in 2012. I want
information about how much money political campaigns spend on advertising at my local stations. I want to know
who is paying for these ads. And I want broadcasters to make this information available online where it can be
easily accessed. Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests
of the communities in which they broadcast. They can start by putting their political files online, and by fully
disclosing the names of both the front groups that place political ads and the financial interests that bankroll these
commercials.
—Gordon Zimmerman, Portland, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Christine Morrissey, Ithaca, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—R Vance Hardenbrook, Scottsdale, AZ
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Josep Bridy, Phila., PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lisa Willis, Denver, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Roger Vortman, Santa Cruz, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kevin Steen, Oakland, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Thomas Gump, santa Fe, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Eleanor Powell Stanley, Chandler, AZ
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Martin, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dianne Drummey Marino, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Diane M Money, Northport, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Cruden, Saline, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Julie Blackburn, Chippewa Falls, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
Please don't let misinformation be spread without allowing the people to know what is the source of this
information, so someone can be accountable. Otherwise you are allowing Truth to be sold down the river.
—James Melloh, Auburn, ME
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Erik Herzog, Pinckney, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Daniel Golenbock, danbury, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Steve Babin, normal, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Matthew Harms, Saint Peters, MO

Does truth in advertising mean anything anymore? ------------------------------ ------------------------------ ------ The
public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dave Kisor, Pahoa, HI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Veer Kothari, Naperville, IL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Z Everett, Garden Grove, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Amy J. Gould, Flagstaff, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brandon Olszewski, Eugene, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Megan Anderson, city, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John VanGorder, Leland, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Phelps, Galesburg, MI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Randall Nerwick, Milwaukie, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Warren Souders, Palm Bch Gdns, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Earl & Dorothy Laub, Winter Haven, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brent W. Ezell, Snellville, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jason Jarvis, Cincinnati, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Cevasco, Northfield, MA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jake Winschel, Atlanta, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cate Nyary, madison, CT

The public needs to know who is spending money to influence U.S. voters in 2012. Since most of the funding from
these ads comes from corporate intrests, I want to know who is paying for these ads, and how much they're paying.
This will in turn help the 99% citizenry of this country figure out why their representatives aren't making decisions
and passing laws that benefit them. It will also be very telling of who said laws and decisions ARE benefiting.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by fully disclosing the names of both the front groups that
place political ads and the financial interests that bankroll these commercials. They could post thiss information on-
line where it can easily be accessed, or better yet, at the end of each ad.
—Marc Groah, Healdsburg, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Monty Nicol, Brooklyn, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard Bear, sinks grove, WV

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gregory Shrader, Phoenix, AZ
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dustin Tobey, Oklahoma City, OK

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sandra Briggs, Riverside, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Karin Rada, Lower Lake, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert A Console, Stow, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Fred Zimmerman, Claremont, NH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ann L. Griffen, Columbus, OH
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—M Bruce Robison, Port Orchard, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jesus Carrillo, El Paso, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brion Hurley, Sausalto, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Wayne D. Wilkinson, St Louis, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Daniel Semel, Hollywood, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—William Shaffer, New Smyrna Beach, FL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joel Gaton, Fairview, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Isaac Taitz, Laguna Niguel, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nicholas Lenchner, santa rosa, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Anita Bixenstine, Kent, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Terry Lawrence, Surrey, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Barsanti, So. Royalton, VT
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Matthew Herschler, Northampton, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rex Sanders, Phenix City, AL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Elizabeth Elgin, Flagstaff, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. Every add should be prefaced
by TRUE information on who is paying for the add. I want information about how much money political
campaigns spend on advertising at my local stations. This is my right as a citizen of these United States. I want to
know who is paying for these ads. And I want broadcasters to make this information available online where it can
be easily accessed. Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the
interests of the communities in which they broadcast. They can start by putting their political files online, and by
fully disclosing the names of both the front groups that place political ads and the financial interests that bankroll
these commercials.
—Paula Bourgeois, Woodland Park, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Angela Leventis, Philipsburg, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dennis Oliver, Kelseyville, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Theodore Bagg, Minneapolis, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lilithe Magdalene, Middletown, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alan T Chesterton, East Stroudsburg, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lisa Williamson, Chatsworth, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carolyn Sortor, Dallas, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gerry Coffey, hollis, NH
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Roberts, Auburndale, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barbara Roberts, Woodbury, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—A M Frank, Snohomish, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Thiriot, SOUTH SALT LAKE, UT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Karolina Smiley, Grand Rapids, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—H Babcock, Ventura, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Melba Dlugonski, Portland, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brandon Pereira, Gulfport, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Andrew Rogers, Madison, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Wilfred Lyon, Houston, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barbara Viken, San Francisco, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard Colado, Jacksonville, FL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rodney Samuels, Charlotte, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Frances Martin, Racine, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Greta Gundersen, Belchertown, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Edward Norkus, West Berlin, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sandra Armour, Sidney, NE

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Earl Gertwagen, Thousand Oaks, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lou Stammer, columbus, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bill Collins, Kirkwood, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jessica Foster, Milwaukee, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Leete, woodside, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Standerfer, San Diego, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Daniel Judah Sklar, New York, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Shane Morrison, Gosport, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Martha Gonzalez, Portland, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Matthew Katz, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert and Barbara Trumbull, Montague, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sarah Szymanski, Philadelphia, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Edith Montgomery, Ashland, OR
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joe St. Clair, San Luis Obispo, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Terry Luster, Edmond, OK

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Charles Penn, Florence, SC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Clifford Wolf, WWoodland Hillsls, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stephen Joseph Hutchison, Aloha, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lee Ramey, Durham, NC
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Susan Porter, Lords Valley, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Audrey C Bailey, Chesapeake, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Saab Lofton, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jan Hillegas, Jackson, MS

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Zachary Petty, Edmond, OK

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Edith Naveh, Pittsburgh, PA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Thomas Neill, Virginia Beach, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ben Weiss, St. Paul, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael L. Field, Redondo Beach, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—-Betsy G Hodgson, Guilford, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Leila Dethlefsen, SLC, UT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Betty Faas, Santa Maria, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ayesha Gill, Oakland, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marcos, Tampa, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert H. Wilcox, Saint Louis, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marshall Goldberg, Croton, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Randy Carey, Sauk City, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Preston Wilson, San Diego, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jene Ochs, Palm Springs, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marie Weis, Fox Island, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barbara Hamerlnd, New Brighton, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brian Stokes, Jacksonville, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joseph Shulman, San Diego, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Anna Shenk, Somerville, MA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rudy Sovinee, Escondido, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mr Steven Freiman, Conway, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sean Hlavac, San Diego, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dawn Grant-Newman, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brian Bylicki, Ludlow, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—William Muller, miami, FL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Daniel Booz, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Andrew Sutphin, Westlake Village, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Scott Cottrill, Albuquerque, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rebecca Calhoun, Bristol, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kevin Blum, Brookings, SD

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Myra-Ann Pickens, Mountain View, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Helena-Sophia Exel, Pahoa, HI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Chaitanya Diwadkar, Hayward, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sid Parks, Hornell, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Thomas Hamon, Harrisville, NH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michelle Johnson, Montgomery, AL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—C Kanemori, Kirkland, WA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Casey Hill, Washington, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Charles Dorsey, Burbank, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Schonewolf, phila, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mac Roseborough, Desert Hot Springs, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lindell Haggin, Spokane, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Edward P.Mitchell, san diego, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Linda Buch, Aurora, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Simone Morgen, Columbus, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Samboy, Las Vegas, NV

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barney McComas, Berkeley, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tom Pavel, San Jose, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dennis O'Keefe, dunellen, NJ
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Martin, Greenville, SC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Heidi Elneil, Moorpark, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jennifer Humowiecki, North Riverside, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Monica Pealer, Marshfiled, VT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jack Hollins, San Jose, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cyndi Cox, Jacksonvillef, FL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Judi Hershman, Foxborough, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marguerite H Scheyer, Potsdam, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Wendy Ferrier, Langley, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Edie Ratcliff, VERO BEACH, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Matt Dziedzic, Malvern, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mike Rengert, Sparta, WI
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With the increasing dependence on electronic information, and political funds availability, more transparency is
needed. The public needs to know who is spending money to influence U.S. voters in 2012. I want information
about how much money political campaigns spend on advertising at my local stations. I want to know who is
paying for these ads. And I want broadcasters to make this information available online where it can be easily
accessed. Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alan Lambert, Los Altos, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert M Samboy, Las Vegas, NV

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—M J. Robichau, dearborn heights, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carol Teodori, McMurray, PA

To lie,to sway people with misinformation is an incompetence to tell the truth. The public needs to know who is
spending money to influence U.S. voters in 2012. I want information about how much money political campaigns
spend on advertising at my local stations. I want to know who is paying for these ads. And I want broadcasters to
make this information available online where it can be easily accessed. Broadcasters enjoy free access to our
airwaves; in exchange, they’re supposed to serve the interests of the communities in which they broadcast. They
can start by putting their political files online, and by fully disclosing the names of both the front groups that place
political ads and the financial interests that bankroll these commercials.
—Michael smith, North little rock, AR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bob Bailey, Houston Lake, MO
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lee R. Savary, Canterbury, NH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Thomas shelton, Dalton, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ashton Chambers, Inwood, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Harold Johnson, Bend, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Wendy Hoffman, Ontonagon, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lawrence Atkin, Evanston, IL
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The public needs to know who is spending money to influence U.S. voters in 2012. We also need to know who
TRULY is putting up the money. It is easy for a rich organization to hire a front man, and hide who is really
funding the ads. At least this is a start. I want information about how much money political campaigns spend on
advertising at my local stations. I want to know who is paying for these ads. And I want broadcasters to make this
information available online where it can be easily accessed. Broadcasters enjoy free access to our airwaves; in
exchange, they’re supposed to serve the interests of the communities in which they broadcast. They can start by
putting their political files online, and by fully disclosing the names of both the front groups that place political ads
and the financial interests that bankroll these commercials.
—David Morrison, Sixes, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dial Hoang, Garden Grove, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Benjamin Ethier, seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Donna, Carolina Beach, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Darlene Fields, Safford, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joanne Norris, St. Paul, MN
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Andre Willey, Huntington Beach, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—mary mcIntyre-hucko, fayettevlle, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Wanda Hoots, salter path, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Natalie Mannering, Eureka Springs, AR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Vangeli, Dallas, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Blair Hopkins, Kennewick, WA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Emily Herbert, Portland, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barbara van Noord, Amherst, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Walter Moczygemba, Austin, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Renee Chotiner, Hamden, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Calvin Jones, Winston-Salem, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Martin Reiter, East Haddam, CT
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sasha Taus, Arroyo Grande, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James ferguson, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Calvin Davenport, Boulder Creek, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bobbie Best, Wailuku, HI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Donald Brodhagen, milwaukee, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John R. Davis, Birmingham, AL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Helen Anderson, Troutdale, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rachel Ray Moulder, Glenwood, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brittany Bowdish, Lincoln, NE

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Leland Gordon, Carlsbad, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Deborah Brown, Sandusky, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Owens, Phoenixville, PA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Christopher Dudley, Denver, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Geraldine S. Jay, Menasha, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Isabel Kopp, Hiram, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Christina rutkaus, Arroyo seco, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sheralyn H. Lerner, Ooltewah, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
PS: Better yet, in addition to posting the information online, run a disclosure caption during the last 5 seconds of the
ad each time it is aired.
—Hank Stevens, Gresham, OR
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cynthia Gilman, Narberth, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ilene Moir, Carlsbad, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Katya Glockner-Dow, Houston, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Maira Sutton, San Francisco, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kit Lofroos, Petaluma, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sharon Wilson, New York, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Don Dumond, Eugene, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Amanda Rose, San Luis, CO

American citizens deserve to know who is spending money to influence voters in 2012 elections. I want
information about how much money political campaigns spend on advertising at my local stations. I want to know
who is paying for these ads. And I want broadcasters to make this information available online where it can be
easily accessed. Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests
of the communities in which they broadcast. They can start by putting their political files online, and by fully
disclosing the names of both the front groups that place political ads and the financial interests that bankroll these
commercials. They have this information (as someone is paying their bills) and American citizens should have it as
well.
—Tamara Swenson, Salem, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Beverly Walker, Kingsland, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Celeste Langstaff, Vallejo, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jon Davis, Bennington, VT
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Derek Sinutko, Thousand Oaks, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Patrick J Rowland, Austin, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Isis Brenner-Ward, Ukiah, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Edward Winslow, Rockford, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John L. Keiser, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Charles Petrik, Norcross, GA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Claire Maggard, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Thomas Grill, Oxford, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dj Merrill, Topsham, ME

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Travis Corona, Chula Vista, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lis Libengood, Lake Jackson, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rachel Sloan, Santa Barbara, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Elizabeth Johnson, Albany, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kate Pollmann, Waukesha, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kenton Macy, Charleston, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kurtis Kerr, Louisville, KY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Phil Rutledge, Charlotte, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mikhail Nitko, Amherst, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barbara Terry, Pittsboro, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Glen Benjamin, Portsmouth, NH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kathleen Beavin, Bothell, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Isaac Wollman, San Luis Obispo, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Sutter, Holyoke, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marian Allen, Corydon, IN
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marjorie Olsen, Higganum, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lisa D'Antonio, Wellington, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Evan Sandlin, Moorpark, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jan Book, Marina del Rey, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—S y Brklycica, lakewood, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jillian Sang, Coral Springs, FL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Billie Biederman, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Linda Schermer, Sedona, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Judy Oust, Novi, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Anthony Martin Dambrosi, Middletown, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Giese, Appleton, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Callahan, milwaukee, WI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Chris Hernandez, Union City, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Goldberg, West Milford, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tabitha Kiesel, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Deborah Parker, Peekskill, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lois A. Ellis, Warren, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cassandra Gaines, Albuquerque, NM
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Margaret Rose, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dr. Mary & Robert Reader, Goshen, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Frank Schmeisser, Bellingham, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Chelsea Babcock, Colorado Springs, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Adam Seiz, Greenwood Lake, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cindy Bagby, Brooklyn, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Haley H. Haynes, Lake Orion, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Aaron BALLINGER, Las Vegas, NV

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mike McGurk, Austin, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ryan Daniels, Grove City, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Hague, Venice, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy access to our airwaves; in exchange, they’re supposed to serve the interests of the communities
in which they broadcast. They can start by putting their political files online, and by fully disclosing the names of
both the front groups that place political ads and the financial interests that bankroll these commercials. We have the
right to know; please help make it easy to know!
—Luke Davis, Philadelphia, PA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Edward Mahoney, Lowell, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John N. McGeed, Newnan, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jose Gonzalez-Jauregui, Houston, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Roy Sharkey, St. James, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kathy Rotundo, North Port, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Rainho, Brookline, MA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ryne Mitchell, Elgin, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Betty Weber, Mt. Juliet, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Murphy, madison, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ramy Abdeljabbar, Paterson, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Linda Busick, Otisville, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Louis Camillo, fredericksburg, VA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jesse C. Suter III, Edinburg, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Thomas Holdsworth, West New York, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Curtis Skurka, Coventry, RI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Roberta Russell, Lenox, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ilene Rosenthal, Ocean City, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jon A. Wright, Albuquerque, NM

Free Press



The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Suzanne Kuffler, Woods Hole, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ellen, Los Angeles, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Grant Hull, Stockton, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ann Egerton, Cockeysville, MD

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Helen Hanna, Sacramento, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Angela Gipple, Des Moines, IA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bettina Doyle, Lavalette, WV

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Thirl Wootten, Lexington, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nick Karabatsos, DENVER, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
Your agency IS responsible for the decrease in the quality of broadcasting in my market area because of decreased
competition. Please remember that the responsibility of your agency is to serve the American people.............
—Jeff Hunziker, Peoria, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jim Gray, Hemet, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Mitchell, New York, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Earl Larsen, Omaha, NE

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—clara Zschaler, Las Vegas, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mark Lamport, Marion, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tyler Trosin, Kenyon, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Doug McGee, Everett, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jennifer Passler, Waukesha, WI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Chris Stump, Sebring, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jack W Baker Jr, Pasadena, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Donald Hyatt, Columbus, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Martha W D Bushnell, Boulder, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marilyn Head, Souderton, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Raymond Merkh, Acton, MA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bridget Chorley, Albuquerque, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tony Keane, Rochester, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Karyn Higgs, Dekalb, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Katz, Westminster, CO

So PRIME TIME CHRISTIAN BROADCASTING is opposed to easy access transparency of who funds political
attack ads. That smacks of hypocrisy/deception: how can one "Love thy Neighbor as thyself" at the same time one
is attacking someone? The public needs to know who is spending money to influence U.S. voters in 2012. I want
information about how much money political campaigns spend on advertising at my local stations. I want to know
who is paying for these ads. And I want broadcasters to make this information available online where it can be
easily accessed. Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests
of the communities in which they broadcast. They can start by putting their political files online, and by fully
disclosing the names of both the front groups that place political ads and the financial interests that bankroll these
commercials.
—Frank U Farmer, Ash Fork, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nancy Herlinger, Katy, TX
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Patrick Marcinko, West Linn, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard Pasichnyk, Eugene, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Andrew Mix, Downingtown, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marjorie L Vandervoort, Closter, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cynthia Mortensen, Ann Arbor, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Maureen Kerrigan, Manhattan, KS
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—G BUD Budlong, jasper, AR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lynda Walker, desoto, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard Wixen, Quartz Hill, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Edward Bedinger, Port Orchard, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Harry A Farr, ONAWAY, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Philip Madruga, Hanford, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
Beyond disclosing the funding that goes into political ads, broadcasters should be held responsible if they air
material that has not been verified to be true. Just like libel in newspapers keeps print as accurate as possible, the
fear of being held accountable for what they air will hopefully keep TV as accurate as possible.
—Maria Dickmann, Davenport, IA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Harriet Forman, Vancouver, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mohammad Borujerdi, Locust Valley, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lisa Vandermay, Renton, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Axel Meierfull name*, city, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Keppel, Allentown, PA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Albert White, Spring Lake, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dorothea Cappadona, Huntington, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
We must STOP allowing elections to be influenced by floods of advertising bought with anonymous money.
Money is power; power corrupts. We need to know who is trying to buy our votes.
—Joel Sparler, Redmond, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brian Baltin, Long Beach, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gerard Martinez, Ventura, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Brophy, Aliso Viejo, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Theodore Mornel, Jersey City, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kevin Brown, Bend, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Elizabeth Cogburn, Arroyo Seco, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Louis Boitano, Copperopolis, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Janet Moser, Island Park, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nadine Voelz, Live Oak, FL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Hal Anjo, Boulde Creek, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sommer Shehadeh, Rochester Hills, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carl Donsbach, Albuquerque, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kevin Sheehan, Austin, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carol Stephan, River Falls, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Philip Giglio, Live Oak, FL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rajan Karunakaran, city, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Garret McGraw-Hanson, Rapid City, SD

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Collin Locklair, Atlanta, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Howard Stein, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Diana Boutin, Fall City, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tim Logsdon, Louisville, KY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dan Duffy, Delavan, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Elizabeth Myers, Scottsville, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Vincent Dee, Encinitas, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bettie J. Reina, Milmay, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lee Bible, Abbottstown, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dave Kranz, Monroe, WA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Charity B Gourley, Santa Barbara, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sarah Maxwell, Archbold, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Beverly Magid, Sherman Oaks, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Patricia Doyle, Minneapolis, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lee Ann, Spokane, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ms. Gayle B. Wade, Chicago, IL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Judith Poxon, Sacramento, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ralph Wittal, Richmond Hill, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Greg Hyatt, Overland Park, KS

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sandy van Sant, little silver, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Andrew Pohorsky, Soquel, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Timothy Shead, Albuquerque, NM
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jon Bazinet, San Lorenzo, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeri Fioramanti, Green Bay, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carrie Mullen, Orangeburg, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Peters, jacksonville, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Patricia Lesire, San Diego, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Paul Szymanowski, Curtice, OH
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dr. Leslie Patrick, Mifflinburg, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary Hopkins, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Pomeroy, Elkhorn, NE

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Martha Goldin, Los Osos, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dane Stanley, garland, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Edward Davie, Forest Grove, OR
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Frank Vondersaar, Homer, AK

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard H. Cales, Louisville, KY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ron Rowton, Cocoa, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Strasser, Westlake, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Deborah Rohrbacher, Pahoa, HI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John W Frey, Lexington, MA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jon LaRosa, dekalb, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Elisa DeBoer, Ballwin, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rich Ottenstroer, Union, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary Richardson, Rio Rancho, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kathleen Remaly, Richmond, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gary D. Henson, San Antonio, TX
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Julie Takatsch, port jervis, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gary Dowling, Pope Valley, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barry Love, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Charles L Carroll, Pocatello, ID

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dung Nguy, San Jose, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
On my local news stations all they do is parrot the GOP attack ads against Democratic candidates. I suspect that
there is monied interests involved since there is no objective coverage of either Party. To top it off Independent or
any other 3rd Party candidate dosen't even get mentioned at all or maybe once in passing. Independents & 3rd Party
candidates also run ads locally, but they are often underfunded. Maybe it's a Texas thing, but I demand the right to
know why my local news is slanted. I demand the right to know who is lining their pocketbooks. Journalism was
once a respected field of work, but now it has become a lazy propaganda circus.
—Alyson Creider, Richardson, TX
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tamadhur Al-Aqeel, Los Angeles, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—SC Whiteside, Radford, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Peggy Allen, Navarre, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Wije Wathugala, Rancho Palos Verdes, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jacob Miller, Madison, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Pe Franklin J. Kapustka, ALOHA, OR
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kathreen Arscott, Montebello, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Trisha Mason, Lake Jackson, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Charles Lee, clay, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Ummel, Santa Fe, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brett Nelson, albuquerque, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kathryn Carter, Seattle, WA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Karl Clarke, Hiawassee, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Waugh, Broadview Hts, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Phil Vanasse, high bridge, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Iris Ciabattari, Fayetteville, AR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Steve and Anne Turner, Santa Cruz, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brandon Scott Truster, Kansas City, MO
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dr. Deborah Downs-Miers, Kasota, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Thomas Dodson, Albertson, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—George Gale, Portland, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Paula Roberts, San Diego, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cal Roberts, Vancouver, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—J R Gipple, Des Moines, IA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Ferguson, Philadelphia, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Connie Cavara, Pgh, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dawn E Fortenberry, Woodville, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary Lou Hansen, Montesano, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Heather Files, Stratford, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Patricia Szot, Auburn, WA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Catherine de Leon, Sunny Isles Beach, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Swan, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Aliza Keddem, Portland, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stewart Dickson, Champaign, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joseph Bly, Gardnerville, NV

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Linda Baker, Ferndale, MI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Blenheim, Daytona Beach, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cynthia Drozd, West Henrietta, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Julian Lev, Tijeras, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jarrod Pyper, Grand Rapids, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bonnie ALT, Colorado springs, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard Capiccioni, Brecksville, OH
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nancy Petranto, Novato, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Charles Blaisdell, Winslow, ME

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Peter Townsend, Ashland, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jean Tracey, Flagstaff, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stephen Day, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ginny Schneider, Henniker, NH
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Page, Canton, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mitch Dalition, San Francisco, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
Thank you.
—(The Rev.) Allan B. Jones, Santa Rosa, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Shelli Buda, Kailua-Kona, HI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Randal Jeter, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Terri Moon, Hot Springs, AR

Free Press



The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jon M Oatley, Plymouth, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Rotcher, Mission Viejo, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Spencer Matthews, Houston, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary Malopolski, LAS VEGAS, NV

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Charles Nisoli, Burlingame, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nancy sharmer, Fresno, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Travaline, Bridgeton, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Patrick Bosold, Fairfield, IA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kenneth Miller, Salem, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Peter Tijerina, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Paul Cameron, Carrollton, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—William Schricker, Pawling, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Prange, cedar rapids, IA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
Democracy cannot be successful without transparency and accountability. At present, we have neither regarding
political attack ads. Remove the cloak of anonymity. Provide full disclosure now.
—Rick Freeman, louisville, KY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James R. Mauroff, Devonshire, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Julie Schwellenbach, Sun Prairie, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jill Miles, Loves Park, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Scott Grosswiler, Kalispell, MT
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alicia Woods, Pasadena, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alexis Carter, Houston, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Samuel Kline, North Attleboro, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Shorin, Syosset, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Susan Ullman, Long Branch, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ed Wainio, San Diego, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Betty Guess, The Woodlands, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Leslie Merz, Bethlehem, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cindy Kendrick, Knoxville, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kevin Allemann, Harrisburg, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tom McGraw, Plano, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Wooldridge, Gravel Switch, KY

Free Press



The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Glenn Eric Goodwin, Prudenville, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Armando Fente, Brooklyn, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lindalee Charles, Florence, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Elaine Becker, Roanoke, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Judy Lee, Talent, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marsha Miller, Richmond, VA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rick Klein, city, VT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Shannon Thomas, Scottsdale, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Fred Simms, Denver, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Green, San Francisco, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Scott, Richmond, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Evan Oestreich, Ripley, MI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Erik Schnabel, San Francisco, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Denise Halbe, Sonoma, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Thomas Lopez, northville, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Manes, Littleton, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jonathin Leranth, South Milwaukee, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Thomas Graham, Brunswick, ME
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gary Schepper, Bloomington, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carolyn P Hunt, Oak Park, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nancy Goebner, San Jose, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gregory Cahill, Culver City, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Edgar Gehlert, rogersville, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gene Browan, Stevens Point, WI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Patricia Kinsman, Tucson, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Daniels, San Antonio, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed. This is
called transparency, and it is a common standard worldwide for assuring accountability. Broadcasters enjoy free
access to our airwaves; in exchange, they’re supposed to serve the interests of the communities in which they
broadcast. They can start by putting their political files online, and by fully disclosing the names of both the front
groups that place political ads and the financial interests that bankroll these commercials.
—Mark Heumann, Houston, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Zachary Wray, Waco, KY

Who really paid for these political ads? We all need to know who is spending money to influence U.S. voters in
2012. I want information about how much money political campaigns spend on advertising at my local stations and
across the nation. I want to know who is paying for these ads. And I want broadcasters to make this information
available online where it can be easily accessed. Broadcasters enjoy free access to our airwaves; in exchange,
they’re supposed to serve the interests of the communities in which they broadcast. They can start by putting their
political files online, and by fully disclosing the names of both the front groups that place political ads and the
financial interests that bankroll these commercials.
—John Graham, fairfield, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—William Ashwoodd, NEW BRIGHTON, MN

Free Press



The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marsha Manning, Vancouver, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gene Kosek, Houston, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michelle Ognjanovic, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robin McMullen, Campbell, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joan Hazbun, Media, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lesli Wall, Loganville, GA

Free Press



The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ken Converse, Bridgton, ME

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dolores Parra, Land O Lakes, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gloria Donohue, San Francisco, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Burress, Lawrence, KS

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bruce Dage, Ft lauderdale, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kenny G. Villacorta, Chicago, IL

Free Press



The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Keven Johansen, Salt Lake City, UT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Edgar Chico Bosque, Aurora, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jay Longley, Brownwood, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Samauel R. Swift, San Jose, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Don Shedd, Roland, IA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Milton, Lafayette, CO
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Diane Moore, Davis, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Herbert Jeschke, Philadelphia, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rachel Christine Stella, Channahon, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lorraine Kline, Mira Loma, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Ludwig, Harvard, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Paulsen, Keaau, HI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Benjamin Amkhanitsky, morganville, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Fran Howard, San Diego, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nancy Ferkingstad, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kevin Rolfes, Austin, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Shannon Birk, Austin, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—April Plumeri, Niagara Falls, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sheila Wyse, sherman oaks, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marge Shapiro, Los Altos, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cynthia Luster, Bushnell, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Scott Whitney, Austin, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Jordan, Bel Air, MD

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Celeste Elmore, Phoenix, AZ
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Andrew Pond, JERICHO, VT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—George Everett, Edmonds, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard Polly, st.paul, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James McHale, patchogue, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Camp, Winooski, VT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Paul McGibboney, Lafayette, LA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sherry Parker, Santa Monica, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Matthew Rivman, Larchmont, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael V. Stuart, Wonder Lake, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeanne Wilhelm, Worthington, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Fiorentino, city, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Thomas Frank Adams, milan, MI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Christopher Mate, plymouth, NH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Edward Hanson, Commerce City, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard C. Thomas, Sarasota, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mark Peltan, Clinton Township, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Piotter, Baraboo, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—S Shore, Burbank, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alan Zaback, Hightstown, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Howard Levitsky, New York, NY

Isn't lying now protected speech? I want to know who the liars are!!!!!!!!!!!!!!!!!!!!!!!!!!
—Paul Nehring, Seattle, WA

Fundamental to our democracy is the public's right to know who's spending money to influence U.S. voters in
2012. I want information about how much money political campaigns spend on advertising at my local stations. I
want to know who is paying for these ads. And I want broadcasters to make this information available online where
it can be easily accessed. Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the
interests of the communities in which they broadcast. They can start by putting their political files online, and by
fully disclosing the names of both the front groups that place political ads and the financial interests that bankroll
these commercials.
—Christine Robbins, La Mesa, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cheryl Brownstein, Marco Island, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Josette Coupet, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Helen Wasson, seward, AK
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nels Olson, Berkeley, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tyler Ramberg, Vancouver, WA

The FCC has the power to restore democracy to the public airwaves by requiring all broadcasters to provide a set
number of FREE 20-second ads to all registered candidates in an election in prime time during the last three weeks
before any primary, caucus, or general election. This would greatly reduce the effectiveness of corporate ads and at
least give all candidates an opportunity to be heard amid the negative lies and innuendos that PACs unleash on the
air in campaigns. A second step the FCC can take to restore democracy is to require that the sponsors and
contributors to the PAC ads be specifically identified, not just with false names like "Americans for Progress" but
with the names of actual funders like the pharmaceutical company, wealthy businessman, or union putting up the
money. Please take these two steps to increase citizens' access to the truth before big money completely destroys
our democracy.
—Zipporah Collins, Berkeley, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Camille Cox, Williamsville, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ravi Shah, los angeles, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—BonnieBeth Pierce, Greenfield, MA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Roger Erbe, Lansing, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Kreft, Alexandria, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Max Will, Albuquerque, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Leland Sinclair, Wichita, KS

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—William Weiss, Jackson, WY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations, I want to know who is paying for these
ads. and I want broadcasters to make this information available online where it can be easily accessed. Broadcasters
enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the communities in which
they broadcast. They can start by putting their political files online, and by fully disclosing the names of both the
front groups that place political ads and the financial interests that bankroll these commercials.
—Madelaine Matej, Mill Valley, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jonell Davies, Wichita, KS

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joe Tilley, Pataskala, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups(Karl Rove, Inc.) that place political ads and the financial interests that bankroll
these commercials.
—Eric Edwards, West Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Auburn Chaplin, Newfane, VT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Toni Moore, Pasadena, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nancy Littell, Danvers, IL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Leslie Fine, Willow Park, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Monica Evans, Kalamazoo, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ana Herold, Pacifica, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cliff Wilkinson, Mesa, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—William Cline, Strongsville, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—George V Schneider, Neenah, WI
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The public needs to know who is spending money to influence U.S. voters in 2012. This right to information is
fundamental for a real democracy to function. Public access should be freely available on how much money political
campaigns spend on advertising at my local stations. It should indicate exactly who is paying for these ads. In this
electronic age, this information available online where it can be easily accessed. Broadcasters are supposed to serve
the interests of the communities in which they broadcast, and a good start toward that would be putting their
political files online, as well as fully disclosing the names of the front groups that place political ads and the
financial interests that fund them.
—Donald Robinson, Chester Springs, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Janet Buchholz, Haslett, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Irasema Mendoza, W.Harwich, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Walter L. Kleine, Oakland, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dana Hamilton, Montclair, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Doris McNary, Northridge, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Thomas Mirick, mason, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Margie Wildblood, Fredericksburg, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sarah Stopenhagen Broomfield, Berea, KY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Linda Rolland, Henrietta, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mark Hinkes, Nashville, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ms. Kathy Whitney, Tulsa, OK
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert L Blau, Austin, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Walter Vredeveld, Jesup, GA

"Who is speaking?" The public needs to know who is spending money to influence them, the U.S. voters, in 2012.
I want to know about whom is advertising at my local stations. I would that I know who would be paying for these
ads. We ought have broadcasters to make this information redily available where it can be freely accessed, no?!!
Don't broadcasters enjoy more than their due access to our airwaves? They neglect duty. They ought to serve our
interests; serve the communities in which they broadcast. Put their political files online, and fully disclose the true
identities of front groups which place political ads. ALso disclose the financial interests which fund such
commercials.
—Padraig MacRuairi, Arcata, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lon Goldstein, Boulder, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Daniel Giesy, Norfolk, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ray Morris, Bakersfield, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sandra Freeman, Barberton, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ramu Kaladi, Norcross, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kaitlin Faudie, Rochester Hills, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joyce Burt, Brandon, MS

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gill Fahrenwald, Olympia, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Hill, IOWA CITY, IA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Scott Swanson, Austin, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ken Biging, lake geneva, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Susan Virostek, Killingworth, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Christian Utzman, Mill Valley, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David A Sahakian, Madison, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Don B Stewart, West Reading, PA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Koshinskie, Philadelphia, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Todd Tollefson, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Blake, St Petersburg, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Vincent Alvarez, Milwaukie, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Diana Madoshi, Rocklin, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—james Gilmore, columbus, OH
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sarah Randall, Narrabri, AL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Anita Sadler, PITTSBURGH, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cameron Frizzell, Saint Albans Bay, VT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—MarieBessie Crawford, Philadelphia, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—William Phillips, Forest Grove, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Norman S. Jones, Calumet City, IL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Aidan Talerico, Wildwood, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joan Knisely, Camarillo, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeffrey Nahhas, Englewood, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kathrina Spyridakis, Birmingham, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Josephine Marie Thane, Gardner, KS

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Andrea Speed, Tacoma, WA

Free Press



The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sidney Robles, Napa, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Allison Everitt, Albuquerque, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Maria Jackson, San Luis Obispo, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sean oneil, Ontario, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Burt Alber, Philomath, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Steve McClure, Madison, WI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—DeShae Cummins, Cushing, OK

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dan Silver, Los Angeles, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Monica and Hugo Steensma, Santa Fe, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ronald Maxson, l.a., CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Chip Levengood, chestertown, MD

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rick Robins, Grass Valley, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Don Dugger, Elma, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brett Crocitto, Brooklyn, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bobbye Reagan, Canton, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Renee G, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Justin Heininger, Hinesburg, VT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Muriel F. Tuteur, Laguna Woods, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bryan Lilienkamp, Indianapolis, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
Doesn't it seem elementally obvious that concerned citizens deserve full disclosure of the persons or entities trying
to sway their votes? It's high time to open a new chapter in the relationship between the broadcasting industry and
the bulk of the American people it was originally created to serve.
—William M. Malloy, Edmonds, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Susie Cox, Dallas, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Rosa, Johns Island, SC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ben Goldberg, East Greenbush, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Allen Larson, Pillager, MN
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Melinda Lee, Denville, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Petrik, Sweet Home, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mrs. Carol Maxwell, Richmond, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Patricia L. Lent, Royal Oak, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Louis Poniros, Bridgeport, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Paula Hunke, Eagan, MN
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Becquart, chapman, KS

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sallie Justice, Faber, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Chuck Figgins, Lutz, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Neil Boxer, Oakland Gardens, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—R Muir, San Francisco, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Vicki Picou, Baton Rouge, LA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Darynne Jessler, valley village, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lauren McGlynn, Hillsborough, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Keith Robillard, Turner, ME

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carole levers, Yorba Linda, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Arleen S.Wiley, Mena, AR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Charles Davis, Lexington, KY

Free Press



The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—William C Koeppen, Broomfield, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joseph Perea, AUSTIN, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dorothy Daraio, Lake Worth, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Debora Tramposh, Portland, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ann Tucker, St. Paul, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jerome Sabbagh, Brooklyn, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Victor Vuyas, San Francisco, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kevin Ross, Wever, IA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Drew Hempel, Marine, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—DR Milto Clark, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Verlyne Saintus, Pompano Beach, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ivan Kazen, Greenwich, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Paul Brunsting, Hollywood, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Daniel Howell, Pasadena, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Phillip Cripps, Cathedral City, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ovide Pomerleau, Ann Arbor, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sharon Chakoian, Crystal Lake, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Frank Demarest, Higganum, CT
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ann Remkus, Adrian, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Julie Anderson, Santa Barbara, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Suford Lewis, N, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dan Richardson, Pasadena, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jack Coots, McKinleyville, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Paul Sanchez, Sacramento, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Keith Grady, Moore, OK

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ronald D. McVeigh, Olathe, KS

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Armando Couto, miami beach, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jason Haxton, Cameron Park, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Emily Rothman, Albuquerque, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jack David Marcus, New York, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Larkin, Schnecksville, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joseph P. Kincheloe, West Hills, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Todd J. McBride, Warren, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Hugh Harris, Kanawha Falls, WV

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Thomas Perrier, eagan, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Steve Harding, Nekoosa, WI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Philip Lipari, Colonia, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Linda eichfeldt, Warwick, RI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Daniel Tedrick, Gahanna, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Donald Stone, Mountain Top, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Parker Stellato, REDWOOD CITY, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ella Hall, Sharpsburg, GA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Evie Kosower, San Diego, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gary Metzenbacher, Groveport, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sharon Davis, Riverview, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lisa Alexander, Gilbert, SC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kay Trinkle, Rockford, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jennifer Smith, Houston, TX
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kathleen A.. Phillips, American Canyon, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Luke Risbon, Delmar, DE

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Pezick, Haddonfield, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joshua J Seff, McKinney, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carol Putnam, La Veta, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carleen Ciarkowski, Dexter, MI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bert Morris, Millburn, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—M Stephanos, Walnut Creek, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kenneth B. Jones, Litchfield Park, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dustin Mauk, Kingsport, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Phyllis Stanbury, Grand Blanc, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary Lou Kallin, Morris, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—J Magnano, stroudsburg, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bruce Burns, Austin, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Todd Clay, York, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kevin D. Marsh, Avon Park, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Phyllis Maywhort, Sunset Beach, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Roger and Betty Fox, Carlsbad, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kenneth Salzberg, Falcon Heights, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Christopher Callison, Auburn, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Corey, Laguna Niguel, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—William J Catherwood, San Francisco, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Anthony Jacques, Saint Paul, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—, Polacca, AZ
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Angela C. Brust-Balogun, Green Island, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Calvin C Foster Jr, Riva, MD

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barbara Searles, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Eckel, Southampton, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Hina Asghar, Kennesaw, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Susan Cooper, Richardson, TX
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Marks, Marietta, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gordon Kircher, Lakeland, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kevin Schmidt, Bainbridge Island, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Raymond Grosch, Pewaukee, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tim Ahern, st pete, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Susan Christ, El Prado, NM
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Sullivan, Munster, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Christine Sroka, Brooklyn, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Paula Bailey, Simi Valley, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Elizabeth Kelsey, Fenton, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Judith Bader, Boring, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Clarissa Towle, Three Bridges, NJ
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ruth Bescript, Tucson, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. We want information about
how much money political campaigns spend on advertising at my local stations. We want to know who is paying
for these ads. And we want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alec & Sandy McDougall, Mount Vernon, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard Daly, Pittsfield, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Padraic Smith, Graniteville, VT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Casbergue, East Lansing,, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jane Metcalfe, Seattle, WA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ryan Rillera, San Diego, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Helvie, Las Vegas, NV

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—O Lewis, los angeles, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Doucette, Providence, RI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joseph Skinkis, West Sacramento, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeff Altaffer, Montpelier, OH
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Vincent Ruiz Bouvet, Ventura, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Martucci, New Paltz, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Dickinson, South Windosr, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bonnie Faith-Smith, Casmbridge, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeffrey Root, East Nassau, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Edith Cacciatore, Novato, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Boles Nash, Kaneohe, HI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Kapetsky, Leland, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Donald Benton, Mancos, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Davis, Wenatchee, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sandra Stock, Tucson, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Mayhew, East Haven, CT
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeffrey Fastov, cape coral, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Terri Schneider, Valley Cottage, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marybeth Harvey, Debary, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Margaret Redus, Denver, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Velva R. Eskenazi, Freeland, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Wren Osborn, El Cajon, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michele James, Virginia Beach, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carroll E. Arkema, Pompton Lakes, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bill Field, Weedsport, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Charles Trebes, Forest City, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—William Holmes, Enon, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Doris Munger, New Canaan, CT
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—nelson & Lily Adlin, Stevenson, MD

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Timothy Mushel, Thiensville, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alfred Ianacci, Lake Ronkonkoma, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brian Lorentz, eagan, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Susan Strickland, The Villages, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard Gray, Chicago, IL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joanna Campe, Northampton, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Hadassah fleishon, Cambridge, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Celeste Winterberger, Raleigh, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lisa Marks, Cambridge, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Trotter, San Jose, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Linda Hoffman, Mount Joy, PA

Free Press



The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joseph Bill, Chico, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Beatrice Tocher, San Rafael, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Landers, Meridian, ID

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dave Macis, North Miami, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ellen Epstein, Bremerton, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Patricia Ciarlone, West Chester, PA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Patricia Dawson, Moorestown, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Daniel Kyles, Green Bay, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary-Alice Strom, Marysville, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Glen Jones, Elko, NV

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeff Reagan, San Jose, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Me Tello, Forest, MS
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kathryn Riley, El Cajon, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Andrew Knestrick, Sacramento, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mark Waltzer, Cherry Hill, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Baizar M. Gottlieb, Laguna Hills, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tim Scott, Portland, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jane Oberlander, Seattle, WA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sant Subagh, ona, WV

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alfred Dabrowski, McAllen, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Olga Flowers, Nixa, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brian Mitchell, Naples, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Matthew Kern, Summit, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Theresa Noble, portland, OR
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Walter Hall, Zavalla, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Matthew Palmer, city, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Arthur Rosato, Capitola, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nannina Leo, Las Vegas, NV

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lois Fournier, Centerville, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ron Hepler, Round Rock, TX
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Renee Lipson, lyndhurst, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michelle Ku, Denver, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Hans Engelke, Kalamazoo, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Trevor Ycas, GOLDEN, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marcus Lanskey, Eugene, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ruth Raborn, Eklins, AR
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Garrett James Wysocki, Oceanside, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Darren Albertson, Toulon, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jonathon White, King, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Fred Toledo, Mesquite, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Wendy Bowman, Minneapolis, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Will Sanchez, Hialeah, FL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Douglas Spiegel, La Grande, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joan Rosenbusch, Amherst, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Casey Kotas, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Connie Hurt, Hazard, KY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stan F. Kahan, Glendale, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dawn M Albanese, Elk Grove Village, IL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jaime Olson, San Jose, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kathleen Ballenger, Kansas City, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Vieira, Mount Vernon, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kevin Silas, Dale City, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michelle Loseke, SIOUX FALLS, SD

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Donald C. Gause, Owego, NY

Free Press



The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Akilah Abdul-Rahman, Philadelphia, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Vernon Gras, Sperryville, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Anna Haislip, nashville, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ken Filiano, Brooklyn, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rev Pete Lovejoy, New Boston, NH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard Campo, NYC, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Todd Rogers, Toledo, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Vic and Barby Ulmer, Saratoga, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael A. Rubin, Fairfax, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kris Strate, Fairview, UT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Erik Fulkerson, Fullerton, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joel Smith, Lebanon, PA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dave Mougin, Crystal, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—DA Whittemore, Columbia, SC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Thomas Zmij, Brunswick, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cindi Kestrel, Loveland, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kevin D. McCollough, Bourbon, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Paul Baresic, Sherman Oaks, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ms. Beverly Anne Bentley, Medford, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stuart Summer, Hillsdale, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard Florman, Wildwood, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert E. Godes, Berkeley, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kerry McKinney, Manchester, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Aubrey Dobbs, Montgomery, AL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Frances Alet, Calabasas, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Iain MacAdam, Cambria, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sharon Lasman, North Hills, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Schall, Asheville, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Reisa Jaffe, Oakland, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Chase, Roseville, MN

Free Press



The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sherry Toelle, Atlantic, IA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jessica Acuna, Las Vegas, NV

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Scot Scheuring, Raleigh, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Scott Trees, Aliquippa, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jaime Olson, San Jose, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nicole Frederick, Florence, AL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ruth Kay Souder, Red Hill, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brian Ross McKee, Tucson, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Paul Eusey, Elk Grove, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Darise Weller, Portland, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rosemarie Sawdon, Blacksburg, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the groups that place political ads and the individuals, companies, and financial interests that
bankroll these commercials.
—Sally Scanlon, Branford, CT
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Hewitt, Morton, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Otis F. Johnson Jr., Brooklyn, NY

I want to know who is behind paying all political advertisings and announcements. The public needs to know who
is spending money to influence U.S. voters in 2012. I want information about how much money political
campaigns spend on advertising at my local stations. I want to know who is paying for these ads. And I want
broadcasters to make this information available online where it can be easily accessed. Broadcasters enjoy free
access to our airwaves; in exchange, they’re supposed to serve the interests of the communities in which they
broadcast. They can start by putting their political files online, and by fully disclosing the names of both the front
groups that place political ads and the financial interests that bankroll these commercials.
—Kambiz Taleghani, Marina del Rey, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Larry Bulling, Corvallis, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ann Rarden, San Mateo, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Abe Dolinger, Brooklyn, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Amy Lauber, Randolph, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Roger Szabo, Broadview Hts, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Helen Rucker, St.Paul, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
Why would some one put up a political ad, and not want their identity known??????????????????????
—Elaine Bennett, Woodridge, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nancy Danielsen, Springfield, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jim Norgrove, Winter Park, FL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joseph Rindler, Orlando, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marilyn Duerbeck, Phoenix, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Wolf, Glenwood Springs, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Donna Zerger, McPherson, KS

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stephan Armstrong, Watsontown, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mrs. Annette Stumpf, Champaign, IL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Beverly Barry, Jefferson, LA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joann Edmonds-Rodgers, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Justin Bull, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Julie Carlisle, Gainesville, GA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Judith K. Litt, Portland, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gregory Franklyn, Portland, OR
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Deb Della Piana, Stoneham, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brad Oliver, Nashville, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Heather DeMelia, North Attleboro, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ricky Reilly, Freeland, MD

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jean Alford, Orlando, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jan Novotny, Jacksonville Beach, FL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sharon Wilson, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Hambridge Edith L, Muncy, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Peter Moen, San Jose, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Luke Asbury, Ventura, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Christine Farrior, Williamston, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Mitchell, Framingham, MA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Leon Kestenbaum, Newtonville, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lorna Fontana, Daly City, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Antoinette Calavas, Mendocino, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Greg Sells, Austin, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rich Bingham, Sun Valley, ID

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Georgia Tattu, Hermosa Beach, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Larry Sukut, Port Orchard, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rose W.Garden, Lexibgton, KY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dianne Kareha, Allentown, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mr. Rick Baer, Grand Junction, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gregory A. Clark M.D., HOLLYWOOD, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Deirdre Weber, Potosi, WI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John J. Delibos, LAS VEGAS, NV

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Bice, Hoboken, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Drew Harris, Cheshire, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Davis, Troy, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Wayne Burmeister, Waunakee, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Audra Prandini, Bennington, VT

Free Press



The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dolores J Corpus, Green Bay, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joanne B Landers, Andover, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Adam Goss, Denver, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Orrin Howard, Los Angeles, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Catharina Howard, san leandro, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Theresa Knapp, Towanda, PA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Louisa DiGrazia, Kailua, HI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Daniel D Lazzatti, Maitland, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Susan Thorsen, Freeland, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Maryanne Dengler, Corvallis, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Scott Schwab, Old Saybrook, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sharon Hannah, Beaumont Texas, TX
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Holtzclaw, San Francisco, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Teya Schaffer, Oakland, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rik Masterson, Portland, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeanne Powell, Shoreline, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carol Nix, Independence, WV

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Vicki Roberts, Salem, IL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kaye B. Aurigemma, Westchester, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Fred Gosling, Beaumont, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Adam Exstrum, Denver, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Eileen Massey, Oakland, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gene Chorostecki, santa fe, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Helen Wasserman, Fairfield, CT
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Josephine Pierotti, Danville, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—George Seman, Marion, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mychi Huynh, Gainesville, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bryn Ryan, Southington, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kevin Leslie, Lutz, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Raymond T. Bissonnette, Mahtomedi, MN
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Wayne Stinson, Summit, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Howard Goldberg, Plainview, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Craig Foster, Durham, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John and Jean, Lonsdale, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Roger Davis, Whittier, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Garret Whitney, Concord, MA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joan Brannigan, St. Louis, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Andrejs Billerts, Madison, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nell Thomas, Beeville, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gypsy Sauerwein, Minneapolis, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Susan Bonchi, Newton, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jared Vidrine, Opelousas, LA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michelle Lenhart, Boise, ID

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—George L. Trigg, Pennington, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Matt Bachelder, Kenwood, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Gunderson, Sauk Rapids, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bonita Hickman-Kamarad, Comstock, NE

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Scott Blum, Miamisburg, OH
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Connie Tennant, ann arbor, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jim Lykins, Scappoose, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joanne Wagner, Madison, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Steven Weber, San Francisco, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Paul Ghosthorse, barnardsville, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed. Enough is
enough, already! Sincerely, Bill Best
—Bill Best, Berea, KY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jean Cameron, College Station, TX
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Donna Dathe, Lapeer, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sharon Lee, BEND, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Edward Elric, Kenwood, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
Let's expose the lies and the people behind the misinformation campaign that is spread in the media by people like
Carl Rove, The Koch brothers, Rupert Murdoch, Roger Ailes, and the rest of the cronies who want to take
everything we own!
—Paul Shabazian, Granada Hills, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—richard Saxe, Aromas, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stephen Dutschke, Louisville, KY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sibyl Kellman, Galway, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Timothy Cook, Fairview Heights, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Donna Moser, Portland, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Patrick Lewis, Emeryville, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marc Benedict, Olympia, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jon S. Bryant, Long Beach, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Pam Evans, Kemp, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Celia M. Perrier, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—William Rowland, Los Angeles, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Wenner, Bel Air, MD

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Carolyn Fisher, Kansas City, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Arthur Grupp, Wolfeboro Falls, NH
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Suresh Kamaiah, Charlotte, NC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jonathan Sherred, Cupertino, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Peter Allen, Gorham, ME

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bruce Jenkins, Sunnyvale, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Paul Morton Ganeles, Tucson, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Wolcott, Forest Hills, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Luther E. Franklin, ISSAQUAH, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stacie Clardy, Maple Valley, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Amy Andrews Payleitner, Grayslake, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Jones, clearfield, UT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Creighton Magers, Bakersfield, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Pat Engebrecht, Bradenton, FL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Karl Brown, Petaluma, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jim Murray, Louisville, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Pastor Thomas Humphrey, Amityville, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Grisham, Houston, TX

Freedom and liberty are guaranteed to citizens by our constitution. And it is impossible to achieve those goals, if we
are the victims of surreptitious plots. The public needs to know who is spending money to influence U.S. voters in
2012. I want information about how much money political campaigns spend on advertising at my local stations. I
want to know who is paying for these ads. And I want broadcasters to make this information available online where
it can be easily accessed. Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the
interests of the communities in which they broadcast. They can start by putting their political files online, and by
fully disclosing the names of both the front groups that place political ads and the financial interests that bankroll
these commercials.
—Vicki Michels, Shoreline, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Heather Drollinger, Goldendale, WA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
It's already a stretch to call political ads 'free speech' when it comes at a price. To shield an individual or
organization from disclosure of that transaction is unjust.
—Terry Walsh, Minneapolis, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Edward Kaler, Easthampton, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ruth Wieties, Champaign, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—CR Gleasman, Rockton, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lillian Umphres, Creve Coeur, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jean Bails, St. Clair Shores, MI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bobbi Lempert, Paia, HI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Scott Cady, minneapolis, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Scott Cady, minneapolis, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tim Milam, Mission, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Andy Zamenes, Redwood City, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marie Gaillac, San Francisco, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Thomas Goodrich, Park Forest, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—joseph Donohoe, East Lansing, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rosalind Bresnahan Ph.D., San Bernardino, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
This information is needed since big money is buying our government. We need to know when and if this is going
on. Putting the names in public domain will help the voters make conscientious decisions.
—Vivianne Mosca-Clark, Williams, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Justin Brown Md, Jersey City, NJ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Seebert, ROCHESTER, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ann Jochnick, Arlington, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jon Kotzea, Sioux Falls, SD

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mark Smith, Portland, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Alan Blomberg, Tracy, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Linda Reens, Syosset, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Robert Anderson, Rapid City, MI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lorraine Hartmann, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Phillip Schneider, williamsburg, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dennis Ober, Shamokin, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Judy Higginson, Santa Fe, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Linda Farmer, Madison, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marlen Beach, Kansas City, MO
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary M Williamson, Houston, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Donlin, La Canada, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Sandra Brown, Albuquerque, NM

The public needs to know who is spending money to influence U.S. voters in 2012. Corporations shouldn't be
allowed to buy our democracy in secret. I want information about how much money political campaigns spend on
advertising at my local stations. I want to know who is paying for these ads. And I want broadcasters to make this
information available online where it can be easily accessed. Broadcasters enjoy free access to our airwaves; in
exchange, they’re supposed to serve the interests of the communities in which they broadcast. They can start by
putting their political files online, and by fully disclosing the names of both the front groups that place political ads
and the financial interests that bankroll these commercials.
—Lois Gorrell, Santa Ana, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Gallagher, Whitestone, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brian Wiles, San Francisco, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joseph Bruno, city, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Debra Stoleroff, Plainfield, VT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gregory Clark, West Springfield, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Wendell Sprigg, Seattle, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—C K, Lake Geneva, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—C Nolte, Poway, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—John Yeh, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barry De Jasu, Montague, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mary Ann Gordon, Huntington Beach, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—George Robertson, Las Vegas, NV

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marsha Kaiser, rolla, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Matt Clothier, Lawrence, KS
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dean Monroe, No. Hollywood, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Charles Schien, Fort Smith, AR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Matthew Collins, San Diego, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Deanna Homer, Stillwater, OK

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brad Thacker, Lakewood, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Heather Brown, Albany, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Catherine Hill, Nashville, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Liz Lopez, los Angeles, CA, CA

The public needs to know who is spending money to influence U.S. voters in 2012. If you will not require truth
and honesty in political ads the least you can do is let us know who funded them. Personally I find it deplorable that
blatant lies and half-truths are somehow permissible at all.
—Thomas Moore, Philadelphia, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gloriia Christie, Fairway, KS

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lindsey Shere, Healdsburg, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—R Davis, Anchorage, AK

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Barbara Bair, Altadena, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Peggy Raymond, Racine, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brian Wahlig, Glendale, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Christie Childs, Arcata, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Shirina Shams, South Barrington, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Taylor Stadler, Columbia, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Wen Riccardi-Zhu, new york, NY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joel R Kay, Milwaukie, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Steven Jones, clearwater, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jane Schreiber, Blanco, NM

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jane Patrick, Cedarville, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gary Bledsoe, Chicago, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nathan Parker, Oakland, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ashley Kopeck, Wilkes-Barre, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Timothy Alstrum, East Hartford, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Wyckoff, lodi, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Eric Rheinheimer, Oakland, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dennis Rich, west seneca, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Bethany Hurley, Charlottesville, VA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dick Jacke, Redmond, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Marco Marroquin, Las Vegas, NV

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jerome Roth, Tempe, AZ

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—J Gruber, peoria hts, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Carvella, Knoxville, TN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Melanie Eudaly, Verona, WI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—H Newcomb, Houston, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Allen Jones, Miami, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stanley Peterson, Los Banos, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jon Massmann, MADISON, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Hogan, Santa Fe Springs, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Darin Cates, Oxford, MI
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rebecca Rucker, Houston, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—, Carpentersville, IL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Linda Bodian, Fairfax, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Bailey, Minneapolis, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Amy Parent, Windsor, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Randy Herald, Martinez, GA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Andy McNutt, BOULDER, CO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Lindsay Oakes, New York, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Brian Mathews, SHORELINE, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Rodney Saenz, Spring, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Maddola, Philadelphia, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Newlon, North Hollywood, CA

Free Press



The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Justin Herndon, Conway, SC

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ella Melik, Moxee, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Diane Boide, Lake St Louis, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Matthew S. Williams, Boston, MA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Walter Modliszewski, Tolland, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard Garvey, Venice, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cassie Stumborg, Union, MO

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Cher L. Johnson, Eden Prairie, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Betty Hedgecock, Hauppauge, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David Grant, San Antonio, TX

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tracey Archer, West Sacramento, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ann Ericsson, Sarasota, FL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Thomas Matthews, Soquel, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Katie Moody, Newmarket, NH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kathleen A. Bowe, Chippewa Falls, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jarod Reinhard, Concord, NH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Terry Percival, Topeka, KS

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Edwards, Harrodsburg, KY
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Eric Zakin, San Mateo, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Frances Bauer, carversville, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael McCarty, Plain City, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Susan Michetti, Mt Horeb, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Andrew Dunbar, Peterborough, NH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jan Von Qualen, Springfield, IL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Michael Maddola, Philadelphia, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Victoria Cox, Pottstown, PA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—, Hartford, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kelly Chang, Milpitas, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Margaret Weeks, Sanford, ME

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Paul Krumm, Kanopolis, KS
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dan Hubbard, Rochester, NH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Gabriel Grilli, San Francisco, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—, Sanford, ME

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Jeff Smith, Citrus Heights, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Joan Clark, Berlin, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Eldon Weaver, Cooper City, FL
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tedford Rose, Glendora, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Timothy Hoyer, Jamestown, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Nicole Gooden, Las Vegas, NV

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Ross Spiegel, Milford, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—James Leming, Wauwatosa, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Annette Way, Sammamish, WA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Mimi Derbyshire, Thousand Oaks, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Paul Amrhei, Henrico, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Elizabeth Unser, Westerville, OH

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Margy Ohring, Round Hill,, VA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Denise Weeks, Glastonbury, CT

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Stephanie McCarren, Lawrenceville, GA
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The public needs to know who is spending money to influence U.S. voters in 2012. One of the most frustrating
things about watching television during election season is being presented with advertisements sponsored by
generic names like Citizens for Truth or The Committee for Good Government. it's insulting, because viewers
know these groups don't exist in any available sense. I want to know which individuals and corporations pay for
them. At least then I have a better idea of what their motivations might be. I believe we viewers deserve to know.
And I'd like to see how much is being spent by whom. Broadcasters enjoy free access to our airwaves; in exchange,
they’re supposed to serve the interests of the communities in which they broadcast. They can start by putting their
political files online, and by fully disclosing the names of both the front groups that place political ads and the
financial interests that bankroll these commercials.
—Carolyn Jackson, NEW YORK, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
Short of banning political ads altogether, or providing free equal time to all candidates who poll above a certain
threshold, this is the best and most effective thing we can do to make our political contests fair ones.
—Darryl James Willis, Lake Worth, FL

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Andy Bates, Lincoln, NE

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Erik Hitchcock, Bloomington, IN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Duffey Wolvin, santee, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Curtis Jackson, Winnetka, CA
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—karin Feddersen, Gig Harbor, WA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Kevin Calahan, N. Ridgeville, OH

I am sick and tired of faceless bags of money being behind lying, filthy attack ads. The public needs to know who
is spending money to influence U.S. voters in 2012. I want information about how much money political
campaigns spend on advertising at my local stations. I want to know who is paying for these ads. And I want
broadcasters to make this information available online where it can be easily accessed. Broadcasters enjoy free
access to our airwaves; in exchange, they’re supposed to serve the interests of the communities in which they
broadcast. They can start by putting their political files online, and by fully disclosing the names of both the front
groups that place political ads and the financial interests that bankroll these commercials.
—Mercedes Lackey, CLAREMORE, OK

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Tarvin Clark, Arroyo Grande, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—David DeSanto, Centereach, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Susan Tarrant, The Woodlands, TX
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Martin Olinick, West Hills, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Raymond Wood, east setauket, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Blythe Clark-McKitrick, Portland, OR

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Anita Simons, la jolla, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Janice Brady, Saint Paul, MN

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dennis Laskowski, Zionsville, IN
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The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Valerie Guinan, Cupertino, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Dominick Caputo, new york, NY

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Elizabeth Rowin, Huntington Woods, MI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Charles Benish, Greenfield, WI

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—June Green, city, CA

The public needs to know who is spending money to influence U.S. voters in 2012. I want information about how
much money political campaigns spend on advertising at my local stations. I want to know who is paying for these
ads. And I want broadcasters to make this information available online where it can be easily accessed.
Broadcasters enjoy free access to our airwaves; in exchange, they’re supposed to serve the interests of the
communities in which they broadcast. They can start by putting their political files online, and by fully disclosing
the names of both the front groups that place political ads and the financial interests that bankroll these commercials.
—Richard Benson, Lawndale, CA
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